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New Evaperator, Cold Shelf, and 
Reduced Prices — Philco’s Story 


Stripped 7-Cu. ft. Model ° 


Will Have Retail 
List of $119.95 


CORONADO BEACH, Calif.—Philco 
distributors and big dealers from the 
west-of-the-Rockies territory who 
came to the Hotel Del Coronado for 
their annual convention last week 
were rewarded with an introduction 
to a stripped 7-cu. ft. refrigerator 
to retail at $119.95 as the leader of 
their line. This model has an 
interior light and an evaporator door. 

Other 1940 refrigerator models in- 
clude: 

$147.50—6% cu. ft., sliding crisp- 
ers, thermometer, sliding shelves, 
meat keeper, interior light, evapora- 
tor door, four ice trays. 

$177.50—6% cu. ft., frozen food 
compartment, meat keeper, glass- 
covered crisper, interior light, com- 
pletely enclosed coil-encircled evapo- 
rator. 

$187.50—6% cu. ft., full-length 
Conservador, meat keeper, crisper, 
interior light, coil-encircled evapora- 
tor enclosing ice trays and frozen 
food compartment. 

$197.50—6% cu. ft., coil-encircled 
evaporator enclosing ice trays and 
frozen food compartment, glass- 
covered sliding crisper, meat keeper, 
interior light. 

$207.50—61%4 cu. ft., Conservador, 
coil-encircled evaporator enclosing ice 
trays and frozen food compartment, 
giass-covered sliding criSper, meat 
keeper, interior light. 

$217.50—6% cu. ft., Conservador, 
moist-cold compartment cooled by 
refrigerated aluminum shelf (utiliz- 
ing secondary refrigerant system), 
two-chamber frozen food compart- 
ment in coil-encircled evaporator, 
meat keeper, interior light. 

Three 8-cu. ft. models are offered, 
at $197.50 (designed for farmers), 
$237.50 (without Conservador), and 
$257.50. This latter model is equip- 
ped with six ice trays and manufac- 
tures 12 pounds of ice at a freezing. 

There is also a completely equipped 
5-cu. ft. model at $167.50, and a 
4-cu. ft. box at $137.50. 

Still using the Conservador as the 
spearhead of its attack, Philco pro- 


(Concluded on Page 2, Column 1) 


Stringham Is President 
Of Electric Institute 


WASHINGTON, D. C. — Ward 
Stringham of General Electric Supply 
Corp. was installed as president of 
the Electric Institute of Washington 
for 1940 in ceremonies preceding the 


organization’s sixth annual dinner 
meeting here Jan. 17. 
P. H. Erisman, Jr., Washington 


Refrigeration Co., is vice president 
of the association; F. C. Schneider of 
C. Schneider’s Sons is secretary; and 
J. F. Myers, Westinghouse Electric 
Supply Co., is treasurer. J. S. Bart- 
lett is managing director of the 
institute. 

Value of appliances sold on Poto- 
mac Electric Power Co. lines in 1939 
is estimated at $8,367,959, Mr. Bart- 
lett reported, and the estimated value 
of buying decisions completed on the 
institute’s display floors during the 
year totaled $467,284. Total appli- 
ance sales in the capital area have 
been estimated at approximately 
(Concluded on Page 2, Column 4) 


Refrigerator Taxes 
Drop In December 


WASHINGTON, D. C.—Excise tax 
‘collections on mechanical refriger- 
ators during December, 1939 amount- 
ed to $222,892.52, compared with 
$238,626.90 in the same month of 
1938, internal revenue department 
Statistics reveal. 
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N. Y. Utility Plans 


Refrigerator Drive 


NEW YORK CITY—A six months’ 
campaign on mechanical refrigera- 
tors, to be run from Mar. 1 through 
Aug. 31, has been announced by 
Consolidated Edison Co. to its ap- 
proved cooperating dealers. 

Twelve nationally known brands 
will participate in the campaign, but 
Coldspot will not be included, it was 
announced, because the Sears organi- 
zation could not adjust its sales 
policies to meet requirements of the 
drive. It had previously been re- 
ported that Sears would be in the 
campaign and that a “sub-dealer” 
arrangement might be worked out to 
permit sale of the units by indepen- 


(Concluded on Page 20, Column 3) 


Ice Company Takes 
Trade-Ins To Court 


ALBANY, N. Y.—Whether or not 
public utilities engaged in the sale of 
electric refrigerators have the right 
to offer trade-in allowances on old 
ice boxes is a question now under 
consideration by Supreme Court 
Justice William H. Murray, as an 
aftermath of Consolidated Edison 
Co.’s “old ice-box roundup” of last 
spring. 

City Ice & Fuel Co., New York 
City ice manufacturer, is seeking 
review of a Public Service Commis- 
sion order regarding the $9.50 allow- 
ance offered by the utility for old 
ice boxes in its 1939 sales campaign. 
The commission has ruled that it 
has no jurisdiction in the matter, 
and that the allowances were simply 
a merchandising plan to bring in new 
customers. 

The ice company contends that 
the trade-in plan is in effect a rebate 
of $9.50 in electricity charges which 
would be made on the new refrig- 
erator, and that it constitutes dis- 
crimination in that purchasers of 
electric refrigerators during the 
campaign paid less on their electric 
rates than non-purchasers. 

Justice Murray’s decision in the 
case is expected to be rendered with- 
in a few days. 


Servel E xecutive 


HARRY T. KESSLER 


Kessler To Manage 
National Accounts 


EVANSVILLE, Ind. — Harry T. 
Kessler has been appointed national 
accounts manager of the electric 
refrigeration and air conditioning 
division of Servel, Inc., reporting to 
the general manager of the division. 

Mr. Kessler, who has been Western 
manager of Servel’s electric refrig- 
eration and air conditioning division 
since 1934, has been identified with 
the industry as a sales executive for 
many years. He is particularly well 
known throughout the Midwestern 
section, where his activities have 
been concentrated in the past. 


Industry Firm Involved 
In Labor Act Case 


CHICAGO—For =the first time in 
any court action to-compel adherence 
to the provisions of the Fair Labor 
Standards Act, the G & G Genuine 
Majestic Refrigerator & Radio Parts 
Co., a Chicago firm, has been directed 
by a U. S. District Court order to 
re-employ an employe allegedly dis- 
charged because he complained to the 
wage and hour division, U. S. 
Department of Labor, that his em- 
ployer was violating the act. 

Announcement of this court ruling, 
regarded as of primary importance 
and significance in the proper en- 
forcement of the Wage and Hour 
(Concluded on Page 20, Column 2) 


Philco Lists Its Features — 


neces tgp 


Advanced design of the 1940 Philco refrigerator is graphically presented 


by this dealer floor display, with ribbons 
Model in the picture is the dining room hostess at the 


explanation. 


leading from feature to 


Palm Beach Biltmore hotel. 
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Frigidaire Slashes Retail Price 
On 6-Cu. Ft. Special To $112.75 


—® 


N.Y. Firemen’s Case 
Dismissed By Court 


JAMAICA, Long Island, N. Y.— 
Holding that the refrigerant ‘“Freon- 
12” is not inherently dangerous, and 
that there had been no proof of 
negligence on the part of the defend- 
ants, the supreme court of Queens 
county, New York, on Jan. 19 dis- 
missed a lawsuit for damages, 
brought by five New York City fire 
department members against the 
Carrier Corp., Quinn Engineering Co., 
and Kinetic Chemicals Co. for alleged 
injuries sustained during a fire in 
the establishment of J. De Leo & Co., 
furriers. 

The court directed the verdict for 
the defendants and dismissed the 
jury after listening to nearly three 
weeks of testimony on behalf of the 
plaintiffs. 

During the fire in the De Leo 
establishment, a number of firemen 
were overcome by smoke. The fire 
had been discovered when the fur 
vault was opened on Monday morn- 
ing after the week-end closing. 

(Concluded on Page 20, Column 1) 


Perfume Put In Store’s 
Air Conditioner Makes 
Women Sniff and Buy 


LINCOLN, Neb.—Air conditioning 
became a “salesman” for perfumes 
in a stunt: staged recently by Hov- 
land-Swanson women’s ready-to-wear 
store here. 

To attract interest in and traffic 
to its new air conditioned quarters, 
the store used a small newspaper 
advertisement to announce that it 
would put a certain brand of per- 
fume in the conditioning system. 

Women entering the store and 
curious as to the source of the 
fragrant aroma were led to the per- 
fume bar, just inside the entrance, 
and invited to sample the fragrance. 
Sales were about five times higher 
than normal on that particular brand, 
according to J. A. Wyllie, merchan- 
dising manager of the store. In 
addition to that, the stunt increased 
sales of other brands of perfumes as 
well, and built general store sales by 
increasing floor traffic. 

Adding the final touch to a promo- 
tional job well done, four women 
inquired as to how the perfume was 
introduced into the store’s air condi- 
tioning system, and purchased some 
for use in systems in their own 
homes. 


York End-of-the-Year Sales 
Up 47% Over 1938 


YORK, Pa.—Sales volume of York 
Ice Machinery Corp. for the first 
quarter of its fiscal year is 47% 
ahead of the same quarter last year, 
reports president William S. Shipley. 
Orders booked for the three months 
ending Dec. 31, 1939 were $3,588,629, 
against $2,438,946 for the same period 
last year. 

This additional business is partly 
the result of increasing activity in 
the field of large-scale air condition- 
ing, Mr. Shipley says. Among air- 
conditioning contracts received by 
York recently are those of the 
First National Bank and Rich’s de- 
partment store of Atlanta; the Fed- 
eral Reserve Bank of St. Louis; and 
Woolworth stores in Wilmington, Del. 
and Seattle, Wash. 

Large industrial refrigeration con- 
tracts obtained during recent months 
include those of the U. S. Army Air 
Corps, Wright Field, Dayton, Ohio, 
and John Morrell & Co. packing 
plant, Ottumwa, Iowa. 


Price Installed, Dayton; 
Reduction Is Made 
On All Models 


DAYTON, Ohio—A Sharp reduc- 
tion in retail prices of all models in 
Frigidaire’s 1940 electric refrigerator 
line and the addition of two new 
units to the standard series was 
announced by executives of the com- 
pany, effective Jan. 27. 

One of the units, a special 6-cu. ft. 
job (SVS-6), has a retail price of 
$112.75, installed, at Dayton, and 
another, an 8-cu. ft. addition to the 
“Master” classification, has a zone 
“A” retail price of $196.50, including 
a number of convenience features. 
Both prices include cost of the com- 
pany’s five-year protection plan. 

Price on the special six is $35 less 
than that of any comparable six in 
last year’s line, the company says, 
while the new 8-cu. ft. unit is $50 
under its nearest 1939 equivalent. 

New price policy was made possi- 
ble by increased commitments ob- 
tained from Frigidaire’s national 
distributing organization, company 
officials declared. 

Every model in the company’s 
household refrigerator line is subject 
to the price reduction, officials de- 
clared. Affected in the reduction is 
another 8-cu. ft. model to be sold 
at $166.75, installed in Dayton, said 
to be the lowest price ever offered 
on any Frigidaire unit of this ca- 
pacity. 

Commenting on the new price 
announcement, E. G. Biechler, gen- 
eral manager of Frigidaire manufac- 
turing and selling activities, said: 

“In our business, prices to the 
public are determined largely by the 


(Concluded on Page 2, Column 5) 


Servel Conference In 
New York Feb. 16-17 


NEW YORK CITY—Annual east- 
ern conference and commercial re- 
frigeration products presentation of 
Servel’s electric refrigeration and 
air conditioning division will be held 
at the Hotel Abbey here on Friday 
and Saturday, Feb. 16 and 17. 

In addition to members of Servel’s 
factory and field staff, manufacturers 
of allied equipment, such as display 
cases, frosted food equipment, and 
ice cream cabinets also will have a 
place on the two-day sales and engi- 
neering program. 

First day’s sessions will cover the 
company’s sales program and prod- 
ucts line-up in detail, while the second 
day will be devoted primarily to 
servicing and installation problems 
and to information of a more techni- 
cal nature. Keynote of the confer- 
ence is an invitation to distributors 
and dealers to “join the 1940 profits 
parade.” 

E. A. Terhune, sales manager of 
the division, will be in charge of the 
conference, and will open the morn- 
ing session on Feb. 16 with a 
discussion of ‘“‘ ‘Rackets’ vs. Business 
Profits.” C. L. Olin, applications 
manager, will follow with “The In- 
side Story,” and P. B. Reed, service 
manager, will describe ‘Balanced 
Refrigeration.” 

“The Profit Outlook for 1940” will 


(Concluded on Page 20, Column 3) 


Norge Shipped 26,393 
Appliances In November 


DETROIT—December shipments of 
Norge refrigerators, ranges, and 
washers totaled 26,393 units, an 
increase of 75% over those in the 
same month of 1938, President 
Howard E. Blood reports. January 
shipments are expected to be more 
than double those of last year, 
he said. 
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Philco Has New Type Evaporator and 
Refrigerated Shelf In 1940 Models 


(Concluded from Page 1, Column 1) 
motion this year features also the 
value of its dry cold, moist cold, and 
freezing cold compartments. 

The dry cold compartment, with 
regulated temperature and air circu- 
lation, is found in the main body of 
the refrigerator, as well as in the 
Conservador. Within this compart- 
ment, centrally located beneath the 
evaporator, is an enclosed and self- 
sealing meat storage compartment 
said to preserve the moisture and 
natural juices of the meats placed 
in it. 

Beneath the dry cold compartment 
and separated from it by a glass 
shelf running the full width of the 
cabinet, is the moist cold compart- 
ment. Air in this compartment is 
still, rather than circulating, and 
retains its moisture, it is said. 


REFRIGERATED SHELF SERVES 
AS TOP OF CRISPER DRAWER 


Secret of this compartment lies in 
the refrigerated aluminum ‘“Fresh- 
ener Shelf’? which serves simultane- 
ously as the bottom of the open moist 
cold compartment and the top of the 
crisper drawer. This drawer, which 
runs the full width of the refriger- 
ator, will hold three-quarters of a 
bushel of produce. 


Running full width across the top 
of the cabinet’s interior is a frozen 
food compartment and ice tray cham- 
ber. Each unit of this sub-freezing 
compartment has a separate door. 
The ice making section holds six 
trays, while the frozen food section 
alone measures 13% inches wide, 
11 inches deep, and 7 inches high. 

Most advertised features of the 
Conservador, of course, are the “26% 
more quickly usable space,’”’ and the 
economy made possible by not having 
to open the main storage compart- 
ments of the refrigerator every time 
some article of food is desired. This 
latter is referred to as the “storm 
door” principle. 


NON-REFRIGERATED STORAGE 
BIN EASILY REMOVED 


Other features of the line include 
a non-refrigerated storage bin in the 
base, quick cube release for the ice 
trays, flexible shelf arrangement, 
interior reflector light, plug-in instal- 
lation, acid-resisting porcelain in- 
terior, new white Thermo breaker 
strip, remote control thermometer, 
and temperature control dial. 

The storage bin may be easily 
and quickly removed to get at the 
unit when necessary. 

Construction features include one- 
piece steel cabinet, rock wool insula- 
tion, extra-thick heavily insulated 
door, Dulux exterior, oversize ball- 
bearing hinges, and double action 
door latch which opens the outer 
door alone or both the outer door 
and the Conservador, as desired. 

The “Philco Power Unit’’ which 
refrigerates the 1940 models remains 
practically the same as that used in 
last year’s refrigerators, and bears 
the same five-year warranty. 

Compressor and evaporator assem- 
They 
are shipped from Tecumseh, Mich., 
to Connersville, Ind., for final incor- 
poration into the cabinet. 

The line is composed of two 
8-cu. ft. models, seven 6-cu. ft. 


models, one 5-footer, and one box of 
4-cu. ft. capacity. Five of the 11 
models feature the Conservador. 
Vanguard of the smashing adver- 
tising and promotional campaign 
which Philco is launching in support 
of its 1940 refrigerator line is a 
four-page full-color advertisement in 
Collier’s, so designed that it will 
present a spread three times the 
width of the magazine when it is 
opened up. This, Philco claims, is 
an innovation in advertising style. 


Readers of the Saturday Evening 
Post will be introduced to the Philco 
line through a double spread in full 
colors which is scheduled to run in 
this magazine. The line will be 
publicized in Good Housekeeping and 
Liberty through a series of single 
page advertisements in black and 
white. 

On top of this national advertising, 
the company has planned an extended 
newspaper advertising campaign de- 
signed to bring the full force of the 
Philco drive into the immediate 
locality of every Philco dealer. 


And capping it all is a full 
complement of promotional aids, in- 
cluding floor displays, window dis- 
plays, posters, consumer literature, 
salesman’s handbook, artificial food 
for refrigerator displays, cloth ban- 
ners, and electric signs of varying 


types. 


Workers Offer Cash 
If Emerson Stays 


ST. LOUIS—An offer to raise 
$40,000 of a suggested $100,000 fund 
to keep the main office and plant of 
Emerson Electric Mfg. Co. in St. 
Louis has been made by employes of 
the company. The company has 
under’ consideration moving its 
factories to either Evansville or 
Vincennes, Ind., and Evansville has 
offered a site for a factory free of 
charge and to pay the cost of mov- 
ing, approximately $100,000. 


The employes’ offer, made through 
Eustius Brendle, president of local 
No. 1102 of United Electrical, Radio 
& Machine Workers of America, a 
CIO affiliate, was contained in a 
letter to Thomas N. Dysart, presi- 
dent of the St. Louis chamber of 
commerce. Union members appeared 
before the board of aldermen to enlist 
its aid in preventing the company 
from moving its operations from this 
city. 

Three conditions were made in the 
union’s offer: 1. The company must 
make some satisfactory arrangement 
for the collection of the money from 
employes; 2. The remaining $60,000 
must be collected from the chamber 
of commerce; and 3. The company 
must agree to remain in St. Louis 
for at least another 10 years. 

Collection of the $40,000 would 
entail a “great personal sacrifice” by 
Emerson employes, it was pointed 
out, since the average wage is only 
$1,150 a year, with only 48% work- 
ing full time last year. 

Executive committee of the cham- 
ber of commerce has appointed a 
sub-committee to evolve some plan of 
keeping Emerson Electric Mfg. Co. 
in St. Louis. 


NEW PEERLESS 


CATALOG 


NEW PRODUCTS 


GET YOUR COPY FROM YOUR 
PEERLESS JOBBER .. . OR WRITE 
THE NEAREST PEERLESS FACTORY 


40 


PEERLESS or AMERICA, inc. 


_ MIDWEST FACTORY, GENERAL OFFICES — 515 W. 35TH poet CHICAGO ae ~ 
‘YORK ‘FACTORY PACIFIC COAST FACTORY SOUTHWEST FACTORY “EXPORT DIVI 
43-20 34th STREET 3000 SOUTH MAIN ST. 2298 N. HARWOOD ST. P. 0. BOX 63 


LONG ISLAND CITY LOS ANGELES, 


CALIF. 


MICH 


DALLAS TEXAS DETROIT. 
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Here’s a Real Frozen Food Chest 
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When Philco designers went to work on a compartment for quick-frozen 


foods, they went the limit. 


One does not have to remove ice trays 


to put frozen foods in, for the compartment is at the side of the ice cube 
freezer. Both are within the completely enclosed, coil-encircled evaporator. 


Westinghouse Radio 
Show Is Presentation 


Of American Music 


EAST PITTSBURGH, Pa.—‘Musi- 
cal Americana,” new Westinghouse 
radio show, made its debut Jan. 25 
over an NBC blue network of 96 
stations stretching from Maine to 
Honolulu. In addition, Westinghouse 
short wave stations at Pittsburgh 
and Boston relayed the program to 
Europe, South America, and other 
lands. 

The program features an orchestra 
of 102 pieces, conducted by Raymond 
Paige, and a 24-voice swing choir. 
Commentator is Deems Taylor, com- 
poser and journalist. 

Aim of the program is to explore 
the wide fields of American-produced 
music lore, from symphonic to swing. 
First broadcast included compositions 
by Rudolph Friml, Raymond Scott, 
Edward MacDowell, Sigmund Rom- 
berg, and G. Henry Gilbert. Future 
programs will feature graduate stars 
of leading American musical acade- 
mies. 

Originating in the Syria Mosque 
studio of KDKA, Pittsburgh, the 
program is heard by eastern and 
midwestern listeners from 8 to 8:30 
p.m. E.S.T., with a rebroadcast at 
11:30 p.m. for West Coast audiences. 


Spooner Will Manage 
G-E ‘Pioneer Products’; 
Cook Is Promoted 


BRIDGEPORT, Conn.—David C. 
Spooner, Jr., who for more than 20 
years has been associated with 
General Electric appliance activities, 
has been named to manage the newly 
formed “pioneer products” section of 
G-E’s appliance division. 

This section will handle new prod- 
ucts not logically falling within the 
scope of existing sections, and such 
other products as may be assigned 
to it. Mr. Spooner will be responsi- 
ble for investigation, testing, develop- 
ment, promotion, distribution, and 
sale of all such products. 

Preceding the recent consolidation 
of all G-E appliance and merchandise 
activities here, Mr. Spooner had been 
manager of the company’s household 
appliance sales division. 

H. A. Cook, formerly assistant 
commercial engineer for G-E wiring 
materials, has been named manager 
of the miscellaneous material sales 
section. Chief function of this sec- 
tion, also newly formed, will be the 
introduction of new lines and cooper- 
ation with other sections in the 
adding of new devices and products. 

Mr. Cook joined G-E’s Edison 
Lamp Works at Harrison, N. J. in 
1920 as a member of the engineering 
department. 


New AMC Line Has 


Three 6-Ft. Models 


NEW YORK CITY—HEight models 
of electric refrigerators, including 
three 6-cu. ft. units paced by a 
promotional job that can be sold as 
low as $89.95, if desired, are in 
Associated Merchandising Corp.’s 
1940 private brand line. 

This year’s line contains two less 
models than were included in AMC’s 
1939 assortment. Three series of 
models are offered, with the follow- 
ing New York list prices: 


Deluxe 
CS OE 600406054 00d ons $159.95 
T OO Se. sts 3sauarwrswrs 179.95 
Standard 
OO Tes ciiaccws enn ees 104.95 
SS See ee ee 119.95 
ae See ees eae 129.95 
Promotional 


There are three models in this 
series, retailing from about $89.95 to 
$129.95. Prices of promotional models 
are optional with individual stores. 

Exterior of the 1940 AMC models 
has been entirely redesigned, front 
of the cabinet forming a pattern 
similar to an extruded T, the extru- 
sion starting at the top of the door 
and running down the center door 
section. AMC insignia is at the 
upper left of the cabinet door, and 
door handle, of horizontal type, and 


dry storage section pull are of 
chrome. 

Interior cabinet features include 
glass-covered vegetable crispers, 


usable either side by side or stacked 
one upon another; deep meat storage 
chest, extra size freezing section, 
with automatic ice cube ejector trays; 
and provision for refrigeration while 
defrosting. 


Washington Institute 
Holds Annual Meeting 


(Concluded from Page 1, Column 1) 
$9,500,000, exclusive of lighting equip- 
ment, lamps, and air conditioning. 

Institute promotional plans for 
1940 call for a continuance of major 
merchandising campaigns, with espe- 
cial emphasis on sales training, Mr. 
Bartlett said. 


San Francisco Crosley 
Distributor Named 


SAN FRANCISCO — California 
Electric Supply Co. has been ap- 
pointed distributor of Crosley prod- 
ucts in northern California and 
western Nevada. Complete display 
of new products is being made in 
Western Merchandise Mart here. 
A. M. Roberts has been named sales 
manager of the company’s home 
appliance division. 


Frigidaire Reduces 
Prices on '40 Line 


(Concluded from Page 1, Column 5) 
total number of units we can manu- 
facture in a year. When our product 
meetings for our national dealer 
organization were completed recently, 
we were pleased at the reaction. Our 
merchandise was’ accepted with 
optimism. In many quarters, this 
was reflected in increased orders. In 
others, it meant better future com- 
mitments than forecast. Many deal- 
ers indicated they were expecting to 
increase measurably their unit sales 
of refrigerators over last year.” 

New zone “A” (Detroit) installed 
prices on Frigidaire electric refrig- 
erators, including cost of the five-year 
protection plan, are as follows: 


STANDARD SERIES 


Super Vale S .. 6 is cccsccee $118.00 
BUPGr Vell S ciccscscscses 118.00 
Super Value Special 6 ...... 112.75 
Super Value 6-40 .......... 127.50 
Super Value 8-40 .......... 166.75 
BERNIOL OED (655-0000 d00K000% 147.50 
PEED Gree bib sweccacns tec 157 .50 
Oe (Be 6 n6oass 008d etee 196.50 
PGND BSD bbs saiesanevecad 172.00 
PS GSMO 6. 655-918-955. 9)9,0:5-0:b18 187 .00 
COLD WALL SERIES 
PE OED 6 5.5 a 6A tee ee wes 167.00 
DEINE GE 656 6658 ssa e bees 182.00 
TO Be ci cescisce ates 212.00 
PION. BAO? 6685 oo cscroee vas 251.00 
EIAGTIO) G80 oo iis cicessss 236 .50 
PRIperiGl B40 occ cscs wees 276.00 
POND BR este eeserissivs 414.00 


3 New Sales Managers 
Named By Norge 


DETROIT—Three new sales man- 
agers have been appointed by Norge 
division of Borg-Warner Corp. 

N. M. Forsythe, formerly a divi- 
sional manager, has been appointed 
Western sales manager for all Norge 
departments. 

Charles H. MacMahon, also a 
former divisional manager, has been 
appointed Eastern sales manager for 
all departments. 

Lee Cox, formerly divisional man- 
ager on the Pacific coast, has been 
appointed Pacific Coast and inter- 
mountain sales manager. 

Mr. Forsythe, who will make his 
headquarters in Detroit, will cover 
the territory extending from Chicago 
to Denver. Mr. MacMahon will also 
headquarter in Detroit and will cover 
the territory east of Chicago. Mr. 
Cox will make his headquarters in 
San Francisco and his territory will 
embrace the Pacific coast, as well 
as several of the far western states. 

All three men have held prominent 
places in the Norge organization for 
the past several years. 


Upswing In Furnishings 
Sales Seen By Lawson 


DETROIT—Interest in new prod- 
ucts evidenced by retailers attending 
the New York City and Chicago 
house furnishings shows may be 
taken as an indication of renewed 
prosperity for manufacturers and 
dealers in the house furnishings field, 
in the opinion of Charles T. Lawson, 
household sales manager for Kelvin- 
ator and Leonard. 

“Reaction of those attending the 
Chicago and New .York City exhibi- 
tions was so highly favorable,’ he 
said, “that I believe manufacturers 
can expect unusually widespread ac- 
ceptance of 1940 products on the 
part of the buying public. 

“Our retailers attending the shows, 
for example, expressed the feeling 
that they would be able to double 
their volume on electric refrigerators 
in 1940.” 
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Dun & Bradstreet Revives 
Operating Cost Survey 
As Aid To Retailers 


NEW YORK CITY—After a three- 
year interim Dun & Bradstreet, Inc. 
has announced the revival of its 
Retail Operating Cost Survey, and is 
again asking the cooperation of the 
retailers in the major appliance field. 

Questionnaires were mailed earlier 
this month to more than two million 
commercial enterprises. The retail 
questionnaire is part of a dual sur- 
vey which includes the Business 
Trend Survey, now in its third year. 

Retail Surveys in the four-year 
period from 1934 to 1937 established 
average expense and operating ratios 
which became important guides to 
profitable management in more than 
a hundred important lines. Results 
of former surveys were published in 
AIR CONDITIONING & REFRIGERATION 
News. They were temporarily dis- 
continued because the _ operating 
ratios showed little change from year 


to year. 
Thousands of requests for new 
ratios show that business men 


throughout the country are eager to 
observe whether recent economic and 
political changes have materially 
affected retail operating costs and 
merchandising ratios since 1936, ac- 
cording to Dun & Bradstreet officials. 

The Retail Survey is one of the 
largest independent fact-finding proj- 
ects conducted in the field of business. 
The work will be carried on by the 
Research & Statistical Division’s 
staff of survey specialists. The pub- 
lished surveys will show principal 
expense and operating ratios by 
trades and by types of enterprise 
within each trade. 

The Retail Survey is designed to 
furnish yardsticks against which the 
retail merchant may measure his 
business, and answer such questions 
as: 
1. Are the turnover and markup 
in my store in line with the experi- 
ence of profitable members of my 
trade? 

2. Are any of my expenses un- 
usually high or low? 

3. What is the usual credit policy 
in my trade? 


Kansas Bill Threatens 
Door-To-Door Canvass 


KANSAS CITY, Mo.—A bill in 
referendum before the state legisla- 
ture to prohibit neighborhood can- 
vassing of the door to door type has 
been a source of considerable worry 
to appliance dealers here, many of 
whom depend on this source for most 
of their prospective leads for sales. 

The bill specifically applies to mer- 
chandise peddlers, sales representa- 
tives who make demonstrations, and 
the itinerant canvasser who visits 
the city only at sporadic intervals, 
but may conceivably be enlarged to 
cover every type of canvassing. 

Department stores which maintain 


outside selling forces, notably the 
Jones Store, Peck’s, Cline’s, and 
Emery-Bird-Thayer, are voicing 


strong protest to the move. 

Holding that appliance men are in 
no way to be considered promoters 
or “peddlers,” a local association of 
appliance men has petitioned to have 
specific exemptions to the rule made, 
particularly regarding the retailing 
of home appliances of a high unit 
price. 


Wahn Sales Co. New 
Crosley Distributor 


BOSTON—Wahn Sales Co., divi- 
sion of George H. Wahn Co., has 
been appointed distributor for Crosley 
refrigerators in nine counties in 
Massachusetts and all of New 
Hampshire except the counties of 
Coos and Grafton. 

The company will have its office 
headquarters and showrooms at 
69-71 High St., Boston, under the 
supervision of H. B. Vaughan, vice 
president. 


Miller's New Milwaukee 
Store Sells Appliances 


MILWAUKEE — Miller Furniture 
Co. has opened a new store at 830 
N. Plankinton Ave., with a complete 
line of furniture and appliances. 


Dealers From Texas, New York, and Maine 


Convene To View 1940 Product Lines 


HOUSTON, Tex.—Houston was the 
mecca of southwest Texas appliance 
dealers last week as distributors held 
preview showings of 1940 models. 
More than 500 dealers attended meet- 
ings conducted by three distributors. 

Graybar Electric Co. was host to 
more than 125 dealers in Hotpoint 
equipment. Among officials who at- 
tended the meeting were G. H. Smith, 
general sales manager for Edison 
General Electric Appliance Co. at 
Chicago; C. J. Prashaw, southwest 
district manager for Edison General 
Electric Appliance Co. at Dallas; Ted 
Morley, Hotpoint representative at 
representative at Dallas; J. F. Mc- 
Daniel, representative at San An- 
tonio; and Al Simmons, representa- 
tive at New Orleans. George T. 
Bryant, merchandise manager for the 
distributorship, was host to the 
dealers. 

The Rice hotel was scene of a 
meeting of approximately 250 Frigid- 
aire dealers conducted under the 
auspices of Cox & Blackburn, South 
Texas distributor. E. A. Blackburn, 
in charge of the meeting, was assisted 
by officials of the company from 
Dayton. 

A preview of General Electric re- 
frigerators, ranges, and dishwashers 
was held at the showrooms of the 
General Electric Supply Corp., Polk 
and Live Oak Streets. Conducting 
the event were B. M. Raborn, appli- 
ance sales manager; J. O. Bell, man- 
ager, and Miss Frances Miller, all 
of General Electric Supply Corp., 
an E. M. Wise, manager of General 
Electrie Co. 


As Maine Goes... 


PORTLAND, Maine—Dealers for 
Norge products from cities and towns 
im all sections of Maine and in part 
of New Hampshire held their annual 
meeting in the Columbia Hotel here 
Jan. 10, concluding with an evening 
dinner at which 150 persons were 
Suests of the Farrar-Brown Co., 
distributor. 


New models of all Norge products, 
Cluding refrigerators, were intro- 


duced to the dealers by A. H. Kitson, 
of Detroit, regional manager for 
Norge. 

Herman H. Wimple, sales manager 
of the Norge division of the Farrar- 
Brown Co. here, was _ toastmaster, 
and speakers included Christian 
Olesen, Jr., manager of that com- 
pany; Malcolm D. Tasker of the 
service department; A. M. Norton of 
Augusta, of the Fuelite Natural Gas 
Corp.; William G. Stemmler of the 
C.1.T. Corp.; John P. Nickerson of 
the Commercial Credit Corp.; and 
G. Elmer Johnson of the First 
Portland National Bank. 


. - » So Goes Buffalo 


BUFFALO—The Ontario Electric 
Co., 2515 Main St., distributor of 
Crosley products, gave a pre-view 
of the 1940 Crosley Shelvador refrig- 
erators in Hotel Statler Jan. 17, with 
dealers of western New York and 
northern Pennsylvania attending. The 
showing was featured by the unfold- 
ing of sales plans in a dramatic 
sketch. 

Ernest Kronson and Jonas L. 
Block, president and general sales 
manager, respectively, of the Ontario 
company, outlined local sales and 
advertising plans. Factory exec- 
utives from Cincinnati were here for 
the occasion. 


Dealer’s Fifth Hotpoint 
Carload Rates Page ‘Ad’ 


GREEN BAY, Wis. — LaPlants, 
local appliance dealer, recently used 
full page newspaper advertising to 
announce the receipt of its fifth com- 
plete carload of Hotpoint electric 
refrigerators. 


Chesterfield Furniture Co. 
Named Frigidaire Dealer 
CHESTERFIELD, S. C.—Chester- 


field Furniture Co. has been appointed 
Frigidaire dealer in this vicinity. 


Va. Dealers Sell 14,729 
Major Appliances In '39 


ALEXANDRIA, Va.—aA total of 
14,729 electrical appliances were sold 
in 1939 by dealers in the territory of 
Virginia Public Service Co. Refrig- 
erators, with a total of 8,797 units, 
were highest on the sales list. 

Electric range sales totaled 1,190, 
water heater sales amounted to 436, 
and miscellaneous appliance sales, 
including washers and _ironers, 
totaled 4,306 units. 

It was estimated that the average 
domestic customer on Virginia Public 
Service lines purchased approxi- 
mately $20 worth of electrical appli- 
ances from dealers in 1939, and one 
out of every six customers purchased 
an electric range, refrigerator, water 
heater, washer, or ironer. 

Sales during December, 1939, 
showed sales of 426 refrigerators, 
105 ranges, 28 water heaters, 353 
washers, eight ironers, two water 
systems, and 13 commercial refrig- 
erators. 


Hofmann Moved To Radios 
& Records at Hecht Store 


BALTIMORE — Vincent Hofmann, 
formerly in charge of the major 
appliance department of the Howard 
St. branch of Hecht Bros. Co. furni- 
ture store, has been placed in charge 
of the radio and records departments 
of the same store. He succeeds Paul 
Kemper who recently resigned to 
join the sales staff of Nelson & Co., 
Baltimore distributor for Gibson 
electric refrigerators and ranges. 


Youngholm Heads N. Y. 
Electrical & Gas Assoc. 


NEW YORK CITY — David S. 
Youngholm, vice president of the 
Westinghouse Electric & Mfg. Co., 


was elected president of the Electri-. 


cal and Gas Association of New 
York, Inc. at the annual meeting of 
the association held at its institute 
headquarters in Grand Central Palace 
last week. 

Other officers elected by the Asso- 
ciation were: J. H. McKenna, central 
station sales manager, Knapp-Mon- 
arch Co., first vice president; Clifford 
E. Paige, president of the Brooklyn 
Union Gas Co., second vice president; 
T. F. Barton, assistant district man- 
ager of the General Electric Co., 
third vice president; Leslie C. Boyd, 
president of the-Van Cortlandt Ap- 
pliance Corp., fourth vice president; 
S. J. O’Brien, president of the S. J. 
O’Brien Sales Corp., treasurer; Harry 
C. Calahan, district manager of the 
General Electric Supply Corp., secre- 
tary; and James W. Carpenter, vice 
president of Long Island Lighting 
Co., assistant secretary. 


Nelson Co. Distributes Gibson 
In Maryland & Virginia 


BALTIMORE—Nelson & Co. has 
been appointed distributor for Gibson 
electric refrigerators and ranges in 
all of Maryland except Cumberland 
and its county, in Winchester and 
other parts of Virginia, and in four 
West Virginia counties. The firm 
formerly handled Philco refrigerators. 
Arthur L. Nelson heads the company. 


‘Known Brands’ Contest 
Has the Prospect 
Hunting the Dealer 


MADISON, Wis. — A “Known 
Brands” contest, with cash prizes 
totaling $40 and 25 theater ticket 
awards, was conducted recently by 
Madison newspapers in conjunction 
with local firms, including 12 appli- 
ance and air conditioning dealers. 


Object of the contest was to 
correctly answer questions which 
called for the name of firms handling 
brands of known quality. As an 
example, one query was to name the 
appliance store on King St. that sells 
Hotpoint refrigerators and Barton 
washers. Another question requested 
the name of the appliance store on 
State St. selling Estate gas ranges. 


Entrants were given a week in 
which to complete their questionnaire, 
which was published in the local 
dailies. Correct answers were an- 
nounced in the papers the day follow- 
ing the close of the contest and the 
winners within a week. 


Promotion in connection with the 
contest urged the public to “always 
invest your money in brands of 
known quality. 

Appliance and air conditioning 
firms participating included Every- 
House Appliance Co., Heating Im- 
provement Service, Inc., Zenith Radio 
& Appliance Co., Anderson Sales Co., 
Joe Golding, H. C. Schenk Hardware 
Co., Badger Appliance Sales, Brandes 
Heating & Air Conditioning Co., 
A. M. Toussaint, Inc., Hefty Sales 
Corp., Capitol Radio & Appliance 
Shop, and Sears, Roebuck & Co. 


conditioning for a theater. 


Two Century SCH high torque motors 
driving compressors and a Century SCN 
motor driving a blower that furnish air 


with the 


Specified Performance of 
Type SCH Motors 
for Refrigeration Compressors 


There are many reasons for the outstanding perform- 
ance of Century Squirrel Cage High Torque Three 
Phase Motors in thousands of air conditioning and 
refrigeration installations throughout the world. They 
are engineered to match the load requirements of the 
modern compressor and to give peak performance. 


Now you can know in advance the type of perform- 
ance you can expect from the proper application of 
Century type SCH Motors. You can assure you: cus- 
tomers complete satisfaction with the motor drive on 
their equipment — you can insure the success of 
your installation as far as the motor is concerned, and 


that’s an important part. 


The Specified Performance of Century High Torque 
Squirrel Cage Three Phase Motors in driving air 
conditioning compressors includes the following 


characteristics: 


2. Unusually quiet 


pressor design. 


starting and running. 

3. Long life, due to excellent mechanical construction 
and Century perfected electrical insulation. Mois- 
ture resisting insulation gives special protection 
against dampness. 

4. Easily kept clean outside, keeps itself clean inside. 

§. Locked rotor or starting currents in conformity with 
E. E. I. and N. E. M. A. limits. 


6. Attractive appearance that matches modern com- 


To be sure that you get the benefits of maximum 
motor performance in every air conditioning installa- 
tion, it will pay you to get full details concerning 
Century Specified Motor Performance. Your nearest 
Century Motor Specialist will gladly consult with you 


and your engineering staff. Call him in without delay. 


1. This Century Motor has the high starting and accel- 


erating torque so necessary in starting the 
modern compressor without overmotoring 


the running load. 


CENTURY ELECTRIC COMPANY 
1806 Pine Street . . . St. Louis, Missouri 
Offices and Stock Points in Principal Cities 


BS 


One of the Largest Exclusive Motor Manufacturers in the World 
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O* JANUARY 10TH, Kelvinator announced one of 
the most revolutionary selling programs ever 
known to the appliance business. 


Since that date, the entire industry has been ring- 
ing with the news . . . that one manufacturer has 
worked out the answer to the problems that have 
faced this business for the past few years. 


s - 
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i WHAT THE PROGRAM IS 


The Kelvinator program cuts cleanly across all earlier 
approaches to the problem. 
It is not merely a promotional push. It is not just a 
price-cut or two. It is not simply an improved product. 
Instead, it is a well co-ordinated, soundly-organ- 
ized plan that reaches all the way from our first en- 
gineering department blueprints of the cabinet to a 


Only 


1940 


finance plan that covers every installment on your 


sales. 
It is different from all other appliance programs. 
And here is exactly what you get with it. 


WHAT YOU GET WITH KELVINATOR’S PROGRAM 


1. Finest Products—All New—You get the indus- 
try’s finest products to sell. Every model is a new 1940 
model—there’s not an out-of-date, last year’s job in 
the entire lineup. The lowest-priced model has ex- 
actly the same condensing unit (it has set industry 
records for quiet, service-free performance) as the top 
model of the line. 

2. Savings of $30 to $60—You get prices so much 
lower that youmo longer have to give away 10% (or 
15% or 20%) of your gross to meet price competition. 
Actually, you offer savings of $30 to $60 over last 
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year’s prices. Kelvinator’s price reductions apply to 

every model in the line. 

3. Simplified Stocking—You get a simplified line 

that makes stocking easy yet complete enough to meet 

every purse—5 “Big Sixes” and 3 “Eights” that con- 
tain every new feature. 

4. Entry to Two Big Markets—You have—for the 

first time—a wide-open door into the two big poten- 

tial markets. 

a. To the low-income group you can sell a big 6% 
cubic foot Kelvinator for little more than the price 
of a good ice box. 

b. To the ever-growing replacement market, you can 
sell something really new . . . models specifically 
designed for the replacement market equipped 
with the marvelous new Moist-Master humidity 
system. 

5. Margins That Enable You to Operate at a 

Profit—You get a step-up price structure that helps 


KELVINATOR $S-6. Compare with $180 refrigera- 
tors. 6% cu. ft. completely equipped model. 
Gleaming Permalux exterior with Porcelain-on- 
steel interior. Sliding glass covered Vegetable 
Crisper. Deep, sliding, moonstone glass Cold 
Storage Tray under Freezer. Vegetable Bin. Re- 
movable half-shelf next to crisper. Stainless-steel 
freezer with door, 2 extra-fast Freezing Shelves, 
: 8 lbs.—64 ice cubes, new type Ice Trays, Kelvin 
Cold Control. Powered by a. 95* 
— sphere sealed unit. Interior — 139 
Kelvinator’s priceonly . . 
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KELVINATOR HS-6. Compare with $230 refrigera- 
tors. A new 6 cu. ft. Kelvinator with the ““Moist- 
Master” System that maintains higher humidities, 
decreasing the loss of moisture from foods. 
Permalux exterior and Porcelain-on-steel in- 
terior. Meat Compartment built-in the freezer 
unit behind freezer door. Sliding, glass covered 
Vegetable Crisper. Vegetable Bin. 2 extra-fast 
Freezing Shelves, 8 lbs.—64 ice cubes, new type 
Ice Trays. New, flat, disc-type Kelvin Cold —- 


trol. Powered by Tighe. Ket® 95* 
sealed unit. Interior a Kel- 169 


vinator’s price only . . 


KELVINATOR R-6. Compare with $210 refrigera- 
tors. 6.5 cu. ft. Twin Sliding Crispers with glass 
tops. Sliding, Porcelain Cold Chest. Vegetable 
Bin. Sliding adjustable Shelves. Twin dome 
Lights. Stainless-steel Freezer with door, 2 extra- 
fast Freezing Shelves, 8 lbs.—72 ice cubes, built-in 
Tray Lifter and built-in Speedy-Cube Release. 
Double-size Ice Tray for frozen desserts. Kelvin 
Cold Control with automatic return from de- 
frosting. Powered by vinwors® 95* 
sphere sealed unit. Kelvinator’s $179 
price only ... 
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KELVINATOR HD-6. Compare with any refrigera- 
tors from $230 to $300. A new, 6.1 cu. ft. 
de luxe Kelvinator with “‘Moist-Master” System. 
Twin Sliding Crispers with glass tops. Vegetable 
Bin. Meat Compartment built-in the freezer unit 
behind freezer door, 2 extra-fast Freezing Shelves, 
8 lbs.—72 ice cubes with built-in Ice Tray Lifter 
and Speedy-Cube Release. New, flat, disc-type 
Kelvin Cold Control. Twin Dome Lights. dua” 
sphere sealed unit. Permalux on’ 95° 
terior. Porcelain-on-steel interior. $909 


Kelvinator’s priceonly . . 
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you sell-up to better profits. The price structure also 
provides margins that will enable you to sell replace- 
ments at a profit. 

Your entire price structure is made stronger by: 
a. Advertised suggested prices. 


b. Our policy of paying the freight on carload ship- 
ments to destination in all states east of the Rockies, 
and absorbing the LCL freight cost from zone or 
distributor warehouses in excess of 50 cents CWT. 


6. Easy Step-Ups in Selling—The lowest price 
model in the line fully supplies the 5 fundamentals 
of refrigeration. 


The easy “‘step-ups” in features and prices on each 
model give you an unmatched opportunity to secure 
the greatest dollar profit from each sale. 


7. Advertising That Tells the Story—You get the 
backing of a strong and simplified advertising and 
promotional plan. It is understandable; it is sincere; 
it’s easy to work with; it’s all grooved the same way. 
The campaign includes color spreads in national mag- 
azines... billboards . . . direct mail . . . the heaviest 
schedule of newspaper advertising in our history. 
Here is a solid foundation on which to build your 
local merchandising program. 


IT’S YOUR OPPORTUNITY 


It offers an outstanding opportunity that has never 
been open to dealers before. 


And it’s going to stay GOOD—because this new 
program is geared to PRESENT-DAY CONDI- 
TIONS. After MONTHS of EXHAUSTIVE RE- 
SEARCH and planning, we decided to make sweep- 
ing changes in our own set-up. 


1. We concentrated 96% of our production on the big 
6 cubic-foot models and larger, that people really 
need. That let us lower the price some. 


2. In anticipation of greatly increased sales, we 
doubled our production schedules and passed the 
manufacturing savings on. 


3. We cut the cost of selling—so we could lower our 
price still further. 


In addition, we cut our own manufacturing profit 
per unit in anticipation of greater sales. 


Thus we are able to offer not a hasty program 
founded merely on low price; but a solid, sound, per- 
manent policy possessing all the basic fundamentals 
of good business that will keep on making money for 
Kelvinator dealers. It’s clean-cut . . . it’s all lined up 
... and it’s under way. 


WRITE FOR INFORMATION 


If you are not a Kelvinator dealer, the only way to 


BIG 


6% CUBIC FOOT 


Large 


“Family-Size”’ 


NEW 1940 


KELVINATOR ¥ 
- from the oldest 


maker of electric 
refrigerators 


119") 


Delivered in the Kitchen 
with 5 Year Protec- 
tion Plan 


KELVINATOR SS-6 Compare with $150 refrigerators. 6% cu. ft. Bright Permalux exterior. 
Porcelain-on-steel interior. Stainless-steel, high-speed Freezer with white Permalux-finished 
door. 2 extra-fast Freezing Shelves, 9 lbs.—84 ice cubes, Kelvin Cold Control. 95* 
Tempered glass, Cold Storage Tray under freezer. Interior Light. Powered by 2 | 19 
famous cost-cutting Polarsphere sealed unit. Kelvinator’s priceonly . . . 


realize what this revolutionary program means is 
to get in touch with us. 


Only Kelvinator dealers are going to do business 
under these terms in 1940. 


So, if you are interested in making money this way, 
just address a telegram or letter to your distributor, 
zone office, or to Frank R. Pierce, General Sales Man- 
ager, Kelvinator Division, Nash-Kelvinator Corpo- 
ration, Detroit, Michigan. 


INCREASE YOUR PROFIT IN 1940 WITH 
KELVINATOR’S ASSOCIATED LINES 


Kelvinator’s new electric ranges, washers, ironers and water 
heaters open up for you big new markets and additional 
profit opportunities in the appliance business. 

Every one of these great Kelvinator products has the fine 
looks, the fine features, and the fine engineering of a real 
quality line. Why not find out about this chance to enlarge 
on your 1940 profits? 


*Prices suggested are for delivery in the kitchen with 5 Year Protection Plan. State and local taxes are extra. Prices are slightly higher west of the Rockies. 


KELVINATOR S-8. Compare with $220 refrigerators. A big 8 2 cu. 
- refrigerator with 16.3 square feet shelf space. Has Stainless- 
Steel freezer with white Permalux-finished door. New type ice 
trays freeze 12 Ibs.—96 cubes. Sliding glass covered Crisper, 
Glass Cold Storage Tray, Vegetable Bin, Automatic Interior Light. 
Beautiful Permalux exterior, stainless Porcelain- 95* 
On-steel interior. Powered by Polarsphere sealed? 1/9 
unit. Kelvinator’s priceonly . . . . «+ 3 «! 


KELVINATOR R-8. Compare with $250 refrigerators. 8.2 cu. ft., 
16.3 square feet shelf space. Built-in Tray Release and Speedy-Cube 
release, 12 Ibs.—108 ice cubes. Stainless-steel Freezer with new 
full height door. Twin glass covered Crispers, Twin dome Lights. 
Sliding porcelain Cold Chest, Vegetable Bin. Kelvin Control 
with Automatic return from defrosting. ae 95* 
Adjustable Shelves. Powered by Polarsphere 209 
sealed unit. Kelvinator’s priceonly .... .« 


KELVINATOR HD-8. Compare with the finest refrigerators at any 
price. A new de luxe 8 cu. ft. model completely equipped in- 
cluding “‘Moist-Master” System. 15.9 square feet shelf area, Twin 
Sliding Crispers with glass tops, Twin Dome Lights. Meat Com- 
partment built-in freezer unit behind door, built-in Ice Tray Lifter 
and Speedy-Cube Release, 12 Ibs.—108 ice aanete 95* 
New, flat, disc-type Kelvin Control. Vegetable Bin. 239 
Polarsphere sealed unit. Kelvinator’s price only 
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PERSONALITIES 


By George F. Taubeneck 


Cocky Outfit 


That Philco gang is a pretty cocky 
outfit. They have just succeeded in 
knocking the portable air conditioner 
business for a 10-strike. And now 
they think they’re going to do the 
same thing to household electric 
refrigeration. 


Maybe they will. But they’re run- 
ning into a far different situation and 
an incomparably stronger competi- 
tive set-up than they found in the 
undeveloped, confused, on-the-wrong 
track air conditioning business. 


“Oh, yeah?” snorts the Philco 
gang. “Who’s in refrigeration? Huh. 
What did they ever do in radio? 
Why, we don’t even let ’em walk 
on the same side of the street with 
us!” 

* * * 


Keen Executives 


After looking them over down at 
Palm Beach, watching them work, 
and hearing them talk both in public 
and in private, one gets the idea that 
their cockiness is nothing more or 
less than supreme self-confidence 
based on extraordinary success. 


Take a man like Larry Gubb, for 
instance. Or Jim Buckley, Tom 
Kennally, and Sayre Ramsdell. They 
take back seats to no men in 
American industry. All independently 
wealthy, through their own efforts. 
They own their own company, have 
no stockholders to satisfy, no dodder- 
ing old board of directors to hold 
them back. 


Everybody knows how successful 
they have been in the radio industry. 
But have you heard about their 
sidelines? Take flashlight batteries, 
for instance. Did a_half-million- 
dollar business on that little item 
last year. And that just gives you 
an idea. 


Collectively, it would be hard to 
find an executive group with so much 
energy. Usually there’s one ball-of- 
fire, or maybe even two, among the 
“brass hats” of a successful concern. 
Philco has at least seven that we 
could name—every one of them a 
raging, roaring, torrent of action. 


Either they’re all going to die 
young—en masse—or else they must 
have discovered that spring or well 
or whatever it was that Ponce de 
Leon was looking for down in 
Florida. 


Paul Jones Fits 


The newcomer in this group is the 
one name which is familiar to 
readers of the NEWS—W. Paul Jones, 
president of the refrigerator division. 
Paul has been an industry dynamo 
for a long time—first as a Frigidaire 
distributor, next as Servel’s adver- 
tising and sales promotion manager, 
then as head man of Fairbanks- 
Morse’s home appliance division. But 
Paul is still a young ‘man, and acts 
and works like one. 


Incidentally, the writer has known 
Paul since 1929, but never saw him 
working as furiously on any of his 
previous jobs as he is on this one. 
He really seems to have caught the 
Philco fever. 

Paul’s position of high respect 
in the refrigeration industry has 
always been based chiefly on two 
things: the high integrity of his 
character, and his reputation for 


being a “right guesser,” for accu- 
rately predicting the shape of things 
to come. Now, to these, he has 
added a fierce energy. 


* * * 


Believe It or Not 


Paul tells a sales story about his 
new refrigerated shelf which belongs 
to Ripley. It makes sense, at that, 
and we’re presenting it to you right 
here. Hang onto your hats. 


In the new Philco refrigerator, he 
claims, food cools the refrigerator 
instead of the refrigerator cooling 
the food! 


Heretofore, he says, household 
refrigeration has employed only the 
principle of convection in the preser- 
vation of foods. By this method cir- 
culating cool air figuratively scooped 
up the heat from the food as it made 
its rounds through the box, and 
dissipated it through the evaporator. 


The principle of conduction, em- 
ployed in the new shelf, utilizes food 
and the dishes holding it as addi- 
tional cold conductors to achieve the 
scientific phenomenon of food cooling 
the refrigerator instead of visa versa, 
he states. 


“When placed upon the refriger- 
ated shelf,” Jones will tell you, “both 
the food and the containers holding 
it, drop almost to the temperature 
of the shelf because of conduction or 
direct contact. 


“Since the temperature of the 
Shelf is several degrees colder than 
the air in the refrigerator, it natu- 
rally follows that the food, being 
almost the same temperature as the 
shelf, helps also to bring down the 
temperature of the air in the box 
and thus becomes an integral part 
of the refrigerating action. 


“The more dishes placed on the 
Shelf, the more refrigerating surface 
is available.” 

*” * * 


Spellbinder 


Harry Boyd Brown, formerly na- 
tional merchandising manager of 
Philco, and now the man in charge 
of Philco-York air conditioner sales, 
averages about 60 addresses a year 
to business groups. He has his own 
“key” to winning an audience and 
holding its attention. It is: “It pays 
to be on edge.” 


According to Mr. Brown, if you’re 
feeling tip-top and the day is fine 
and your digestion is in order—that’s 


a bad time to try to deliver an 
inspirational address. 


Convincing argument comes best 
under pressure and strain. Signs of 
drowsiness in an audience is best 
combated by interjecting a story and 
putting it across as rapidly as 
possible. 


During his 11 years with Philco, 
Mr. Brown has visited every state 
in the Union, every province in 
Canada, and every city of more than 
35,000 population in the United 
States. He has traveled over 140,000 
miles. - 

Having made about 640 speeches 
averaging 40 minutes each during his 
years with Philco, and clipping along 
at a better than Floyd Gibbons rate, 
Mr. Brown concludes that he has 
uttered more than 6,500,000 words. 


Mr. Brown was born in Holland, 
Mich., and attended the Holland 
High School, where he was prominent 
in debating societies and won the 
Holland High School oratorical con- 
test. 


He attended Albion College and the 
University of Michigan. 


His first jobs were on newspapers 
in Des Moines, Sioux City, Chicago, 
Omaha, and Detroit. Later, he be- 
came a theatrical press agent. Got 
into mail advertising for Sears, 
Roebuck; worked for Eureka Vacuum 
Cleaner Co.; and was merchandising 
counsel for a _ variety of public 
utilities and manufacturers of elec- 
trical appliances. 

At present he is “on the road” 
six to eight months of the year, 
delivering talks. 

“Once in a while,” he admits, “my 
voice gets hoarse, but I find that 
15 minutes of speaking will clear 
it up!” 

Mr. Brown makes his home in 
Philadelphia, like the rest of the 
Philco executives. 


* * * 


Lot’s of Money, but 
Poor Installations 


Senor Frank Dacosta, who is the 
Melchior, Armstrong Dessau repre- 
sentative in Venezuela, Colombia, 
and Dutch Guiana, was a visitor in 
this office recently—the first man 
from abroad to visit us in 1940. 

(Incidentally, we hope our friends 
from other nations will continue to 
make our office their headquarters 
when they visit America this year— 
the more that come, the _ better 
we'll like it.) 

Air conditioning, says this tall, 
distinguished, suave gentleman, has 
a poor name in his part of the 
world. The people need it and want 
it, and they have the money to pay 
for it, but installations made thus far 
have been most disappointing. 


Flagship of the Fleet 


W. Paul Jones, president of the Philco Refrigeration Division, presents 
the “flagship” of the 1940 refrigerator line to distributors at Palm Beach. 
This model is the LH6, which lists at $237.50 (see page 1 of this issue). 


And this, he says, is true despite 
the fact that they were “put in by 
the best people.” 


They’ve had so much trouble with 
central system installations and have 
had to repair, redesign, and reinstall 
them so often, that the public now 
has the idea that it takes an army 
corps of engineers to keep an air 
conditioning job functioning. 


In happy contrast, the few self- 
contained units which have arrived 
down there are giving -complete 
satisfaction, he states. 


Apparently the rules which the 
engineers have learned elsewhere 
about installing central system air 
conditioning just don’t apply in 
Central American climate. Down 
there temperatures over 100°, and 
relative humidity of better than 
85%, are the customary thing. 


As for self-contained units, their 
record of satisfaction will give them 
the call, he feels sure. Even so, their 
market is limited chiefly to offices 
and new buildings. Reason: Central 
American buildings, like those in 
other tropical climes, are built with 
18-foot ceilings and numerous open 
windows. 


They Set the Pace For the Room Cooler Business 


rj 


James Buckley (left) 


and Larry Gubb 

(right) are the two Philco top executives. 

In addition to their commanding position in 

radio manufacturing and distribution, they 
led in portable air conditioning. 


President Sayre Ramsdell 


W. S. Shipley, chairman of the board (left) and Stewart Lauer, 
president (right) of York Ice Machinery Corp. discuss 1940 
Philco-York portable air conditioner 
(center) of Philco. 
sold more room coolers than the rest of the industry combined. 


promotion with Vice 
In 1939 Philco 


Terms Important 


General Electric and Westinghouse 
get the biggest part of the household 
refrigeration business, he says. Prac- 
tically all makes are represented 
there, but G-E and Westinghouse 
have the jump because of their 
financing facilities. They can arrange 
long terms through their affiliates 
down there, whereas others are 
apparently limited in this direction. 


Limited credit facilities have also 
prevented commercial refrigeration 
sales from realizing their potential. 
For the most part, commercial 
equipment is sold on 12 months’ 
terms. The market could be vastly 
extended, he believes, if terms up to 
three years could be offered. 


Venezuelan oil is making that 
country moderately wealthy. It is 
the only nation in the world which 
has no_ public debt. Fact is, 
Venezuela has a big surplus of cash 
in the bank! 


Coffee is also important, as is 
mining. American prices for gold 
have given mining a big impetus in 
Colombia. Machinery and miners 
are flown in, gold is flown out, 
America pays a fabulous price for 
it—and then buries it in Kentucky. 
Colombians no understand rich, dam- 
fool Americanos, but it’s okey-doke 
with them so long as they get back 


American automobiles and refrigera- 


tors in exchange. 


Because of the rough dirt roads © 
and the mountainous climate, power- | 
ful American cars are practically | 
Railroads only run | 


indispensable. 
short distances. When they come to 
a big mountain, they stop. Then you 
transfer to automobiles or trucks, 


wind around the mountain, and | 


maybe get on a different railroad 
line on the other side. 


Tariffs and freightage make these 
cars cost from two to three times 
as much down there as they do in 
the United States. Nor can you get 
get much for your used car, because 
the shaking-up they get on the 
terrible roads just about tears them 
apart in a year or two. 


An unkind weather man who let 
the nation’s cold wave spill over into 
Florida repented on the last day of 
the Philco convention in Palm Beach, 


Fla., and the boys all got out into 
the sunshine to pick up those Vitamin 


D rays. (1) Ed Beresh, big dealer 
from Detroit, snoozes soulfully 
af Iti 5, 

, ees a, ae 


while Perry Greenberg, Conditionaire, 
Detroit, looks on amusedly. (2) Mr. 
Beresh (right) wakes up—a little— 
to fraternize with Frank Newberry, 


sue Le <a é ‘ 
- 7% 5 Ee kat Fre et 


sales manager of Philco Distributors, 
Detroit. (3) “Beany” Rosso of Rosso 
Stores, Mt. Clemens, Mich. and Perry 
Greenberg visit the swimming pool, 


but decide to take their liquids inside, 
instead. (4) Irv Raimi of Raim 
Bros., Detroit, and Frank Newber? 
get ready for a game of badminto 
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WITH THE ANNOUNCEMEN T OF PRICE REDUC- 
TIONS UP TO $60 ON THE FINEST LINE OF 
REFRIGERATORS IN LEONARD’S 59 YEARS. 


OO 


—e 


} grec all over the country have been quick to 
approve Leonard’s new Refrigerators and Pro- 
gram for 1940. They realize that Leonard has given 
them the products and prices to do a volume business 
at a profit. 

Briefly—here’s Leonard’s 1940 program. 


To help you meet low-price competition—Leonard 
reduced retail prices up to $60, without sacrificing the 
dealer’s margins. 


To help you cash in on the rapidly growing replace- 
ment market as well as the vast number of low- 
income buyers—Leonard concentrated production on 
a smaller quality line ... featuring big 6 and 8 cubic- 
foot models. 


And here’s what it means to you! 
With Leonard’s lower prices, you no longer have to 
sacrifice 10% to 20% of gross to meet price competition. 


Leonard’s complete coverage of the price brackets of 
competitive lines enables you to trade up at a profit. 


Leonard’s price reductions mean larger volume and 
larger profits. It puts quality models within reach of the 
low-income market. And it also opens the door to the 
replacement markets with the new Hi-Humid models. 


In spite of lower prices, these cabinets are the finest 
in 59 years of Leonard’s highgrade manufacturing. 
Every model has the Silent Glacier sealed unit that is 
outstanding in the industry for service-free performance. 


Begin with Leonard’s brand-new 1940 LSS-6—a full 
614 cubic-foot capacity refrigerator for only $119.95* 
..and go on up to the Leonard LHD-8 with its Hi-Humid 
food freshener system, and 8 cubic-foot capacity, retail- 
ing at $239.95*. All along the line, these refrigerators 
have conveniences never before offered at these prices! 


Look at Leonard’s new program from any angle... 
The prices are right —the product is right. Promotion 
and advertising will reach into every home . . . so that 
every potential customer will know they’re right. 


ier nlsh -Polaslal aoe ates wa tee 
ot size © 112 square feet of roomy shelving « 84 big ice cut 
9 Ibs. ¢ Embossed Freezer Door Silent 


Pvedapohoury stot ee. | i gos 


Come along with Leonard—and you can expect 
volume and gross that will surpass any you have seen 
in recent years! See your Leonard distributor or factory 
branch, or wire Leonard Division, Nash-Kelvinator 


Corporation, Detroit, Michigan. 
Year 


*Prices suggested are for delivery in the Kitchen with 5 Year Protection Plan. State 


and local taxes are extra. Prices are slightly higher west of the Rockies. 
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They'll Do It Every Time . . . By Jimmie Hatlo 


graphed in terms of percentages, 
to make them more easily under- 
standable. 


Analysis of Sales Dollar 
Often Surprising To Workers 


AIR CONDITIONING & 
REFRIGERATION NEWS 


Trade Mark registered U. S. Patent Office; 
Established 1926 and registered as 
Electric Refrigeration News 


o_o LG; 


“ia 
Gf HIS STOMACHS Ui — 


BEEN RUNNING ON = 
BORROWED TIME i 
SINCE PROHIBITION./ 


CANDY? 
GOOD GRIEF CHILD 
NO! I HAVE To 
BE CAREFUL OF 


HA-HA~ THEY HAD TO 
PACK HIM OUTOF THE 
CLUB BAR ONA SHUTTER 
AGAIN LAST NIGHT. 
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In discussing the division of 
the sales dollar, employes are 
shown just what portions go into 
wages, salaries, materials, taxes, 
and profits—with comparisons 
against previous years. Invariably 
such revelations are quite surpris- 
ing—the general impression had 
always been that the company 
took out huge profits, an impres- 
sion shared by the public-at-large 
about all corporations, apparently. 
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NO CANDy, \ 
KID~ HES ON 

A LIQGUID DIET 
AND I DONT 
MEAN MILK! 


written here actually happened. 
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For Employe 


sympathy and _ cooperation is 


enlisted. 


“Last May I moved into a new 
3-room apartment. Extensive air con- 


“At home I pointed out to the 
salesman that I was buying only one 
unit because I still knew very little 


He’s Going To Start 
His Own Business 
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So They Don’t Like It 


Often employes are puzzled and 


and friction between employer and 
employe. 


full, impartial information about air 
conditioning units for the home, I 
took an afternoon off to visit one of 
their showrooms. 


needs is a good whip cracker as a 
follow up for the man with the gray 
matter. 

SEQUEL 
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At these meetings they discuss 


method of handling inquiries and I 


any one of my coupons. 


“The point of this story, however, 


unable to do so. 


: man ti think might well be given some “Fortunately, in the meantime, I | i, that to th We have several refrigeration job 
such topics as the division of the | pubticity in the pages of your found some pamphlets featuring home | nothing “— prein ye 7 i bers in our association, and I know 
company sales dollar, general | magazine. air conditioning units in the reception inquiries he did receive. I kept after that your publication will be of 

‘ business conditions conditions If you do not have this issue of room of a firm I happened to call on. : : : ’ i considerable value to me as secretary 
j y Those were good folders, well written, him on this point for two months in of our association. 


within the industry, and particular 
problems affecting the company 


the Reporter, you can get one by 
writing Henry Hoke, Publisher, 17 
East 42nd St., New York City, New 


complete as to specifications, details, 
and prices. They sold me on that 
manufacturer’s machine. 


the hope that a couple of sales 
would revive the advertising contract. 


“But the last I heard the cards 


W. L. CLOUTIER, 
Secretary-Treasure! 


* itself. Questions are answered | York. wee Gt bikie aeeeek on bee 
“es ry . i 
frankly. All figures quoted can R. A. CHansian Taking matters into my own hands | a4. As he ex Ae it, he wanted 10 Rumsey St. 
THIS ACTUALLY HAPPENED | ! Visited their New York dealer and , P , wante Port Jervis, N. ¥ 
| be proved. se ordered a machine without even | ‘0 8° Out on the leads himself, to see Jan 22, 1940 


Employes are given all the 
figures and statistics normally 
available only to stockholders. 
These figures are charted and 


r ots ores wails : ¢ 
hee igre me Shy See aes 


We. oes ee 


By H. B. Helm 


“The following sequence of events 
must sound preposterous to those 
persons whose job it is to secure 
business through aggressive sales pro- 
motion and enlightened sales manage- 


bothering to see it demonstrated. To 
make sure I wouldn’t be sidetracked 
again I insisted that a representative 
accompany me home that afternoon, 
for it was, of course, necessary that 
an expert confirm my choice of model 


> 


how good they were but ‘just couldn’t 
get the time.’ 

“So you see, Henry, that idea that 
‘advertising always pays’ is just an 
old fashioned notion and there is 
really no truth in it.” 
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om Pe ers np Ss . 
may ais gee 


Sirs: 
I received my Manual No. C-1 today 
and am very well pleased with it, 5° 
enclosed find money order for Manual 

No. C-2. 
Water V. BarnuM 
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Dry-Storage Cooler 
New Mills Product 


demonstrates how the 


A. girl 
new Mills cooler can be used for 
bottled beverages. 


* * & 


CHICAGO—Completely dry _stor- 
age, forced-air circulation, automatic 
defrost, and automatic disposal of 
defrost water are features of the 
new “Speed Cooler” developed by 
Mills Novelty Co. for refrigerating 
everything from bottled goods to 
candy bars. 

The cooler can accommodate 144 
six-ounce bottles. On an average 
summer day (80° F.), the company 
claims, temperature inside the cooler 
will be down to 38 or 40° F. in 
about three hours. 

The unit uses a %-hp., air-cooled 
Mills compressor with “Freon” 
refrigerant. This compressor is 
mounted on rubber cushions. 

Cabinet is of heavy-gauge auto- 
body steel, and has 3 inches of insula- 
tion. Tops are of stainless steel. 
The cabinet is equipped with cap 
remover and cap receptacle. 


Soda Fountain Dealers 
Merge Organizations 


PITTSBURGH—H. W. Cross, H. R. 
Olson, and R. E. Miller have con- 
solidated their interests here under 
the firm name of Knight Store 
Equipment Co. 

Mr. Cross has distributed Bastian- 
Blessing’s “Russ” line of products 
from Pittsburgh for more than 26 
years. Messrs. Olson and Miller 
have distributed Bastian-Blessing’s 
“White-Knight” line in the same ter- 
ritory for the past five years. 

The consolidated organizations will 
occupy the quarters at 5536 Baum 
Boulevard, heretofore used by Messrs. 
Olson and Miller. 


J. B. Kavanagh Leaves 
Standard-Hussmann 


PHILADELPHIA—J. Brooke Kav- 
anagh has resigned as_ president 
of Standard-Hussmann Corp. here. 
Previous to this association, Mr. 
Kavanagh was general manager of 
Standard Refrigerator Co. from 1937 
to the time that it became a part 
of Standard-Hussmann Corp. 


Times Appliance Adds 


Silentaire To Lines 


NEW YORK CITY—Times Appli- 
ance Co., Westinghouse distributor, 
has added Silentaire electric window 
ventilators to the line of products 
Which it handles. The units are 


made by the Berger Mfg. division 
of Republic Steel Co. 


G-E Adds Special 
Compartments To 
Storage Cabinets 


BLOOMFIELD, N. J.—With “Life 
Begins in ’40” as their theme, and 
with eight new product lines to pre- 
sent, General Electric’s commercial 
refrigeration distributors during 
January told the 1940 G-E product 
story to more than 6,000 dealers 
throughout the United States. 


Particular interest in active mar- 
kets was shown in three of the new 
lines brought out—food-storage re- 
frigerators, water coolers, and 1940 
“Scotch Giant” condensing units, all 
of which are claimed to involve out- 
standing advances over the 1939 
predecessors. 


To facilitate national coverage of 
the interested dealers, previews were 
staged separately by the various G-E 
distributors with assistance from 
headquarters at Bloomfield, N. J. 
Most distributors, in addition to dis- 
cussing the new lines, emphasized 
the profit possibilities of the dealers’ 
commercial refrigeration market. 

The new line of food-storage re- 
frigerators includes five _ self-con- 
tained and four remote-storage cabi- 
nets with capacities of 20, 30, 40, 
and 60 cubic feet. 

Two models feature frozen-food 
compartments with special low-tem- 
perature characteristics for storing 
frosted foods, meat-keeping sections 
for eliminating spoilage, and sliding, 
adjustable shelves. Two of the self- 
contained and four of the remote- 
storage models are designed espe- 
cially for use with G-E wall-mounted 
conditioned-air cooling units. 

The larger models in the line are 
available with meat hooks for bulk 
meat storage, and the 20 and 30-cubic 
feet models are available with either 
“conditioned air’ or “ice maker” cool- 
ing units. All but the lowest-priced 
model in the line have porcelain door 
panels and mullions. 

The 1940 water coolers include 
seven models with the new G-E 
sealed condensing units, available for 
110-volt, 60-cycle, single-phase power 
supply. The sealed condensing units 
have been designed particularly for 
water-cooler service and, further, are 
built to permit easy repair in the 
field. 

All sealed-unit water coolers now 
carry a five-year protection plan. In 
addition to the seven sealed-unit 
models, the new line includes six 
models utilizing refrigerating ma- 
chines of the conventional type, for 
use with power supplies other than 
110-volt, 60-cycle, single-phase. A 
specially built industrial water cooler 
for factory use was announced. 

Throughout the line, a new design 
of all-steel enclosing case, permitting 
easy removal of the front panel, gives 
access to the condensing unit and 
accessory parts. Evaporators are of 
solid stainless steel and enclosing 
cases are bonderized after fabrica- 
tion and covered with a Glyptal- 
lacquer finish. 

Fifteen new models, ranging from 
% to 3 hp. in capacity, comprise 
the 1940 line of small General Elec- 
tric condensing units. Simpler con- 
struction and other design changes 
permit capacities as high as 25% in 
excess of comparable previous models, 
it is claimed by the G-E engineers. 

The 1940 beverage coolers, includ- 
ing three models with condensing 
units rated at 4%, %, and % hp,, 
were also discussed. 

Another 1940 product is the ice- 
cube maker, which can freeze 152 
pounds of ice in 24 hours in an 
80° room using 80° water—and in 
doing it use only eight kilowatt-hours 
of electricity, it is said. 

This unit employs the exclusive 
“progressive freezing” principle, 
which means that the top tray of 
cubes freezes quickest, assuring ice 
in less time. A 400-cube reserve 
tray is also provided. 


The General Electric dairy mer- 
chandisers, in the two different sizes 
which constitute the line, refrigerate 
dairy products while at the same 
time they permit self-service and 
provide point-of-sale advertising 
through no-fog' double-glass sides. 
Display volumes are 5% and 10% 
cubic feet. 


The dairy merchandisers’ are 
powered with air-cooled refrigerating 
units rated at 4% and % hp. Though 
the larger of the two merchandisers 
requires but 34 by 48 inches of floor 
space, it has an effective display 
length of almost 14 feet. 


Milk coolers for 1940 are divided 
into two classifications: the “utility 
line,” in sizes for 3, 4, and 6 milk 
cans; and the “standard line,’ for 
holding from 2 to 10 cans. Condi- 
tioned-air cooling units for food stor- 
age, and for reducing food-odor 
transfer, shrinkage and_ incorrect 
humidity conditions, include both wall 
and ceiling-mounted-type units with 
cooling capacities ranging from 1,400 
to 12,000 B.t.u. per hour at a 16° F. 
temperature difference. 


Beverage Dispensers 
Pour ’Em By Glass 


CHICAGO—Soft drink manufac- 
turers and distributors within the 
next few months will add thousands 
of new retail outlets for their prod- 
ucts due to purchases of refrigerated 
coin-operated drink dispensers at the 
expositions of the Coin Machine 
Industries, Inc., and the Refrigera- 
tion Equipment Manufacturers’ As- 
sociation, which were held simultane- 
ously in Chicago from Jan. 15 to 18, 
inclusive. 


With the opening of the coin ma- 
chine exposition at the Sherman 
hotel came the announcement from 
the Bally Mfg. Co. of Chicago that 
it had closed a contract for the sale 
of 1,750 soft drink dispensers to a 
new eastern coin machine operating 
firm and that the same operators had 
taken options on 2,000 more ma- 
chines. 


Ray Moloney, president of Bally, 
said the deal was closed with Stuart 
G. Lyon of New York, head of a 
newly formed operating group, and 
that Mr. Lyon paid $50,000 down. 
Delivery of the first 1,750 machines 
—cost “approximately” $1,500,000— 
will start immediately, Mr. Moloney 
said. The Lyon group took options 


New Drinks Pour Themselves 


MAKE MOTRRGor 


Bowlers at a Chicago alley establishment take “the pause that refreshes” 
at one of the new-type soft drink dispensers made by the Bally Mfg. Co. 
In this type of dispenser the customer puts his coin into the slot, a 
cup appears under a small faucet, and a measured drink is dispensed. 


on two lots of 1,000 machines each. 
If the entire transaction for 3,750 
machines is completed, the sale by 
Bally _ would amount to “approxi- 
mately” $3,500,000. 

The Bally machines are refriger- 
ated by “Chieftain” refrigeration 
units, manufactured by the Tecumseh 
Products Co. The machines are 
entirely coin operated. Specifications 
call for them to be finished in bright 
red, giving a hint, perhaps, to the 
drink to be dispensed by them. 


The machines purchased by the 
Lyon group dispense drinks by the 
cup. The carbonated drinks are 
placed under pressure in a central 
plant in stainless steel containers. 
Each container holds 160 drinks. 
Insertion of a coin starts mechanism 
which drops a paper cup beneath the 


dispensing vent, 
measured drink. 


Besides the Bally machine, those 
on display at the coin machine ex- 
position included the machines of 
Frigidrink, Inc. of New York; O. D. 
Jennings & Co. of Chicago; and 
Sodamat, Inc. of New York. 


Frigidrink carbonates tap water 
within the machine itself. When a 
coin is dropped, the carbonated water 
is mixed in proper proportions with 
the flavoring and poured into a paper 
cup automatically dropped beneath 
the dispensing vent. 

The Sodamat machine operates in 
similar fashion. 

One Chicago coin machine oper- 
ator has ordered a number of coin- 
operated dispensers in brilliant green 
color for the sale of “Green River.” 


then pours the 


Above —A typical multiple 
installation of five Curtis Con- 
densing Units. 


Below—The Curtis Complete 

Remote or Central Type Pack- 

aged Air Conditioner. In 7/4, 
10 and 15 ton sizes. 


lation make these units ideal 


REFRIGERATION 


AIR CONDITIONING 
one COMMERCIAL 


1912 Kienlen Avenue 


@ The wide range of products included in the Curtis Line assures the correct equip- 
ment for every refrigeration or air conditioning requirement. Curtis covers a variety 
of markets — makes possible greater sales. 
Curtis Packaged Air Conditioners include the 3 and 5 ton Store and Office Cooler 
and a 7%, 10 and 15 ton Complete Remote or Central Type Air Conditioner. Both types 
require only water and electrical connections to install. They cool, dehumidify, circulate 
and filter the air and are adaptable for heating. Their low first cost and ease of instal- 
r air conditioning of all types of retail establishments. 

The Curtis line of Condensing Units include sizes from 1/6 H. P. to 30 H. P., air and 
water cooled—also unit coolers, coils, evaporative condensers, etc. Every Curtis 
product is quality built throughout, precision engineered to deliver the highest type 
of economical, efficient, trouble-free performance. 


You'll make more money with the Curtis line. A letter will bring you full information. 


‘S]-mal—s CURTIS REFRIGERATING MACHINE COMPANY 


Division of Curtis Manufacturing Company 


St. Louis, Missouri 


> Here's urh 
r 


E. 1. pu Pont pe Nemours & Company (INC) + 


District Offices: ‘Baltimore, Boston, Charlotte, Chicago, Chavelana, Konsas City, Newark, New York, Philadelphia, 


Al 7) pen te J ’ othe 


AGC. v.68 Pat OFF 


REG. uv. 5. PaT.OFF 


The Preferred METHYL CHLORIDE for Service Work 


The R. & H. Chemicals Department - Wilmington, Delaware 


y SERVICE MEN Jie 


High Purity and Dryness © 


_ Dependable Service 


Coast-to-Coast Distribution 


Pittsburgh, Son Francisco 
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— TRAY 


its BIG 
its BEAUTIFUL 
its a BARGAIN 


Greatest all-around refrigerator value Frigidaire has ever offered! 


Many of the same finest construction features as most expensive 
models—at a sensational new low price! Has Automatic Interior 
Light. Big Cold Storage Tray. Big Super- Freezer with embossed 15 
door. Unimatic Cold Control. Automatic Reset Defroster. Stain- 
less Porcelain in Food Compartment. 1-Piece Steel Cabinet. 
ace 


Meter-Miser. And many more advanced features. 


SVS 6-40. 11.4 Sq. Ft. Shelf Space. 4 Ice Trays. 
New Low Price Only 
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DE LUXE MODELS. Beautiful color harmony in 
new cabinet designs in blue, gold and chromium. 
Stainless Chromium shelves—rust-proof...marvelously 
easy to keep clean. Double-Easy ones Trays 
throughout—release ice cubes at the lift of a lever, 
two ora trayful...trays themselves come out of freezer 
at a finger’s touch. Large-size Meat-Tender. Two Slid- 
ing Glass-Topped Hydrators. Illuminated Cold Con- 
trol. Automatic Reset Defroster. Stainless Porcelain in 
Food Compartment. 1-Piece Steel Cabinet. Meter- 
Miser mechanism. F-114, the safe, low-pressure refrig- 
erant. Dulux finish. Many more advanced features. 


Deluxe 5-40. 5.2 Cu. Ft. 10.7 Sq. Ft. Shelf Space. 


3 Ice Trays—1 Double Width. ok 
New Low Price Only ~ -« ° | 7200 


De luxe 6-40. 6.2 Cu. Fr. 12.2 Sq. Ft. Shelf Space. 


. $1879" 


5 Ice Trays—1 Double Width. 
New Low Price Only . + 


COLD-WALL IMPERIAL 13-40. Beautiful color 
harmony in new cabinet designs in blue, gold and 
chromium. Famous “Cold-Wall” Principle. Stainless 
Chromium shelves. Double-Easy Quickube Trays 
throughout. Large Size Meat Tender. 2 Sliding Glass 
Topped Hydrators. Adjustable Humidity Controls. 
Illuminated Cold Control. Automatic Reset Defroster. 
Finished in Lifetime Porcelain throughout. Meter- 
Miser. And many more advanced features. 


Cold-Wall Imperial 13-40. 13.5 Cu. Ft. 26.2 Sq. 
Ft. Shelf Space. 7 Ice Trays—1 Double s, 00* 
Width. New Low Price Only . % 414 


FRIGIDAIRE “FARM 8”. Especially designed for 
use in farm homes! Interior adjustable to any of 10 
different arrangements designed for types of foods and 
containers aa in farm homes. Beautiful cabinet de- 
sign. Stainless Chromium shelves. Double- Easy 
Quickube Trays throughout. Large Cold Storage Tray. 
Big Super Freezer with self-closing freezer door. 
Unimatic Cold Control. Automatic Reset Defroster. 
Stainless Porcelain in Food Compartment. 1-Piece 
Steel Cabinet. Durable Dulux exterior finish. Meter- 
Miser. And many more advanced features. 


Frigidaire “‘Farm 8’’. 8.3 Cu. Ft. Upto 17.1 Sq. Fe. 


Shelf Space. 5 Ice Trays—1 Double Width. * 
New Low Price Only ° . . ° $] 71 15 
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MASTER MODELS. Beautiful color harmony in 
new cabinet designs in blue, gold and chromium. 
Stainless Chromium shelves. Double-Easy Quickube 
Trays throughout. Double-depth Cold Storage Tray. 
Large Glass-Topped Hydrator. Recessed Cold Control. 
Automatic Reset Defroster. Stainless Porcelain in Food 
Compartment. 1-Piece Steel Cabinet. Dulux finish. 
Meter-Miser. And many more advanced features. 


Master 5-40. 5.2 Cu. Ft. 10.3 Sq. Ft. Shelf Space. 
3 Ice Trays—1 Double Width. $ 50* 
New Low Price Only ° ° 147 
Master 6-40. 6.2 Cu. Ft. 11.0 Sq. Ft. Shelf Space. 
3 Ice Trays—1 Double Width. $ 50* 
New Low Price Only <a : 157 
Master 8-40. 8.3 Cu. Ft. 17.1 Sq. Ft. Shelf Space. 
5 Ice Trays—1 Double Width—Big drawer- $ 50* 
type Hydrator. New Low Price Only . 196 


COLD-WALL MASTER MODELS. Beautiful 
color harmony in new cabinet designs in blue, gold and 
chromium. Stainless Chromium shelves. Double-Easy 
Quickube Trays seangen. Large size Meat Tender. 
Large Sliding Glass-Topped Hydrator. Adjustable 
Humidity Controls. Recessed Cold Control. Auto- 
matic Reset Defroster. Stainless Porcelain in Food 
Compartment. 1-Piece Steel Cabinet. Dulux finish. 
Meter-Miser. And many more advanced features. 


> antenn yo ed _— Pee gg 10.9 Sq. Ft, 
Shelf Space. 3 Ice Trays—1 Double Width. * 
New Low Price Only ise. ©” ol $] § 700 


Cold-Wall pom wed oa. SS eo Fe. 12.4 Sq. Fe. 
Shelf Space. 5 Ice Trays—1 Double Width. * 
New Low Price Only ° . ° ‘ $] §700 


SUPER VALUE 6-40. Beautiful new cabinet de- 
sign. Stainless Chromium shelves. Double-Easy 
Quickube Trays throughout. Large Cold Storage Tray. 
Big Super Freezer — with self-closing freezer door. 
Unimatic Cold Control. Automatic Reset Defroster. 
Stainless Porcelain in Food Compartment. 1-Piece 
Steel Cabinet. Dulux finish. Meter- Miser. And many 
more advanced features. 


Super b aay on —. < os en 11.0 Sq. Fe. Shelf 
ace. 3 Ice Trays—1 Double Width. * 
ew Low Price Only , ‘ ‘ ‘ $] 2750 


ee 
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COLD-WALL DE LUXE MODELS. Beautiful color 
harmony in new cabinet designs in blue, gold and 
chromium. Famous “Cold-Wall” Principle. Stainless 
Chromium shelves. Double-Easy Quickube Trays 
throughout. Large Size Meat Tender. Two Sliding 
Glass-Topped Hydrators. Adjustable Humidity Con- 
trols. Illuminated Cold Control. Automatic Reset De- 
froster. Stainless Porcelain in Food Compartment. 
1-Piece Steel Cabinet. Finished in durable Dulux. 
Meter-Miser. And many more advanced features. 


ben Peon De pne —., he + agg 12.4 Sq. Fr. 
elf Space. 5 Ice Trays—1 Double Width. * 
New Low Price Only ; , ° ° $71 200 


a De sn oem 21 ss g 16.3 Sq. Ft. 
elf Space. 5 Ice Trays—1 Double Width. ok 
New Low Price Only . * . = $9 5] 00 


SUPER VALUE 8-40. One of the year’s greatest 
refrigerator bargains! A big, spacious new Frigidaire 
model. Same construction features as Super-Value 6-40 
model — Stainless Chromium shelves . . . Automatic 
Reset Defroster . . . famous Double-Easy Quickube 
Trays ... 1-Piece Steel Cabinet ... beautiful Dulux 
finish . . . Meter-Miser . . . and many more of Frigid- 
aire’s famous advantages! 


Super Value 8-40. 8.3 Cu. Ft. 17.1 Sq. Ft. Shelf 
Space. 5 Ice Trays—1 Double Width. $ 75* 
ew Low Price Only eee teh Oh 166 


COLD-WALL IMPERIAL MODELS. Beautiful 
color harmony in new cabinet designs in blue, gold 
and chromium. Famous “Cold-Wall” Principle. Stain- 
less Chromium Shelves. Double-Easy Quickube Trays 
throughout. Large Size Meat Tender. 2 Sliding Glass 
Topped Hydrators. Adjustable Humidity Controls, 
Illuminated Cold Control. Automatic Reset Defroster. 
Stainless Porcelain in Food Compartment. 1-Piece Steel 
Cabinet. Lifetime Porcelain Exterior Finish. Meter- 
Miser. And many more advanced features. 


pea Porgy po sn ny sie i Fe. 12.4 Sq. Fe. 
elf Space. 5 Ice Trays—1 Double Width. 
New Low Price Only , er ae oe 393650" 


> Pan 0, ee ryan Fae se ge 16.3 Sq. Fe. 
elf Space. 5 Ice Trays—1 Double Width. 
New Low Price Only . .« . . $276 00* 


kK All prices quoted are Dayton delivered prices, and 
include installation, Federal Taxes and 5-Year Pro- 
tection Pian. Transportation, state and local taxes 


(if any), extra. 
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Editor’s Note: 


‘What's New 


A report on some of the new items for the refrig- 
eration and air conditioning trade shown at the 
recent All-Industry Refrigeration & Air Conditioning 
Exhibition at Chicago, and the Heating & Ventil- 
ating Exposition at Cleveland. 


The following information is a resume of 


some of the new lines of equipment, and new items for the trade 
introduced at the All-Industry Refrigeration & Air Conditioning 
Exhibition in Chicago, and at the Heating & Ventilating Exposition 
at Cleveland. This compilation of new product information will 


be continued in the next issue. 


3 New Conditioners 
Readied By Curtis 


Three new central station type 
packaged air conditioning units with 
capacities up to 15 tons have been 
added to the line of self-contained 
air conditioning units manufactured 
by Curtis Refrigerating Machine Co. 


The central type air conditioners 
are designed for use in larger estab- 
lishments where a short duct may 
be needed to obtain wider air dis- 
tribution. The units are assembled 
at the factory and shipped in two 
parts. Being of the packaged type, 
the units are said to be ready to 
operate as soon as connections are 
made. 

Specifications of the three models 
are as follows: 


Model 750 has a maximum com- 
pressor rating of 9 hp., cooling 
coil surface of 440 sq. ft., filter 
surface area of 1,400 sq. in., con- 
denser (cleanable type) area of 
80 sq. ft., and a blower discharge 
of 3,200 c.f.m. 

Blower motor on Model 750 is 
rated at % hp., and cabinet, which 
may be separated at the center, is 
74 inches long, 331%, inches wide, and 
77 inches high. It is said to occupy 
17 sq. ft. of floor space. 

Model 1000 has a maximum com- 
pressor rating of 12 hp., a cooling 
coil surface of 605 sq. ft., filter sur- 
face area of 1,400 sq. in., condenser 
area of 130 sq. ft., and a blower 
discharge of 4,200 c.f.m. Blower 
motor on this model is % hp. 
Dimensions are the same as Model 
750. Duct outlet connection for both 
Models 750 and 1000 is 37 inches x 12 
inches. 

Model 1500 has a maximum com- 
pressor rating of 18 hp., a cooling 
coil surface of 880 sq. ft., a filter 
surface area of 200 sq. in., a con- 
denser area of 190 sq. ft., and a 


Conditioning 


As evidenced by 50 jobs, totaling 
nearly 3000 tons of refrigeration, in 
theatres, stores, offices, restaurants, 
hotels, hospitals, banks, boats, bowl- 
ing alleys, and _ industrial plants. 
All credited to the Paul J. Vincent 
Co., Engineers and Frick Distribu- 
tors. 


Baltimore typifies the preference 
given Frick Air Conditioning by 
careful buyers everywhere. Let us 
refer you to Frick installations near 
you. Write for details of the Frick 
franchise. 
WAY NESBORO, PENNA 
an 


DEPENDABLE PLIRIGERATION SINCL 1882 


blower discharge of 6,300 c.f.m. 
Blower motor is 1-hp. capacity. 
Duct outlet connection on this model 
is 61 inches x 12 inches. 

Cabinet dimensions on Model 1500 
are 84 inches, length; 33% inches, 
width; and 75 inches, height. Floor 
space required is said to be 25 sq. ft. 


Tap Water Defrosts 
Bush ‘Recold’ Cooler 


Bush Mfg. Co. featured its ‘“‘Recold” 
water defrost cooler in its exhibit at 
the Second All-Industry Refrigera- 
tion & Air Conditioning Exhibition. 

The ‘Recold” is a unit cooler for 
low temperature work which permits 
defrosting with ordinary tap water. 


For low temperature work to 
—40° F. complete defrosting with 
water is said to be accomplished in 
5 to 6 minutes with no box or coil 
temperature rise. Warm up during 
defrosting is said to be cut to a 
minimum because of the speed with 
which water removes frost accumula- 
tion. No electric valves or timing 
devices are needed. 

The user operates the defrosting 
system manually by means of a 
simple hand valve. 


Dole ‘No Coil Cooler’ 
Is For Soda Fountains 


Newest addition to Dole Refrig- 
erating Co.’s line of products is an 
instantaneous liquid cooler for soda 
fountain use. The cooler is furnished 
without liquid coils, or with either 
solid block tin coils for one or two 
liquids, or a single liquid, externally 
and internally liquid copper coil. 

Cleanliness and easy accessibility 
are claimed as the keynote features 
of the new cooler. Removal of just 
four small screws from the top of 
the unit is all that is necessary for 
cleaning or inspection, it is claimed, 
without disturbing any of the refrig- 
erating connections. 


The case, consisting of two Dole 
vacuum cold plates and a _ sturdy 
frame, is welded into a single water- 
tight unit, into which the liquid coil 
is inserted. The plates contain a 
eutectic solution. 

An advantage claimed for the 
cooler, when used in the bottle stor- 
age compartment of a soda fountain, 


is that it eliminates soaked-off labels 
and any accumulation of slime inside 
the compartment, by providing dry 
storage of bottle goods and other 
products. 

Amount of liquid handled by the 
cooler varies with the temperature 
of the liquid entering the cooler, as 
well as the temperature to which it 
is cooled. Capacity of the No. 10 
unit, for example, is 18 gallons per 
hour, cooling from 60° to 40°, while 
the No. 20 unit handles 27 gallons 
per hour under similar conditions. 
Complete table of capacities on both 
units has been worked out by the 
company as a result of laboratory 
tests. 

The new liquid cooler was intro- 
duced at the All-Industry Show in 
Chicago’s Stevens Hotel. Company 
representatives in attendance at the 
Exhibition included Hal Clay, sales 
manager; Herman Kleist, O. J. Arm- 
strong, J. A. Wilkerson, Clifford 
Boyd, C. C. Ryan, L. A. DeMare, and 
R. P. Miller. 


Frosted Foods Case 
Only 45 Inches Long 


The new Model 49 Sherman 
“frostfood displayor” exhibited at the 
show by the Charles Q. Sherman 
Corp. is designed to open a larger 
field for the distribution of frozen 
foods. 

According to Mr. Sherman, many 
retailers desiring to sell quick- 
frozen foods found that the room 


needed for the equipment acted as a 
stumbling block, but, with the new 
model which is only 45 inches long, 
there is room for about 200 packages. 

Mr. Sherman also makes the point 
a retailer’s store space is too valuable 
to use for a warehouse, that it should 
be used for selling only, and the 
stock replenished from the storage 
cabinet in the basement or stockroom. 


New Rempe Coils For 
Commercial Coolers 


Celebrating its fiftieth year in the 
refrigeration industry, Rempe Co. 
has added to its line of unit coolers 
two new models, one designed for 
ceiling suspension in reach-in refrig- 
erators and the other for installation 
in top display cases. 

Ceiling (Type T) units for reach-in 
refrigerator installation are manu- 
factured in eight capacities, contain- 
ing from 25 to 60 sq. ft. of coil 
surface, all using a 6-in. fan and 
circulating between 145 and 180 
c.f.m. of air. B.t.u. hourly capacity 


“DOLE REFRIGERATING. COMPANY 


ready reference. 


imitation leather. 


Possessions and 


this price. 


BINDERS 


For back issues of 
Air Conditioning & Refrigeration News 


We offer a binder designed and made especially for keeping your file copies 
of Air Conditioning & Refrigeration News neat and always available for 


It is made of stiff board covers, attractively bound in good quality of black 
The name Air Conditioning & Refrigeration News is stamped 
in gold on the front cover and backbone. 

The price is $3.75 shipped to you postpaid in the United States and 
Pan-American Postal 
countries postage based on a shipping weight of 6 pounds must be added to 
Send your remittance with order. 


Air Conditioning & Refrigeration News, 5229 Cass Ave., Detroit, Mich. 


Union countries. For all Foreign 


May we send you one? 


of the units ranges from 80 to 190 
at basic rating (1° temperature 
differential). Length and height of 
the units are standard—17 and 7% 
inches, respectively, and width varies 
between 16 and 21 inches. 

The Type TD unit, for top display 
cases, uses an 8-in. fan and circulates 
140 c.f.m. of air. This unit has 37.5 
sq. ft. of coil surface, and a basic 
B.t.u. hourly capacity rating of 140, 
at 1° temperature differential. Over- 
all dimensions of the unit are: length, 
12% in.; width, 16 in.; and height, 
165, in. Height of the projection in 
which the fan is mounted is 4% in. 

Liquid pre-cooler coil is provided 
in each unit, and the coolers are 
housed in galvanneal metal, with 
finish of white baked enamel. Motors 
supplied as standard are for a.c. 
current, 110 volt, single phase. 

In the Rempe exhibit at the All- 
Industry Exhibition were W. L. 
Rempe, J. O. Schultz, George White, 
I. H. Cohler, and Arthur G. Vogel. 


Weatherhead Shows 
Silica Gel Dryer 


A new silica gel dryer and filter 
of all-metal construction is being 
featured by The Weatherhead Co. 
The dryer body uses no felts or 
organic filters, which is said to pre- 
vent clogging of refrigerant liquids. 
Screens are of stainless steel. 


The integral assembly is copper 
hydrogen brazed, and is said to be 
clean and pressure tight, as it has 
no gaskets or soft solders to leak. 


The large screens, together with the. 


absence of packing of silica gel, is 
said to insure full flow of refrigerant. 
The unit is rechargeable. 


The one dryer can be used for all 
tube sizes, the unions being inter- 
changeable. 

The unit is made in 2%-inch 
diameter size with different body 
lengths of 4 inches, 7 inches, and 
13 inches. All have %-inch female 
flare connection. 


Two sizes are designed for perma- 
nent installation on small units and 
are not rechargeable. They have 
the same design as the larger units 
and come in 14-inch diameter with 
body lengths of 1%, and 4% inches. 
Both have 44-inch male flare connec- 
tion. 


Detroit ‘Dura-fram’ Valve 
Employs New Principle 


Single diaphragm construction plus 
gas charging are the principal fea- 
tures in the new “Dura-fram” ther- 
mostatic and automatic expansion 
valves introduced by Detroit Lubrica- 
tor Co. at the show. These new 
valves will be available about March 
1, company officials declared. 


In the single diaphragm construc- 
tion the diaphragm joints are silver 
soldered and the diaphragm is of 
stainless steel. Needles and seats, 
which are removable on the adjust- 
able thermostatic types, are made of 
Delubaloy—a __ corrosion _ resisting 
alloy. 

The principle of gas charging, it 
is claimed, prevents motor overload 
by limiting the suction pressure when 
starting up the system. This results 
in quicker balancing and is said to 
insure fast, positive operation. 

In combining the principle of gas 
charging the power element with the 
single diaphragm type of construc- 
tion the “Dura-fram” valve body is 
at the temperature of the high pres- 
sure liquid; therefore, the bulb 
automatically stays colder than the 
valve. This permits installations of 
these valves on all jobs, even those 
where the valve body is located 
within the cooled space. 


By charging only a limited amount 
of gas into the power element, the 
valve remains closed until the suc- 
tion pressure is reduced to a pre- 
determined amount. After this the 
valve opens and keeps the coil work- 
ing at maximum efficiency. 

Large capacity “Dura-fram” ther- 
mostatic expansion valves for large 
commercial jobs and air conditioning 
installations have some _ additional 
features. They are supplied with an 


A Dehydrator that is really 
Dry. Mueller Brass Co. 
Dri-Drier. 


MUELLER BRASS CO. 
Port Huron, Mich. 
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assortment of capacity discs which 
can be installed in the field at the 
outlet connection. This discs are 
clearly marked to indicate their ca- 
pacity and permit the installer to 
size the valve to the particular 
application. 

Because of the construction of 
these large-capacity valves, the re- 
frigerant is under pressure on the 
inlet side of the needle valve; how- 
ever, when the valve opens, the 
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refrigerant tends to vaporize and its 
temperature is reduced, causing a 
cooling effect on the high side liquid 
as it travels through two drilled 
passes which straddle the outlet 
opening. This pre-cooling tends to 
condense the liquid and to reduce the 
volume of any gas bubbles entrained 
therein and permits a more solid 
stream of liquid refrigerant through 
the port. 

The large-capacity valves are 
regularly furnished with an equalizer 
connection consisting of a %-inch 
flared tube fitting which is connected 
by %-inch copper tubing to the suc- 
tion line after leaving the evaporator. 
Connection should be made beyond 
the point at which the bulb is 
clamped. This insures that valve 
performance will not be influenced by 
pressure drop through the evaporator. 


Pelco’s ‘Koolie’ Cooler 
Is Coin Operated 


Styled as a companion unit of the 
Pelco ‘Havadrink’” coin-operated 
beverage cooler is the ‘“Koolie” cooler 
manufactured by the Portable Eleva- 
tor Mfg. Co. 

The new unit is a_ three-choice 
beverage cooler, coin operated. It is 
equipped with a roulette vending 
unit. The cooler is equipped with 
2%-in. insulation on the sides, and 
3-in. insulation on the bottom, which 
is said to effect economical operation. 
A rubber cold barrier insulates the 
exterior cabinet from the water tank, 
providing a lid seal. An extra-depth 
tank is said to provide storage for 
any size bottle, and heavy angle iron 
base with welded cross-bars is said 
to provide ample case storage. 

Cabinet design is of streamlined 
construction and is made of heavy 
gauge steel. Color design is black, 
red, and chrome. 

Second model in the “Koolie’’ line 
is a two-flavor dispensing unit. It 
has the same cabinet construction 
and features as the three-flavor 
model. 


Carrier Shows Small 
Commercial Machines 


Carrier’s exhibit at the All-Indus- 
try Show covered condensing units 
from % to 15 tons, cold diffusers, 
evaporative condensers, and _ repre- 
sentative self-contained room and 
store coolers. 


All conditioning equipment was of 
the ‘visible interior” type, with glass 
fronts to show construction and 
operating features. This equipment 
was direct from Carrier’s Igloo at 
the New York World’s Fair. 


Carrier representatives in attend- 
ance at the Exhibition included: D. 
B. Arnold, H. B. Reinhardt, J. E. 
Field, H. D. Bradford, J. F. Naylor, 
M. E. Mooney, W. B. Thornton, B. R. 
McCumber, R. C. Watson; R. L- 
Hogue, G. B. Priester, K. A. Taylor. 


Sells Faster Because 
It Cools Faster! — 


IDEAL SPEED COOLER 


Ideal Beer er Cooler Co. 
2953 Easton Ave., St. Louis. Mo. 
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‘Quick-Coupler’ Is New 
Serviceman’s Aid 


Two new tool items were intro- 
duced at the Second All-Industry 
Refrigeration & Air Conditioning 
Exhibition by Superior Valve & 
Fittings Co. 

The Superior company’s new 
“quick-coupler” is a little tool which 
connects to the end of refrigerant 
charging lines for making quick 
temporary connections to refrigerant 
cylinder valves, gauge sets, compres- 
sor service valves, etc. The connec- 
tion may be made “Freon’-tight by 
very slight finger pressure, it is 
claimed. 

The quick-couplers have a soft 
composition gasket which makes a 
pressure tight seal on the face of the 
flare fittings when the heavy knurled 
swivel nut is pulled up with the 
fingers, on the male SAE fitting, no 
wrenches being required. Replace- 
ment of the gasket is declared to be 
simple and inexpensive. 

For tightening the packing nut on 
service valves which are in close 
places, a packing nut wrench adapter 
was introduced. Wherever it is pos- 
sible to remove the seal cap from 
the valve, it is possible to install a 
packing nut wrench adapter, and 
thence use an open end wrench for 
tightening the packing nut with the 
packing nut wrench adapter. 

The adapter is short, and may be 
operated with a standard open end 
(flare nut) wrench. 


Jarrow Has ‘Cold Light’ 
For Display Cases 


A new type of “cold light” for 
use in refrigerated display cases is 
the latest addition to the line of 
equipment which Jarrow Products 
Corp. has available for use by manu- 
facturers as original equipment or by 
jobbers as replacement merchandise. 

The cold light is of the tubular 
type, and is guaranteed not to 
discolor foods stored in the display 
case. The light also is guaranteed 
for one year’s operation in the 
equipment. 

Cold light units are available in 
2 and 3-foot lengths in combinations 
to fit any length display case. 

Also introduced by Jarrow Prod- 
ucts is a replacement for button-type 
refrigerator door gaskets. The gas- 
ket has its own adhesive material, 
and is applied by moistening the 
side to be applied to the door with 


gasoline. The gasket will not crawl 
before the adhesive sets, it is 
claimed. 


In its booth at the All-Industry 
Show, Jarrow displayed a miniature 
working model of a tuber for 
extruding rubber gasket, loaned for 
the occasion by the Philadelphia 
Museum of Science and Industry. 
This machine attracted much interest 
from persons who visited the display. 

Company representatives in attend- 
ance at the Exhibition included 
H. W. Jarrow, R. Nosek, and Miss G. 
Berger. 


‘Nut Starter’ Is Aid 
On Frozen Nuts 


Servicemen with a “tough nut to 
crack” will find this part of their 
work made easier by use of the 
Durochrome nut starters just put on 
the market by Duro Metal Products 
Co., maker of a variety of tools for 
service work. 


Variety of Items 


For Air Control 
Work Exhibited 


CLEVELAND—Dominated by prod- 
ucts of the forced warm air heating 
industry, the Sixth International 
Heating and Ventilating Exposition 
here last week featured exhibits of 
every branch of the heating, ventilat- 
ing, and air conditioning business. 
Concurrent with the Exposition, 
which was held in Lakeside Hall, 
were meetings of the American 
Society of Heating & Ventilating 
Engineers, the National Warm Air 
Heating & Air Conditioning Associa- 
tion, and many other distributor- 
dealer groups of individual com- 
panies. 

While few products of the heating 
and air conditioning industry were 
shown for the first time, the 
Cleveland show reflected the wide- 
spread development of the industry 
in recent years. Multi-cylinder com- 
pressors of various types were shown 
by many exhibitors, many self-con- 
tained conditioning units were dis- 
played, and interesting innovations 
included window glass and screens 
which reflect the radiant heat of the 
sun, electrostatic air cleaners, and 
control developments, including a 
thermostat for use with any standard 
automobile heater. 


Westinghouse Starts 
Room Units at $149.50 


Westinghouse introduced two new 
window-type room cooling units in 
% and %-hp. capacities. Equipped 
with hermetically sealed compressors, 
the smaller of these units will retail 
at $149.50. Prices on the half-ton 
units have not been established, but 
it is expected that they will sell at 
something over $200. The _ condi- 
tioners are equipped with standard 
glass-wool filters, and will supply the 
correct proportions of fresh and 
recirculated air. The half-ton unit 
is also designed to exhaust stale air 
from the room. Both units are 
equipped with Westinghouse refrig- 
erant cooled motors, and carry a 
five-year warranty. 

Westinghouse also exhibited the 
new 100-ton ‘“Freon’’ compressor, 
designed on the same principle used 
in other models of the company’s 
hermetically sealed line; a Unitaire 
conditioning unit and a self-contained 
store conditioner. 

A combination winter-summer heat- 
ing and cooling forced air unit 
supplemented the company’s display 
of gas and oil fired winter air con- 
ditioning equipment in a full range 
of domestic sizes. 


60-Ton Baker Machine 
On Single Chassis 


The Baker Ice Machine Co. ex- 
hibited a new 60-ton “Freon” com- 
pressor complete with condenser on 
a single chassis. This unit is also 
supplied with tandem with a total 
of 120-tons capacity, for use with a 
remote condenser. 

According to Roger Sprague of the 
company’s sales department, Baker 
refrigeration machines (from % hp. 
up) are now sold in 57 foreign 
countries. 


The Airtemp oil and_ gas-fired 
winter air conditioners have been 
completely re-designed. The gas- 
burning unit, which is built in cast 
iron sections having internal and 
external “fingers” for transmitting 
conducted heat, features a new 
burner built of stainless steel grids. 
The burner ignites from the center 
out, and is so constructed that no 
“pop” is produced when turned on 
and off from very low flame positions, 
it is claimed. The burner is said to 
handle natural, artificial, or mixed 
gas without adjustment, and may be 
supplied with a high-low flame con- 
trol as optional equipment. 


F-M Has Gas-Driven 
Direct-Connected Unit 


Fairbanks-Morse Co. displayed a 
gas-engine driven V-type 8-cylinder 
compressor, said to operate from 
700 to 1,200 r.p.m. and _ produce 
between 7 and 12 tons of refrigera- 
tion at these speeds. The gas-engine 
and compressor are direct connected 
on a single chassis, thereby reducing 
installation problems where this type 
of equipment is found to be desirable. 

The company also showed a line 
of self-contained store units, a 1-ton 
room cooler, and a suspended direct- 
expansion conditioning unit. 


Libby-Owens Improves 
Double-Window Glass 


Libby-Owens-Ford exhibited its 
“Thermopane” double window glass 
with a metallic seal, which has now 
been out for about three months. 
Built of standard glass in small sizes 
Thermopane is also made _ with 
¥% in. and \ in. plate glass. 


All sections have approximately 
\%-in. air space between the inner 
and outer panes. It is claimed that 
use of this glass will reduce heat 
losses through windows from 1.1 
B.t.u. per square foot per degree 
temperature difference per hour, to 
approximately half that—or .55 B.t.u. 
The double’ section window also 
eliminates condensation and steaming 
when humidifying equipment is in 
use, it is claimed. 

Also interesting to the air condi- 
tioning industry is the new “Aklo” 
plate glass, recommended for use on 
the outside of Thermopane sections 
where windows of air conditioned 
buildings are exposed to the direct 
rays of the sun. Aklo glass is 
reputed to reduce the solar heat load 
by 30%, by absorbing and reflecting 
this portion of the sun’s radiation. 


York Compressor Can 
Be Mounted Upstairs 


York featured the company’s new 


“BV” model “Freon” compressor— 
an 8-cylinder unit built in a 
“double-V.” Similar in construction 


to the W-type compressor announced 
early last year, the BV model is 
statically and dynamically balanced, 
and can be mounted on upper floor 
of a building when rubber isolators 
are used. Capacity of the new unit 
shown was 40 tons. 

York displayed the new economizer 
(evaporative condenser). 


Air Conditioner Line 
Extended By Curtis 


central V-shaped groove is forged 
into the crankshaft, and a circular 
rings rides in this groove as the 
compressor operates. Oil is carried 
up from the bottom of the crank- 
case on this ring and introduced to 
holes in the side of the V-shaped 
groove, from whence it is carried to 
the inside of the crankshaft sections 
and introduced to the bearing sur- 
faces from the inside. Timken roller 
bearings are standard equipment on 
on Curtis compressors. 


Waterloo Register Co. 
Has New Grilles 


Waterloo Register announced a 
new line of air conditioning grilles 


having horizontal and __ vertical 
louvers, individually adjustable. The 
company also displayed ‘Techni- 


vanes’’—combination curved splitters 
and dampers for duct corners, and 
a “Techni-flow volume damper’ built 
so that the air flowing past the 
damper travels in straight lines. 

A new combination light and 
ceiling outlet was adjustable hori- 
zontally and vertically on all four 
sizes. Adjustable louvers for use in 
ventilating attics were also shown. 


Servel Has Compressor 
Special For Store Unit 


The commercial refrigeration divi- 
sion of Servel, Inc. displayed new 
special V-type compressors for use 
in self-contained vertical store con- 
ditioners. Compact in design and 
quiet in operation, these compressor 
units are offered in 2, 3, 5, 7%, and 
10-ton capacities, ready for installa- 
tion in store cooling units. The com- 
pany also showed “Freon” compres- 
sors up to 20 tons. 


Screen Reflector Is 
Ingersoll Innovation 


The “Koolshade” window screen, 
said to reflect a large proportion of 
the radiant heat of the sun, was 
shown by Ingersoll. This screen, 
which has a multitude of tiny bronze 
reflectors interwoven with the screen 
wires, is recommended for use on the 
side of residences and commercial 
buildings where sun exposure is 
greatest. 


Self-Contained Central 
Unit In Lipman Line 


General Refrigeration exhibited a 
Lipman 10-hp. ‘Freon’ compressor, 
and_ self-contained central _ station 
air conditioning units which are 
applicable to remote air conditioning 
installations where ductwork is used. 


Thermostat For Auto 
Heater By Spencer 


Shown by the Spencer Thermostat 
Co. was a two-wire thermostat built 
for dash-board mounting on an auto- 
mobile, to control temperatures pro- 
duced by a_ standard automobile 
heater. The thermostat may be 
regulated on a dial to insure the 


correct temperature for comfort of 
passengers in the car. 


Side-Wall Anemostat 


Is Introduced 


Introduced at the Cleveland show 
was the new side-wall Anemostat 
air outlet, which incorporates a 
totally new design in a device of this 
kind. The new unit is said to be 
adaptable to heating and air condi- 
tioning systems requiring air diffu- 
sion from the side walls of any 
enclosure. 


Rigid Duct Insulation 


ls Owens-Illinois Item 


With its display of “Fiberglas” air 
filters, Owens-Illinois exhibited its 
Fiberglas rigid duct insulation, which 
is said to meet all fire insurance 
requirements for a material of this 
kind. Similar in appearance to other 
rigid board insulations, the new 
material may be handled and in- 
stalled in the same manner. 


Evaporative Condenser 
Shown By Niagara 


Niagara Blower Co. exhibited a 
suspended conditioning unit, a brine- 
spray cooler, and a new evaporative 
condenser which was in full opera- 
tion in the company’s exhibit. 
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This Rome Jointless Water Cooled 
Condenser is a typical example of 
Rome’s ability to provide trouble 


free condensing equipment. Rome 
Water Cooled Condensers are used 


by many leading compressor manu- 
facturers. Write for complete in- 
formation. 


ROME-TURNEY 
RADIATOR COMPANY 
222 Canal Street 
ROME, N. Y. 
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Dennis Tells 6 Ways In Which Parts 
Maker Can Help Jobber 


CHICAGO—Six ways in which the 
manufacturer of refrigeration equip- 
ment and parts can help the refrig- 
eration supply jobber were outlined 
by C. W. Dennis, Dennis Refrigera- 
tion Supply Co., Sioux City, Iowa, 
in his address before the recent 
annual convention here of the Na- 
ational Refrigeration Supply Jobbers 
Association. 

Mr. Dennis enumerated the half- 
dozen ways in which manufacturers’ 
proper conduct would be most helpful 
as follows: 

“First: Standard discount terms. 

“Second: Higher gross profit on 
some lines. 

“Third: Help us stop price cutting. 

“Fourth: Do not compete with us. 

“Fifth: Factory warehouse stocks. 

“Sixth: The distributor. 

“The first and probably the one 
thing we all have heard the most 
about is the establishment of a 
standard discount,” said Mr. Dennis. 

“You have heard about this be- 
cause it was taken up by the jobbers 
at their annual meeting last January 
at which time it was suggested by 
the jobbers that a 2% by the tenth 
and twenty-fifth be adopted as a 
standard discount by all manufac- 
turers and jobbers. 


BIG VARIETY OF DISCOUNTS 


“At present, both the jobbers and 
the manufacturers are using a num- 
ber of different discounts, such as 
2% the tenth and twenty-fifth, 2% 
10 days, 1% 10 days, 1% tenth and 
twenty-fifth, etc. I think we all 
agree that the object of a cash dis- 
count is to encourage prompt pay. 
But the present discount system de- 
feats its purpose as far as some 
jobbers are concerned. It is being 
used in many cases as a price-cutting 
instrument. 

“Some jobbers are using the manu- 
facturers’ regular discounts, but, be- 
cause there are so many different 
terms, this makes it necessary to 
figure the amount and mark the last 
day of discount of each invoice. This, 
of course, makes a lot of extra work 
for the jobber, but I believe it is the 
only fair way to do business under 
the present method of discounting. 

“Other jobbers give a 2% discount 
for cash only, which is not fair to 
the large buyer that buys only on 
purchase order and is willing to pay 
within the discount date. Others 
give a 2% 10 days which in most 
cases is more than they receive from 
manufacturers, while other jobbers 
give a 2% 30 days simply to get 
the business away from a competitor 
who is not willing to give this added 
margin because the net bill is due 
at that time. 

“A standard discount such as 2% 
the tenth and twenty-fifth, we believe 
will be a cure for most of this. 

“But the biggest help that these 
terms will give us in the payment 
of our bills is the privilege of group- 
ing our invoices for payment twice 
a month. 


26 PAY DAYS 


“Under the present method, we 
have about 26 pay days per month. 
This makes it necessary to check our 
bills every day to pay invoices. This 
spoils part of each day for those of 
us who are, and properly should be, 
doing more important things than 
strictly clerical work. It must be 
remembered that we jobbers as a 
class are not big business establish- 
ments. 

“In a lot of cases we may even 
be out of the office for a day or 
two at a time, and so the bills are 
not paid within the discount date 
(unless we take an extra day or two 
to pay them). If they are not paid 
within discount date, they are put 
in the 30-day file and are paid then, 
if the same thing does not happen 
again. 

“But under the recommended sys- 
tem we would only have two pay 
days per month and so could plan 
on it, and I think we would do a 
much better job of paying our bills 
when they are due. We are not 
looking for reduced prices nor wider 
margins by this method. As far as 
we are concerned, it will be all right 
with us for you to adjust your prices 
accordingly. 

“Second, a higher gross profit: 
We have all noticed a gradual fall- 
ing off in our gross profit. This 
has been due somewhat to the larger 
volume of sales to outlets receiving 
the maximum discount. But in many 


cases it has been due to quantity 
discount schedules adopted by many 
manufacturers and a direct cut in 
our gross discount. 

“Large quantity discounts have 
also put an added burden on both 
the jobber and manufacturer. We 
jobbers are penalized on our cost if 
we order a small quantity of certain 
lines and particularly special sizes, 
to the point where it actually reflects 
on our overall gross profit. And if 
we always order in the maximum 
bracket, we allow our stock to get 
to the point where it is far from 
healthy. 

“IT believe that if the manufactur- 
ers will analyze this situation they 
also will find that this is the cause 
of a great many of their credit 
problems. 


DANGER OF OVERSTOCKING 


“Jobbers order in the larger quan- 
tities to obtain the best possible price, 
resulting in an overstock of mer- 
chandise that becomes difficult to pay 
for. 

“On the other hand, I realize that 
the manufacturer has an overhead 
expense in filling orders, and in a 
great many instances a small order 
covering one or two items costs the 
manufacturer more to handle and 
bill than his profit realized. 

“I think from the manufacturer’s 
point of view this could be worked 
out if he were to set up two brackets, 
one covering the minimum number 
of an item that he could profitably 
sell and ship and then a price for a 
quantity in excess of that without 
further discount arrangements. 

“I think we all realize and know 
that there are several items that the 
jobber now handles at a margin that 
little more than covers his net 
operating expense and in some cases 
even less. But a jobber is forced to 
handle such items because the trade 
needs it, and so handles it as a 
courtesy to them. We are able to do 
this because some of the manufac- 
turers give us a longer margin that 
makes up for the loss. Other manu- 
facturers give us a small margin but 
certainly not enough for us to do a 
good job for them. 


HELP JOBBER KEEP DEALER 


“T think that all of you will agree 
with me that the small dealer and 
the independent service man are the 
bread and butter of our business and 
that they are not large enough to 
have an engineer on their payroll, so 
they look to their local jobber for 
this information. 

“So as time goes on we are faced 
with the problem of doing a better 
selling and engineering job for this 
small dealer and service man, which 
means added overhead to us. It is 
only human to put the most effort 
where you realize the most in return, 
and I believe that if we would get a 
better margin we would be able to 
do a much better selling job for those 
manufacturers and become a selling 
agent rather than a warehousing 
center. 

“The third point: I believe that all 
manufacturers should conscientiously 
and sincerely cooperate with good 
jobbers as many of our more co- 
operative suppliers are now doing in 
eliminating the practice of price 
cutting on the part of some jobbers 
wherever this evil crops out. 


WITHDRAW PRICES? 


“Manufacturers, to my way of 
thinking, should take definite steps 
to withdraw their regular jobbing 
prices from any jobber who insists 
on merchandising his products below 
the manufacturer’s recommended re- 
sale prices. This is not intended to 
suggest anything in the form of price 
fixing, but merely to get the manu- 
facturers to support their own set-up 
on resale prices for the general good 
of the industry. 


“Once a jobber starts cutting 
prices and sticks to such a program, 
there is no limit to where the prices 
will be broken down and eventually 
it reaches a point where nobody 
makes a profit, as the refrigeration 
dealers usually pass this extra price 
on to the consumer, and eventually 
both the manufacturer and jobber 
find themselves doing business with- 
out a profit. This is not a normal, 
healthy condition, nor one that can 
be continued and still allow the 
jobber to remain in the business. 


“I think we could accomplish a 


great deal more if the manufacturers 
would work along the line of getting 
a better type of jobber distribution 
rather than to attempt to line up 
everyone that comes along who says 
he wishes to get in the jobbing busi- 
ness. 

“In the past this has resulted in 
any number of service men and 
machine dealers getting jobber prices 
from certain of our manufacturers, 
but after getting them they then 
made no attempt to continue—or 
rather develop themselves—in the 
jobbing business. 


ON DIRECT INQUIRIES 


“Point four: I believe that our 
manufacturers should turn all busi- 
ness coming out of the various terri- 
tories where they have jobbers to 
their jobber customers. If the manu- 
facturer is represented by one jobber, 
this is a comparatively simple matter. 

“If there are several jobbers in 
the territory handling the manufac- 
turer’s line, I think the manufacturer 
should either notify all the jobbers 
that the customer is in the market 
for his merchandise, or else ask the 
customer which jobber he prefers to 
place his business with and let the 
customer make his own decision. 
This practice is more or less regu- 
larly followed in many industries, 
and there is no reason why it should 
not be followed in the refrigeration 
industry. 

“In either case, I feel that the 
manufacturers should not set up a 
jobber in the territory and expect 
him to carry a stock of his merchan- 
dise, then compete with the jobber 
by filling orders direct to his cus- 
tomers in the jobber’s territory. 

“Of course, the exception to this 
would be in the case of large refrig- 


eration manufacturing accounts who 
in many instances buy at even lower 
prices than the jobber, which is busi- 
ness that naturally the jebber would 
be unable to handle. 

“But I do not see how a manufac- 
turer can expect a jobber to do a 
selling job unless he knows definitely 
that his manufacturer is not going 
to compete with him in the field, 
as some are doing today. 

“Number five: Factory warehouse 
stock. I suspect that this is one 
thing that is bothering the manufac- 
turers as much as it is the jobbers. 
There has been a tendency for the 
parts manufacturers to open ware- 
houses at _ various. local points 
throughout the states at the insist- 
ence of some local jobbers who 
expect them to support their activi- 
ties with local stocks. 


WAREHOUSE MENACE 


“TI think that this can only develop 
into a menace for the jobber as well 
as great expense to the manufac- 
turer, because where manufacturers 
provided local stocks in a territory, 
competitors usually were forced to 
follow and before long we found 
more warehouse stocks than jobbers. 
It was found that the expense was 
so great that they resorted to direct 
selling to help cover the expense and 
the whole thing reflected on the 
jobber and he found himself compet- 
ing with his source of supply. 


“In the definition of a jobber it 
states that he shall carry an adequate 
stock to supply the trade. If he 
cannot do. this then possibly he 
should not be a jobber. 

The sixth: The distributor. In the 
past year or two we have been 
getting more and more competition 


from the distributors of some of the 
large machine manufacturers. These 
distributors are getting prices as low 
as ours and still do both retail and 
wholesale selling in competition with 
our trade who pay regular trade 
prices for this material. This cer- 
tainly is not fair competition to 
either the jobber nor the dealer and 
service man and is not a healthy 
condition for any industry.” 


’“Sharpshooters’ Named By 
Automatic Products Co. 


MILWAUKEE—Sharpest of the 
“sharpshooters” competing in the 
contest conducted by Automatic 
Products Co. in its display at the 
All-Industry Exhibition was Ray G. 
Smith of the market research divi- 
sion of Gates Rubber Co., Denver, 
Colo., who shot his way to the $10 
first prize offered by the company 
for the highest score during the show. 

Second honors and a cash award 
of $7.50 went to Charles Price of 
City Electric Shop, Sidney, Ohio, and 
third-place money of $5 to O. Hunt, 
branch manager of Altec Service 
Corp., Chicago. Daily product prizes 
also were awarded to high scorers. 
Entrants used a “light-ray’” gun to 
test their marksmanship. 


Krueger, Brockgreitens 


Join St. Louis Firm 
ST. LOUIS —Louis Krueger and 


Henry Brockgreitens, veteran St. 
Louis refrigeration supply men, are 


‘now associated with the Authorized 


Refrigeration Parts Co. of St. Louis. 
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LEADERSHIP 
ARE IN THE MAKING AS MANUFACTURERS, ENGINEERS, CONTRACTORS, 


Soda Fountain DISTRIBUTORS, DEALERS, JOBBERS & SERVICE MEN PLAN TO GET TOGETHER Refrigerated 
. a ‘Package Units’ |New Notions! Air Conditioning Association Will Hold|Nema To Spend 
Refrigeration Avold Mistokes| Open Meeting To Discuss Need For Cooperative |$245,000 For Locker Storage 
BY ARCH BLACK AND a Shh ee EDITED BY 
DEAN C. SEITZ Trond Te Soli Conteined | Seven Associations To Be Represented At 2nd Annvel ‘Mieed Wrens P. B. REDEKER 


MANUAL NO. SF-1 


Chapters: (1) Ice cream making. 
~ pg et in the application 
of refrigeration to ice cream 
cabinets and soda fountains. 


(2) Construction, operation, and 
installation of two-boiler cream- 
er units. Possible service com- 
plaints, causes and remedies. 


(3) ‘“Thermo-syphon” system of 
circulation for one and _ two- 
boiler fountains. Service. 


(4) Three-boiler fountains. Pres- 
=e. and temperature-regulating 
ves. 


(5) Refrigeration of jar enclo- 
sure. Brine tank and regenera- 
tive methods of ~* cooling. 
Service. Valves and controls. 
(6) Liquid Carbonic fountain 
nstallations, operations, control 
methods, and service. 

(7) Operation, installation, and a 
testing of Russ soda fountains 
using direct expansion coils. 
(8) Service coments on direct- 


MANUAL NO. LS-1 


Locker storage plant construc- 
tion, engineering, and merchan- 
dising methods being used by 
experienced operators in storing 
meats, fruits, and vegetables. 


Chapters: (1) Wide scope of 
locker storage. Facilities needed 
for locker plant success. Frosted 
foods distribution. 


(2) Plant design and construc- 
tion. Diagrams of plant layouts, 
building specifications, and costs. 


(3) Engineering and equipment. 
Heat load calculations for chill, 
freezer, and locker rooms. Con- 
densing units, compressors, and 
refrigeration requirements. 


as Operation and development. 
perator’s methods of _ plant 
management. Processing charges. 
Income and _ operating costs. 


(5) Merchandising and promo- 
tion. Market prospects and sales 
methods. Rules for patrons. 


(6) Frozen fruits and vegetables. 
Tables on packing fruits and 


expansion fountains, causes and 
remedies. 104 pages. Price $1.00. 


THE REFRIGERATION LIBRARY 
OO _. 


SODA FOUNTAIN | 
REFRIGERATION | 


INSTALLATION AND 
SERVICE METHODS 


(© Baetan-Baming Fountain With Frgstaire Wate Cooler 


MANUAL NO. SF-2 


(9) Bastian-Blessing 1936 and 
1937-38 hookups, examples of 
fountains using Frigidaire direct- 
expansion water coolers. 

(10) Servicing Frigidaire instan- 
taneous coolers and _  Bastian- 
Blessing dry-type fountains. 
(11) Brunswick-Balke-Collender 


Union. 


Industry.” 
service companies, and public utilities. 
engineering, production, 


Established in 1926 as “Electric Refrigeration News,” the paper 
was expanded in 1936 to include air-conditioning developments. 
It is an independent weekly newspaper and is not subject to 
control by any manufacturer, association, or other partisan interest. 
The News has long been the authentic source of reliable information 
for all branches of the industry. 


“ Read Air Conditioning & Refrigeration News regularly and you 
will learn about new products and new methods, changing trends 
and developments which may affect your job and your income. 
Keep abreast of the times and know what others in your line of 
business are doing. Get acquainted with the views and policies 
of the leaders of the industry and keep yourself informed regarding 
the problems and progress in other parts of the country. 


Subscription price—$4.00 per year (52 issues) in the United States 
and possessions, Canada, and countries in the Pan-American Postal 
All other countries, $6.00 per year. 


Special Combination Offers 


Subscribe to Air Conditioning & Refrigeration News for 6 months 
(26 issues) at $2.00 and take your choice of any ONE of the 


“The Newspaper of the 


vegetables. Quick-freezing meth- 


Air Conditioning & Refrigeration. News, published every Wednesday, ods. 112 pages. Price 
is recognized throughout the world as 
It serves manufacturers, distributors, jobbers, dealers, 
It is of interest to financial, 
sales, and service departments. 
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RATION AND 


1940 BUYER’S GUIDE 
9 Clewstied Litings of Rebugerstion 
B Av-Condivonng Products 
anol 


0 — Alpheberic Indes of Manulecturers 
B— Av Conditionng Equipment 

9 — Commerciel Relrigerction Unie 

4 — Houehold Relrigeretion Unite 

S— Parts, Matensh ond Supplies 

6 — Relngeration Supply Jobber 

1 — tndex of Clarsihied Products 


BUSINESS NEWS PUBLISHING CO 
Publishers of AIR CONDITIONING & 
REFRIGERATION MEWS. Detroit USA 

— 


1940 Directory 
“The Buyer's Guide 


DIRECTORY NO. D-7 


Classified listings of all types of 
refrigeration and air-condition- 
ing products. Names and ad- 


1936-37 and 1938-39 hook-ups -s and 
Ips, P turers an 
examples of fountains using | four books illustrated on this page FREE. Send check with order. po ~ andy Ang ae - jobbers. 


Temprite flooded-type coolers. 

(12) Sandwich preparation table 
and refrigerated back bar base 
multiplexed with creamer unit. 
Fountainette, bob-tail hook-ups. 


(13) Basic calculation principles 
of condensing unit sizes. Meth- 
ods of determining soda foun- 
tain load requirements. 

(14) Principles of carbonation. 
Bastian-Blessing and _ Liquid 
Carbonic- tank-type carbonators. 
Carbonator installation, opera- 
tion, maintenance, and service. 
96 pages. Price $1.00. 


Your choice of any TWO books illustrated on this page FREE 
with a full year’s subscription (52 issues) at $4.00. Please note 
that free books are given only for new or renewal subscriptions 
which are paid-in-advance. 


See additional books described on next page. 
copy of Air Conditioning & Refrigeration 
catalog of all books in “The Refrigeration Library.” 
are guaranteed to be satisfactory. 
your money will be refunded. 


Business News Publishing Co., 5229 Cass Ave., Detroit 


Ask for a sample 
News and complete 
The books 
If returned within 10 days 


Every service man needs 
book to identify products am 
sources of supply. Price 


Foreign Shipment 
for 


The minimum extra charge ped 
each package of books ship . 
outside the United States 
50 cents. Up to six $1.00 parcel 
may be shipped in one 

post package. 
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CHICAGO EXHIBIT 


One of the busiest places at the 
All-Industry Refrigeration 
Conditioning Exhibition in Chicago 


& Air 


NEws, 


was the booth of AiR CONDITIONING & 
REFRIGERATION NEWS, 
stopped to get their copy of the 
1940 Directory, just off of the press, 
and to see the latest copy of the 
and the display of books. 


where visitors 


Several jobbers who sell the “Refrig- 
eration Library” 
stores expressed interest in the way 


Manuals in their 


the books were displayed. (Right) 
Clarence F. “Sandy” Pratt of Cali- 
fornia Refrigerator Co. presents 


Publisher F. M. Cockrell of the News 
with some California Invisible Gold- 
fish,” allegedly swimming in “golden 
California sunshine.” Some conven- 
tion visitors spent considerable time 
trying to see the invisible goldfish. 


COMMERCIAL 
REFRIGERATION 


BUSINESS NEWS FUBLISHING CO 
Publishers of AIR CONDITIONING & 
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Household Refrigeration 
BY K. M. NEWCUM 


MANUAL NO. 1—The theory 
and principles of refrigeration 
explained in simple terms. Char- 
acteristics of common refriger- 
ants. Construction and operation 
of the major component parts 
of a household _ refrigerator. 
144 pages. Price $1.00. 
MANUAL NO. 2—Diagrams show 
how to distinguish the difference 
between the fundamental types 
of systems. Detailed instruc- 
tions regarding’ the roper 
methods of installing and serv- 
icing each type. A comprehen- 
sive guide for all the popular 
makes. 128 pages. Price $1.00. 
MANUAL NO. 3—Detailed data 
on methods of servicing several 
special refrigerators  includin 
Allison, ElectrICE, Holmes, U. S. 
Hermetic, Majestic Conventional, 
Majestic Hermetic, Socold, Iro- 
quois, and Welsbach. 144 pages. 
Price $1.00. 

MANUAL NO. 4—Service infor- 
mation on 12 makes of house- 
hold electric refrigerators in- 
cluding Absopure, Apex, Atwater 


Kent, Coldspot (Sunbeam and 
Sears), Copeland, Dayton (Ni- 
agara), Fairbanks-Morse, Gray- 


bar Ilg-Kold, Iceberg, Liberty, 
Rice, Servel. 136 pages. $1.00. 


Commercial Refrigeration 


MANUAL NO. C-1—The theory 
and principles of refrigeration 
presented in a more complete 
Manner than in household man- 
uals. Properties of refrigerants, 
including effect on lubricating 
oils. Types of refrigerant , 
inders, valves, and safety - 
vices. Methods of drying and 
transferring refrigerants. 96 
Pages. Price $1.00 

MANUAL NO. C-2—Installation 
and service methods. Detailed 
information on commercial con- 
densing units and their com- 
Ponent parts. Water regulating 
valves, both electric and_ pres- 
Sure-actuated types. Flooded 
evaporators and low side float 
Valves. Two-temperature flooded 
Systems. 112 pages. Price $1.00. 


MANUAL NO. C-3—Installation 
and service methods continued. 

aplers on expansion evapo- 
Tators, including blower units 
and all modern types. Thermo- 
Static expansion valves. Pres- 
Sure and temperature controls. 
Refrigerant control valves. Elec- 
tric motors, starters, overload 
relays. 144 pages. Price $1.00. 


French-English Edition 


Master Service Manuals on the 
Nstallation and_ servicing of 
in ercial refrigeration equip- 
ent are now available in 6 
manuals, Nos. F-1, F-2, F-3, F-4, 
in and F-6, with complete text 
n both French and BEnglish. 
athematical data, refrigerant 


etric al a, ee | 4 
¢ units. of eac 
Manual $1.00, 7 


AIR CONDITIONING & 
REFRIGERATION BOOKS 


comprising 
“The Refrigeration Library” 


SS —___ ie 


SELLING 


PLIANCE 


Sales Manual 


MANUAL 


NO. R-1—For electri- 


cal appliance distributors, deal- 


ers, 
sales 


and salesmen. A book of 
ideas, 


promotion plans, 


and management methods taken 
from actual experience of deal- 


ers who 
plied the 


Chapters: 


cessful dealers operate. 
appliance 
(3) Training, directing, and 


modern 


ment of 


electric ranges. 
electric kitchens. 
sales ese seen 


ing and 


and methods. 


pects. (8) 


cessful salesmen. 
in and out of the store. 
8% x 11 

1.00. 


Price 


have successfully ap- 
methods described. 
(1) How some suc- 
(2) The 
distributor. 
ay- 
salesmen. (4) Selling 
(5) Selling all- 
(6) Advertis- 


) Getting pros- 
Methods used by suc- 
(9) Displays 
Size 


inches. 128 pages. 


THE 


REFRIGERATION LIBRARY 


REFRIGERATION | 
ENGINEER'S | 


MANUAL 


A Guide for the Licensed Operator r 
of Industrial Refrigeration Systema 


By S. L. POTTS 


BUSINESS NEWS PUBLISHING CO. ci 
Publishers of AIR CONDITIONING 
end REFRIGERATION NEWS 


Engineer’s Manual 


BY 
MANUAL 


Ss. L. POTTS 
NO. E-1—For opera- 


tors of large industrial systems. 


Principles 


frigeration. 
Refrigerants, 


ess. 


classifications, 


and methods of re- 
Liquid vapor proc- 
Compressor 


functions, parts 


and size requirements. Effect of 


temperature 
Condenser operation and 


gases. 
selection. 
Standard 
operations 


and pressure on 


coils. 


Evaporator 
plant 


refrigeration 


. Absorption system 


of refrigeration. Indirect expan- 


sion systems. 
artificial ice. 


cooling 


Manufacture of 
Spray ponds and 
towers. pages. 


Reduced price $2.00. 


Business 
5229 Cass 


News st wre Co., 
Ave., Detroit, ich., 


will furnish additional informa- 
tion on these manuals and other 


books of 
Library.” 


“The Refrigeration 


© THe EF AIGERATION KieeanT 


Air Conditioning 
BY T. H. MABLEY 


AL NO. B-1—Selecting 
and installing air-conditioning 
systems. Twenty-five ‘‘case his- 
tories” of installations by the 
chief engineer of a large air- 
conditioning contractor and dis- 
tributor. Valuable for estimat- 
ing, engineering, and oe 
air-conditioning equipment an 
for prospective purchasers or 
users. Cases considered include 
single offices, conference room, 
residence system with room 
cabinets, shoe store, beauty 
parlor, coffee shop, process job, 
doctor’s suite, central system 
for group of offices, summer 
air conditioning in residence, 
upper floor of residence, men’s 
apparel store, women’s dress 
shop, restaurant and bar, com- 
plete system for _ residence, 
auditorium or theater, wing of 
factory, store basement, group 
of offices, haberdashery, indirect 
system for office, indirect sys- 
tem for store, combination water 
and direet expansion job, evapo- 
rative condenser in system and 
dehumidifier system. 136 pages. 
Price $1.00. 


oh 4 xe 
REFRIGERATION 
& Air Conditioning 
SPECIFICATIONS 


Household & Commercial Types 


BUSINESS NEWS PUBLISHING CO. 
Publishere of AIR CONDITIONING & 
REFRIGERATION NEWS. Detroit, USA 


Specifications 


MANUAL NO. S-1—Comprehen- 
sive compilation of key specifi- 
cations for all models and all 
makes of household and com- 
mercial refrigeration equipment 
and air conditioners for all 
years through 1936. For service 
men in identifying operating 
characteristics and determining 
replacement of refrigerant, lub- 
ricant, motor, belt, etc. Basic 
data for establishing trade-in 
values. A big book of 512 pages. 
Reduced price $2.00, 


| The: ACME | 
MANUALS 


Air Conditioning 


BY F. O. JORDAN 


MANUAL NO. A-1—The prin- 
ciples of summer air condition- 
ing. Functions of air condition- 
ing. Typical air-conditioning 
systems, refrigeration cycles, 
performance of heat transfer 
surfaces, condensers, and con- 
densing unit performance. Sum- 
mer Lge ong og systems. 
112 pages. Price $1.00. 


MANUAL NO. A-2—The prin- 
ciples of winter air conditioning. 
Typical heatin systems and 
heating connections. Hot water, 
steam, and hot air systems; 
heat generators and _ controls. 
Heating specialties, specifica- 
tions of poets, systems. 104 
pages. Price $1.00. 

MANUAL NO. A-3—Principles of 
design engineering. Conditions 
for human comfort, methods of 
comfort control, mechanics of 
comfort control, principles of 
design, air-conditioning unit de- 
sign. 112 pages. Price $1.00. 
MANUAL NO. A-4—Equipment 
development principles. Methods 
of developing air-conditioning 
equipment with many perform- 
ance charts. Description of mis- 
cellaneous types of refrigeration 
machines. Theory of electricity. 
112 pages. Price $1.00 
MANUAL NO. A-5—Principles 
of air-conditioning equipment 
selection. Performance _ tables 
and specifications, sample per- 
formance tables, auxiliary equip- 
ment. Noise in air-conditionin 
systems. 104 pages. Price $1.00, 
MANUAL NO. A-6—The first of 
two manuals’ covering prin- 
ciples of field engineering. 
Principles of load estimate and 
es selection for all types 
9) nstallations. Many tables 
for use in estimating load con- 
ditions. Sample questionnaires. 
96 pages. Price $1.00. 
MANUAL NO. A-7—The second 
manual which is devoted to 
principles of field engineering. 
———— of load estimating 
and equipment selection princi- 
ples for domestic and commer- 
cial installations. Data on design 
of all types of distribution sys- 
tems. pages. Price $1.00. 


Foreign Shipment 


The minimum extra charge for 
each package of books shipped 
outside the United States is 
50 cents. Up to six $1.00 books 
may be shipped in one package. 


Handy Size Books 


“The Refrigeration Library” 
manuals are 6 x 8% inches in 
size, except “Appliance Selling 
Today,” which is 8% x 11 inches. 
All are well printed and have 
durable paper covers. These 
books are authentic and easy to 
understand. you are not 
satisfied, return the books with- 
in 10 days and your money will 
be refunded. 


Champ Tube Benders 
Are Announced 


CHICAGO—Crowned as “cham- 
pion of champions” among the 
nation’s refrigerant tube benders is 
Gordon Lozier of Omaha, Neb., who 
won the title for 1940 in the contest 
sponsored by Imperial Brass during 
the Second All-Industry Refrigera- 
tion and Air Conditioning Exhibition. 

Mr. Lozier finished first in a field 
of 12 contestants, all of whom were 
champions of competitions in various 
sections of the country. He repre- 
sented the Missouri Valley chapter 
of Refrigeration Service Engineers 
Society. 

Second place went to E. J. Storm 
of St. Joseph, Mo., representing the 
Pony Express chapter of R.S.E.S; 
third place to R. J. Cramer of 
Columbus, Ohio, representing the 
Columbus chapter. 

Mr. Lozier completed his project 
in 15.8 minutes to carry off top 
honors. His two closest competitors 
took 19.2 and 22.9 minutes. 

The contest was held as a feature 
of the joint meeting of R.S.E.S. and 
American Society of Refrigerating 
Engineers. 

As first prize winner, Mr. Lozier 
was presented with a walrus travel- 
ing bag. Mr. Storm was awarded a 
combination radio-phonograph for 
second prize, and Mr. Cramer an 
electric shaver for third. All other 
contestants received Taylor ‘Humidi- 
guides” as consolation awards. All 
prizes were presented by Imperial. 

Contest judges were: P. B. Reed, 
service manager of Servel, Inc.; 
Harry Busby of Refrigeration Serv- 
ice Engineer; and R. L. Hendrickson 
of Utilities Engineering Institute. 
Timekeeper was C. S. Anderson of 
Imperial. 

In addition to the winners, con- 
testants were: Otto Hladilek, Chicago 
chapter, R.S.E.S.; Otto Sippel, Cleve- 
land chapter; H. C. Moore, Colonels’ 
chapter; Jas. J. Kline, Springfield, 
Ill. (a winner in contest held at 
Buffalo); John K. Bush, Niagara 
Frontier chapter; Jules DeWilde, 
Kansas City; O. H. Swift, Illinois 
Valley chapter; N. A. Wahter, Cleve- 
land chapter; and J. Barbagallo, 
Pittsburgh chapter. 


Square D Purchases 
New Factory Site 


MILWAUKEE—Square D Co. has 
purchased an eight-acre tract on the 
city’s north side. F. W. Magin, presi- 
dent, said that definite plans for a 
new factory on the site had not yet 
been made and the present plant of 
the firm on the city’s south side 
would have to be sold. 


Chicago Installations 
Of Air Conditioning 
Gained 5% In 1939 


CHICAGO — Installations of air- 
conditioning equipment in Chicago 
during 1939 were 5% above those of 
1938, according to reports issued by 
the Commonwealth Edison Co. here 
last week. 

Contracts for air-conditioning in- 
stallations numbered 332 with a 
combined capacity of 4,720 hp., com- 
pared with 315 contracts and 4,902 
hp. reported in 1938. 

Restaurants led all classifications 
with 92 installations during last year. 
General offices were second with 61 
contracts. There were 39 drug store 
installations. 

The company announced sales of 
854 room coolers in 1939, establishing 
a new record. The year’s total was 
more than twice the 368 units sold in 
1938. 


Coleman Opens Branch 
In Jersey City 


BROOKLYN — Coleman Electrical 
Supply Co., Inc. of this city has 
opened a branch store in Jersey City, 
N. J., at 743 Newark Ave. under the 
name of Coleman Refrigeration Sup- 
ply Co., Inc. George Munzer, for- 
merly of Harry Alter Co., will 
manage the new store. 


Denver Jobber Moves 


To Larger Quarters 


DENVER—McCombs Refrigeration 
Supply Co., jobber here, will move 
to a new and larger location at 
1524 Fifteenth St. on Feb. 1. The 
move will bring the store to a more 
convenient location for customers. 
Among convenience features is a 
free parking space. 


Haynes To Operate 
As ‘Pacific Factors’ 


SAN FRANCISCO — Merle G. 
Haynes, manufacturers’ agent, has 
opened his own combined office and 
warehouse here and will operate 
under the name of Pacific Factors. 
New office is at 1334 Potrero Ave. 

Mr. Haynes is agent for Red Seal 
controls, Spoehrer-Lange products, 
Acme products, and others. He has 
opened his new headquarters to give 
a wider variety of services to his 
accounts on the Pacific Coast. 


New Service, Appliance 
Firms In Milwaukee 


MILWAUKEE—<Automatic Refrig- 
erator Service Co. has opened a new 
showroom adjacent to its quarters at 
1433 W. North Ave. here. Other 
new local firms include Scientific 
Refrigerating Service, which has 
opened for business at 2524 W. 
Fond du Lac Ave., and State Dis- 
tributing Co., which has been organ- 
ized to engage in the _ business 
of distributing electrical appliances. 
Officers of the latter firm are H. J. 
Scholl, E. K. Steinhauer, and F. A. 
Goerke. 


Pittsburgh Concern 
Changes Its Name 


PITTSBURGH — Automatic Gas- 
Steam Radiator Co. has changed its 
name to Automatic Gas Equipment 
Co., reports G. C. Blackmore, presi- 
dent. Broadening of the company’s 
line of products to include many 
types of heating units made the 
change necessary, it was said. 


N.Y. Assoc. Moves Offices 
To 220 E. 42nd St. 


NEW YORK CITY — Electric 
Refrigerator Association of New 
York, Inc. and Air Conditioning and 
Refrigeration Association of New 
York, Inc. have moved their offices 
to 220 E. 42nd St. here. 
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Kiddies’ Radio Show Keeps Sales 
Of Norge Products At All-Time 
High In the Carolinas 


By Phil B. Redeker 


CHARLOTTE, N. C.—When a 
sales promotion effort can keep 
dealer retail sales mounting month 
after month, build a nearly 100% 
prospect list and a backlog of future 
prospects, and entertain the public 
at the same time, it must be well- 
nigh the perfect plan. 

Southern Bearing & Parts Co., 
Norge distributor in Charlotte, N. C., 
has the facts and figures which seem 
to prove that its ‘Young America 
on the Air’ radio program has filled 
all the specifications enumerated 
above for the perfect sales promotion 
effort. 

First sponsored by the distributor 
in 1936, sales jumped immediately, 
and final figures for the year showed 
an increase more than double that 
of the previous years. In 1937 sales 
again were double those of the 
previous year, and in 1938—not a 
very good year for the major appli- 
ance field as a whole—Norge sales 
in the Southern Bearing & Parts Co. 
territory smashed all existing records. 

The program itself was only a 
once-a-week half hour’ spot at 
10 o’clock Saturday mornings, the 
broadcast being over radio station 
WBT, a 50,000 watt station which 
easily served all of the distributor’s 
territory. 
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ay ” pease Refrigerating and mn” 
¥s Conditioning equipment com- 
i y prises air and water cooled 
condensing units for ile ; 
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applications up to and includ-| 
ing 25 tons of refrigeration 


FOR YEARS THE SYMBOL OF QUALITY 


Actual makeup of the broadcast 
program consisted of a show by 
eight children, all under 17 years of 
age, in an entirely informal and 
unrehearsed variety show of vocal 
and instrument solos, tap dancing, 
and other acts. Commercials inter- 
spersed throughout the program were 
of an impromptu nature. Weekly 
program winners were awarded a 
small radio, and the chance to return 
for the finals of the Young America 
contest. 


PICKED POPULAR SHOW 


When Southern Bearing & Parts 
Co. decided to sponsor the program, 
it had already won many listeners as 
a sustaining feature, being known as 
“Young America on the _ Air.” 
Columbia Broadcasting System, in 
reporting on a study of this program, 
says of it: 

“The show was already enjoying a 
huge and responsive audience. Why? 
That’s easy. In amateur perform- 
ances listeners find that vitalizing 
element of successful radio programs 
—audience participation. If you’ve 
ever had a child in a class play or 
so much as a niece in a recital, you 
know that you and every other 
member of that audience puts 
‘pody-English’ on every note, word, 
or gesture.” 

The program in itself undoubtedly 
paved the way for many sales by 
dealers for the Southern Bearings & 
Parts Co., but the complete success 
that it won could not have been 
achieved without the astute ‘trim- 
mings” and tie-in by local dealers, 
the details for which were worked 
out by George Fulenwider, sales 
manager for Southern Bearing & 
Parts Co. 


TO THE LADIES 


“We based our hope for results 
from this program on the demon- 
strated fact that women do 87% of 
all purchasing of goods bought for 
the home,” says Mr. Fulenwider. 
“We also knew that children can 
have a great influence on the pur- 
chases which a family will make for 
the home—both directly and by 
indirection. 

“Why, I know of a case of a 
utility company executive whose 
firm was handling a competitive line 
of appliances who bought a certain 
appliance from us because when he 
mentioned that he was going to buy 
it, his 6-year-old daughter put on 
such a high-powered sales act for 
us that he finally bought a Norge 
appliance.” 
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COMMERCIAL 


“Beauty is only skin deep” 

but under the lustrous silver sur- 
face of these sensational new Ser- 
vel units, you'll find a degree of 
performance, economy and noise- 


Siluer Fleet 


REFRIGERATING MACHINES 


lessness never before available in 
low-pressure refrigeration. Write 
today for details. Servel, Inc., 
Electric Refrigeration and Air 
Conditioning Div., Evansville, Ind. 


conditioning training 


business. 


Tscined EXDERTS 


IN AIR CONDITIONING 


Select your man-power with the same 
care you exercise when buying equip- 
ment. Men graduated from America’s 
largest resident refrigeration and air 
organization, 
owned and operated by the Industrial 
Training Institute, really know their 
They have been thoroughly 
grounded in both shop and field prac- 
tice under the instruction of practically 
trained experts. Every type of trained 
man available;—heating, cooling and 


INDUSTRIAL TRAINING INSTITUTE 


2130-2158 Lawrence Avenue, Chicago, Illinois 


Enyy 


ice mechanics, 
and sales engineers. Write and tell us 
the kind of help you want. We will 
send you the names of several men 
especially selected to meet your indi- 
vidual needs, with a frank statement 
as to their ability. Scores of satisfied 
employers everywhere. No charge to 
employer or e meres for placement 
service. Address Personnel Department, 


You Supply the APPLICATION... 
Let Us Supply the EQUIPMEN 


aie Dept. AC-1 


No matter what the application may 
be... if it calls for comfort cooling, 
product cooling, air-conditioning, or 
commercial refrigeration. .. 
supply dependable equipment to fit 
the need. Write for details of our 
attractive distributors’ arrangement. 
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NEMA LIL iL ia GENERAL REFRIGERATION CORPORATION 
Beloit, Wis., U.S.A. 
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Water-cooled 


vs 


air conditioning installation and serv- 
application engineers 


Thus, the next move was to get 
as many kids as possible participat- 
ing in the program, and the way it 
was done was just about the slickest 
piece of promotion handling ever 
turned out. 

To build up interest in local shows, 
announcements were made on the 
radio programs that local Young 
America shows would be held under 
the sponsorship of local civic or- 
ganizations, giving the children of 
the local community an opportunity 
of competing in the Carolina-wide 
contest to select the most talented 
children in the two states. 


‘TALENT HUNTS’ 


Interest was stirred up in com- 
munities in which Southern Bearing 
& Parts Co. had dealers under the 
guise of “talent hunts.” The pro- 
cedure was something on this order: 


The dealer would explain the plan 
for getting talent for the broadcasts 
to some local group like the Parent 
Teachers Association, and get them 
to sponsor an amateur show for 
which a nominal admission charge 
would be made, which would go to 
the association, and the winners 
would get a place on one of the 
Saturday morning broadcasts. 

The sponsoring organization for 
the local show was allowed to charge 
admission, of which 40% went to 
Southern Bearing & Parts Co. For 
this 40% the distributor furnished 
handbills and tickets. It was always 
understood that the local Norge 
dealers would receive mention and 
advertising on the program, in the 
newspaper stories and handbills, and 
that no guarantee was to be made to 
the distributor other than the 40% of 
receipts. 

Any charges for the school audi- 
torium were split between the spon- 
sors and the distributor. Average 
attendance at the local shows was 
about 1,000 persons. 

The dealer would derive immediate 
benefit by having his name on hand- 
bills and other literature telling 
about the local show, distributed by 
all the school children throughout 
the community. But that was only 
the start of his benefits. Let’s let 
“Uncle George” Fulenwider, as he is 
known now to citizens both young 
and old in the Carolinas, tell about 
it. 


RUNNING LOCAL SHOWS 


“We decided right at the start to 
tell these groups outright that our 
interests were purely commercial— 
but that it could also bring direct 
benefits to them, besides entertaining 
the people. 

“So at these local shows we had 
displays of complete lines of prod- 
ucts on the stage on which the 
shows were being given. What’s 
more, most of these shows were held 
in school auditoriums, and there is 
a state law in North Carolina against 
the displaying of commercial prod- 
ucts in any schools. However, for 
our shows, this rule was waived. 

“We ran the local shows like a 
regular radio amateur program, and 
used what we call ‘reverse commer- 
cials’—I would say, ‘now if I were 
going to give a commercial plug at 
this spot on the program this is 
what I would say’ and then I would 
go ahead and say it. 

“The interest that these amateur 


talent contests generated in the 
towns throughout the area was 
terrific. When the winners from a 


certain town came up for the 
Saturday morning broadcast, it was 
a cinch that the entire home town 
would be listening—to the program, 
and to our commercials. 


A SATURDAY ‘STRIKE’ 


“It so happened that a Saturday 
school session had been called in 
one town which had sent up some 
talent for the Saturday morning 
broadcast, and the kids in that town 
wouldn’t go to school until a radio 
was carted in and they were allowed 
to hear the program.” 

“We think that the newspaper 
publicity alone from _ these local 


Valves and Fittings 


: Liege ere ofan : 


Kerotest iatidtaie Co. 
Pittsburgh, Pa. 


Their Show Helped Break Sales Records 


Shown here is some of the talent that made the radio program sponsored 
by Southern Bearing & Parts Co., Norge distributor in Charlotte, N. C., 


one of the biggest sales builders in the history of radio. 


all over the Carolinas competed 


Children from 
local shows for the chance to 


participate in this program, broadcast over radio station WBT. At the 

extreme left in the back row is George Fulenwider, sales manager for 

Southern Bearing & Parts Co., who acted as master of ceremonies for 
the program, which was informal even to the commercials. 


Part of the Southern Bearing & Parts Co. staff as they 


appeared upon their arrival 
Left to 


convention in Detroit. 


at the recent Norge 
right are George 


Fulenwider, Carter C. Watkins, and Squire Williams; 
and Ray Roy of Norge. 


shows was worth much more than 
we spent on the program. The 
ballyhoo about the local shows, and 
the announcements of the winners 
and their coming appearance on the 
air was always front-page news. 
(Someone figured out that “Uncle 
George Fulenwider had his picture 
in the papers more often than the 
governor.) 

One small-town dealer reported 
the sale of five refrigerators as a 
direct result of one of the shows. 

Climax to the programs this year 
was a grand contest with the winners 
from the various towns throughout 
the territory vieing for main prizes 
of a trip to the New York World’s 
Fair for themselves, and a Norge 
refrigerator or range for’ their 
parents. And don’t think that didn’t 
breed plenty of free newspaper space 
—even in the larger cities. 

A transcription was made of each 
program and the contestants and 
studio audience were invited to the 
distributor’s showroom to hear the 
transcriptions replayed. Average at- 
tendance at the studio was about 200, 
and about 75 at the replaying at the 
distributor’s showroom. 

“The show has accomplished won- 
derful results for us,” says Mr. 
Fulenwider, ‘‘and it has made every- 
body happy who has been connected 
with it. We've been pleased by the 
fact that some of the talent we 
uncovered have gone into professional 
careers—careers that might never 
have been started otherwise. 

“And,” says the Southern Bearings 
sales manager with a knowing wink, 
“all those kids who took part in or 
heard the programs will be very 
good prospects in five or 10 years.” 
And that’s just about the “last word” 
you can say about any promotion. 


BE VERAGE GrVERAGE COOLERS 
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The Southern Bearing & Parts Co. 
program has been made the subject 
of an elaborate 16-page promotion 
booklet distributed by the Columbia 
Broadcasting System. 


Hout, Feaman To Train 
Westinghouse Men ~ 


MANSFIELD, Ohio—In recent pro- 
motions in the merchandising divi- 
sion of Westinghouse, Fred B. Hout 
has been appointed range _ sales 
development manager, M. M. Feaman 
has been appointed water heater 
sales development manager, and 
George W. Erdmann has been named 
sales training supervisor of the range 
and water heater department. 


In their new capacities, Messrs. 
Hout and Feaman will serve as 
assistants to R. M. Beatty, newly 
appointed manager of the range and 
water heater department, who fills 
the position formerly held by Reese 
Mills, new assistant sales manager. 


Clara Jahn Gets Place 
On Hotpoint Staff 


CHICAGO—Miss Clara Jahn, for- 
mer field representative in the 
Minneapolis district for the Hotpoint 
home economics division, has been 
appointed to the home _ economics 
staff at Hotpoint headquarters here, 
succeeding Miss Jean McDougall, 
who has resigned. 

In her new capacity, Miss Jahn 
will have charge of Hotpoint’s home 
economics testing laboratories. 
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Canadian 


The War and practically everything 
else but the good times of the moment 
were forgotten when the Canadians 
attending the recent  All-Industry 
Refrigeration & Air Conditioning 
Exhibition got together for an exclu- 


Expediti 


sive Canadian cocktail hour in the 


Stevens hotel. This is a small part 
of the group of men and their wives 
who sat for this picture during the 
festivities. Bottom row (left to right) 
are E. G. McCracken, W. E. Weaver, 


onary Force In 


Chicago 


‘ees 


Mrs. Weaver, Mrs. Bevis, Mrs. Sneath, 
Bert Nye, and Alec Dawson. Five of 
the six men in the back row are 
J. W. McKee, Bill Bevis, Bill Sneath, 
James Lewis, and Hector Milne, (who 
is at the extreme right). 


War Opens Way To Improved Trade 
With Mexico, But U. S. Business Must 
Drop Its Indifference, Says Johnson 


By H. O. Johnson, Secretary and Manager, 
American Chamber of Commerce of Mexico, Mexico, D. F. 


Now that the war in Europe is an 
actual fact, Mexico, as well as all 
Latin-American countries, find them- 
selves cut off from the European 
sources of supply covering many 
articles that Germany particularly 
has been selling at: prices many times 
50% under those manufactured in the 
United States. 

There are neutral nations in Europe 
that have always had the inside 
on certain commodities because of 
prices, who now find themselves 
unable to ship to Mexico because of 
the danger involved, and even though 
they are able to deliver merchandise 
here, the increased cost because of 
higher freight rates, war risk insur- 
ance, additional risks that cannot be 
covered by war risk insurance, and 
indefinite delivery dates, create a 
situation that should be most favor- 
able to the American manufacturer 
who is interested in regaining the 
Latin-American market that has 
gradually been slipping away from 
the United States during the past 
few years. 


MEXICANS DISSATISFIED 


Buyers in Mexico tell us that they 
are finding the supplier in the 
United States very indifferent to- 
wards Mexican business; that they 
repeatedly get replies to their in- 
quiries saying that the domestic 
demands in the United States have 
become such that they are booked 
up for months to come, and that the 
sources of raw materials are so 
Scarce that they cannot possibly 
compromise themselves to anything 
in the future until they see what 
is going to develop. 


INQUIRIES UNANSWERED 


In some extreme cases important 
manufacturers in the United States, 
who have triple “A” ratings or better, 
have failed to reply to telegrams and 
urgent air mail inquiries from 
Mexican buyers. 

The very prosperity of the United 
States for the future seems to be 
based on the ability of the American 
' Manufacturer to produce and export, 
and the logical export market now 
and for the future is Latin America. 

It is a fact, of course, that the 
United States is more nearly self- 


sufficient than any other large indus- 
trial nation in the world, but it is 
also a fact that we have had many 
millions of unemployed in the United 
States for several years past, and 
it does seem that one way to put 
these unemployed back to work 
would be to appreciate the possi- 
bilities in developing our export 
business now that the menace of 
totalitarian states is temporarily 
eliminated. 


TRADE POSITION CHANGES 


In the case of Mexico, in 1937 
they purchased from a small number 
of European nations a total of 
$55,000,000 worth of merchandise, 
most of which could have been pur- 
chased in the United States, except 
for the inability of the American 
manufacturer to meet prices of these 
European nations. 

However, now that Europe is not 
in a_ position to supply these 
demands, it seems a very opportune 
time for the United States to regain 
this business, and once regained it 
will be a long time before Europe 
will be able to get it back on the 
same percentage basis that they 
have enjoyed during the past few 
years. 

In a resume of trade between 
Mexico and the United States since 
1872, the United States enjoyed only 
26% of the exports to Mexico in 
1872 as against 70% from Europe. 
However, in 1889, the United States 
was enjoying 56% of Mexico’s im- 
ports and Europe only 42%. When 
war broke out in Europe in 1914, 
imports from the United States 
jumped to 70%, and as the war 
progressed reached 90%, whereas 
imports from Europe to Mexico 
became as low as 8%. 

When the United States put on 
her protective tariffs in 1930, our 
exports to Mexico showed a sharp 
decline and Europe’ immediately 
started to benefit from this condition. 
From 1934 to 1937, exports from the 
United States to Mexico hung around 
the 50% margin, whereas in 1930 
exports from European countries to 
Mexico amounted to sixty some per 
cent of Mexico’s purchases. 

Now that the conditions resemble 
those of 1914, it seems that the time 


— © Om 


is right for the United States to 
again occupy its rightful position 
of supplying Latin American mar- 
kets with their requirements. 


EXPORT INTEREST LAGS 


It is most unfortunate that the 
average manufacturer in the United 
States is either held back by stock- 
holders or management from develop- 
ing export business, either because 
of fear of risk involved, or actual 
lack of knowledge of what the export 
business means to the economy of 
the United States as a whole. 

The policy of so many manufac- 
turers in the United States seems to 
be one of independence and _indif- 
ference to export business. It is 
most unfortunate to note the number 
of companies attempting to export 
and insisting that export business 
must be conducted on the same basis 
as their domestic business. Many 
times we have had high salaried 
officials visiting this market with 
absolutely no knowledge of _ the 
customs of the country, the language, 
or desire to acquaint themselves 
with conditions to better the feeling 
between the consumer and them- 
selves. 


EUROPEANS ON THEIR TOES 


On the contrary, Europe has 
developed the Latin American market 
in a very systematic way through 
sending men well prepared and with 
knowledge of local conditions, ability 
to speak the language, willingness to 
adjust themselves and their policies 
to the market they are attempting 
to gain. 

This has been mainly responsible 
for the increased percentage of busi- 
ness going to Europe right out of 
our back yard, so to speak, and in 
many instances on more or less the 


same price basis with a much inferior 
quality article than we could have 
supplied from the United States. 


There -have been many attempts 
on the part of the Administration 
and the public as a whole in the 
United States in these past few years 
to overcome the depression, to create 
employment for the millions who 
wanted to work, and yet we were 
neglecting a market such as Mexico 
—our closest neighbor—who was buy- 
ing fifty-five millions dollars worth 
of merchandise from many thousands 
of miles away that should have 
rightfully gone to the United States 
and created jobs for a big portion 
of that unemployed in manufacturing 
this merchandise and dividends for 
the stockholders of the industries 
that could have supplied this mate- 
rial had they made a more intelligent 
effort to get the business. 


AND: DISPLAY EQUIPMENT 
emai RU eS) STAINLESS 


Cee STEEL 


‘Sabeco’ Agency Named 


CHICAGO — Power’ Transmission 
Co., 130 N. Clinton St., has been 
appointed exclusive representative in F 
the state of Illinois for Saginaw 4 
Bearing Co.’s “Sabeco” bronze. 


CONDENSING 
Precision built for 
efficient operation. 


GALE PRODUCTS 
1635 Monmouth Blvd. Galesburg, Ill. 


THE HARRY ALTER CO. 


1728 S. MICHIGAN AVENUE, CHICAGO, ILLINOIS 
3 CHICAGO BRANCHES, NORTH, WEST, SOUTH 


NEWYORK ARK | 
BROOKLYN DETROIT 

BRONX — CLEVELAND 
JAMAICA —_— ST. LOUIS 


WALL HUMI-TEMP UNITS 
You Will Increase Your Profits 
One Customer Sells Another 


Units For Every Need 
Today—See Your Jobber or Write Direct to 
LARKIN COILS, INC. “273.223 
519 Fair St., S.E., TLANTA, GA. 
Originators of the Cross Fin Coil. 


TROUBLE SAVER! 


“HANDIMETER® 


Best bet in the service field today is Gilmer’s "EYE-FUL” TOWER BELT 
MERCHANDISER! A single carton contains (1) time and trouble 
saving “Handimeter™ that instantly measures any belt brought in, 
up to 75" long and between %” and %" wide; (2) 35 Gilmer 
Belts; (3) The Tower, topped by display sign, on back of which is 
@ perpetual inventory form; (4) Copy of complete Gilmer Catalog; 
“America's Belt Bible.” You make $13.92 PROFIT! Order today 
«++ we'll bill you $19.36 through your nearest Gilmer jobber. 


L. H. GILMER CO., Tacony, Philadelphia 
A MODEL FOR EVERY NEED 


Widest variety of standard stock sizes 
and styles in the industry. 


The one-quality—all porcelain line.— 


Protected by 
Famous Fogel Lifetime Vision. 


Hundreds of successful dealers. 
Some territories still available. 


INQUIRE TODAY 
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Renco G-2 
Commercial Control 


Ranco RJS Household 
Replacement Control 


Ranco KWS Household 
Replacement Control 
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Ce Cen | Boston Firm Organized 


Valve for Small 
{> Capacity Systems 
The ‘‘TK’’ Thermo Valve 


Alco Valve Ce: St. Louis, Mo. 


BOSTON — The Koby Corp. has 
been organized at 141 Milk St. here 
to handle air-conditioning equipment. 
Ernest P. Koehler is president of the 
company, F. A. Byram is treasurer, 
and A. A. McCarthy is secretary. 


The Koch line of commercial refrigerator cabinets is complete 

. profitable . . . easy to sell. It includes refrigerators for 
groceries, meat markets, taverns, bakeries, florists, and institu- 
tions; as well as display cases and walk-in coolers. Koch sells no 
condensing units. Any standard commercial unit will refrig- 
erate Koch cabinets. Big money here for qualified distributors. 


Bi owen 

A new 102 page 
Catalog in color. 
Get your copy. Ask 
for franchise in- 

_ formation. Write 


KOCH 


REFRIGERATORS 


NORTH KANSAS ay, ‘ 


FREE 


CATALOG 


MISSOURI 


the swing to DIRECT DRAW 
DISPENSING EQUIPMENT! 


The entire line of Perlick Direct Draw Dispensers that 
has pioneered in the field and won the favor of beer 
retailers everywhere, is available to Refrigeration dealers, 
to broaden their market and increase their profits. Dis- 
pensers are sold with or without compressor, but complete 
with evaporator and tapping equipment. Many models and 
styles—all thoroughly engineered and constructed. Write 
for complete information and prices, without obligation. 


R. PERLICK BRASS CO. 


IN MILWAUKEE 


THE SIGN OF FAST SELLING 


COMMERCIAL REFRIGERATORS 
QUALITY has made SHERER'S 
name a by-word with commercial deal- 
ers. A complete line of sure-fire lead- 
ers, plus whole-hearted factory co- 
operation, demands investigation as a 
profitmaker for you. 
Write for dealer plan..... 


SHERER-GILLETT Sa MARSHALL, sini 


DISPLAY AND STORAGE EQUIPMENT 
FOR RETAIL FOOD STORES 


SHERER-GILLETT CO. | 
MARSHALL. MICHIGAN 


WATER REGULATION 


Aminco No. 614 Water Valve is used to regulate the amount 
of water passing through water-cooled condensers. It has a 
double bellows seal, removable body seat, is free from chatter 
and will operate on all refrigerants except ammonia under 
water pressure from 15 ibs. to 200 Ibs. 

Standard connections %4” x %” F.P.T. On special order we 
supply %” x %” F.P.T. at no extra cost. 


American Injector Company 


1481 Fourteenth Avenue Detroit, Michigan 
Pacific Coast—Van D. Clothier, 1015 E. 16th, Los Angeles, Calif. 


Export: Borg-Warner International Corp., 
310 8S. chigan Ave., Chicago, Ill. 


— with Thermek Heat Transfer Surface 


], Raises back pressure of coil and 
increases compression efficiency. 


2. Utilizes 100% of the coil surface. 
3. Reduces friction in the tubing. 
4, Eliminates oil scrubbing. 


IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago Ask your jobber for 


IMPERIAL 22.072..." GS 


No. 54-B covering these 
capacity boosters, 


TYLER full line dealers and distributors are 
setting new records for sales and profits. Tyler's 
big line enables you to completely outfit modern 
food stores and opens up hundreds of live Ppros- 
pects in other fields. Famous Welded Steel con- 
struction. Phenomenal values. Display Cases. 

Reach-Ins ...Watk-Ins ...Vegetable Displays.. oe 
and special type refrigerators to ft all needs. 
New 1940 line now ready. Write for details. 


TYLER FIXTURE CORP., Dept.E, Niles,Mich.. 
New Or ° 
Beston Othice my dawnt St gt tae W. Ogden Ave. We aco peg 


TYLE RP 


WELDED STEEL 


Temperature & Air Motion Factors 
In Beef Tenderizing Process 


Kroger Engineer Explains Requirements For a 
Refrigerating System In New Application 


CHICAGO—The part which mod- 
ern refrigerating equipment has 
played in making possible better beef 
at lower cost, through the rapid 
tenderizing or “quick aging” process, 
was detailed to American Society of 
Refrigerating Engineers members in 
a paper by Paul B. Christensen of 
the Kroger Grocery & Baking Co., 
Cincinnati. 

Under the methods formerly used, 
considerable time was required, and 
there was an appreciable loss of 
meat due to shrinkage and the 
necessity of trimming the entire 
outer surface of the beef, Mr. 
Christensen explained. Now, how- 
ever, aging is done in two or three 
days, through the “‘Tenderay” process 
developed by Dr. M. D. Coulter at 
Mellon Institute of Industrial Re- 
search. 

Use of the Sterilamp also plays an 
important part in the new quick 
aging process, he said. 

“The time entailed in the tenderiz- 
ing of the beef varies from two to 
four days,” Mr. Christensen said. 
“Therefore it is merely necessary to 
reduce the temperature of the beef 
to usual storage conditions. , 

“The normal sequence of operation 
is the killing of the animal, rapid 
chilling to prevent bone sour, and 
transfer from the chill cooler into 
the sales or holding cooler. With the 
Tenderay process two additional 
steps are inserted. Between the chill 
room and the sales cooler, are added 
the processing room and a second 
chill room. Thus the sequence be- 
comes killing, chilling tenderizing, 
secondary chilling, and finally hold- 
ing in the sales cooler. 

“We operate the process on a 24- 
hour schedule to fit the killing pro- 
gram. At a specific time each day 
the beef which has been in the 
process room for three days is re- 
moved and a fresh charge is intro- 
duced. 


Air Circulation and 


Fresh Air Requirements 


“In the tenderizing room it is 
necessary to have a slow but positive 
air circulation. We have found that 
the modern full spray-type of cool- 
ing unit is best adapted for this 
application, because it lends itself to 
close regulation. For a 60° F. room, 
the sensible heat load is not large, 
but it should be calculated accurately. 

“The load includes the heat loss 
through the walls and doors, the heat 
developed by the bacterial lamps, 
and the fan. Lights for illumination 
are on in such a room for only an 
hour or two each day. The load 
developed by people working in the 
room is also nearly negligible. It has 
been found that a 4° F. difference 
between the delivery air temperature 
and the room temperature works out 
very well. 

“Air circulation and fresh air must 
be carefully figured out. If after all 
regular calculations are made, it is 
found that the total air to be handled 
is greater than a 31-minute air 
change, it will be necessary to find 
some method of reducing the sensible 
heat load on the room, by relocation 
of the room or by additional insula- 
tion. The Sterilamp load will remain 
constant; the fan load will be de- 
creased only if some other load is 
decreased. Fresh air to the amount 
of one air change per hour is con- 
stantly introduced into the room, 
directly into inlet of the spray unit. 
This eliminates any infiltration. 


56° F. Water Found 
Most Satisfactory 


“The spray unit must have a 
spray at 56° F. temperature, suffi- 
cient in quantity to insure almost 
complete saturation of the air leav- 
ing. If a direct expansion ammonia 
system is being used in the plant, 
it is advisable that the spray water 
be chilled in a remote water cooler, 
since the most accurate control can 
be had by using the storage effect. 

“In the case of the brine system, 
it is possible to put a coil into the 
spray unit. A recirculating pump 


should be used, however, so that the 
coil temperature is maintained as 
high as possible, to eliminate de- 
humidification. 

“Introduction of cold beef every 
day creates a negative refrigeration 
load for a few hours. It is desirable 
to bring the dry bulb back to 60° F. 
as rapidly as possible. It is then 
necessary to install a ‘reheat’ coil in 
the unit. 

“The heating coil should have a 
capacity sufficient to bring the beef 
up to the room temperature in 12 
hours, at full air volume of the unit, 
a 60° F. entering air temperature, 
and the steam pressure available. 

“Design of the regulation system 
is based on circulating only sufficient 
air to maintain a constant tempera- 
ture. In other words, all conditions 
of the unit remain constant except 
the c.f.m. circulated. A control is 
needed which has a modulating effect 
with a large number of increments, 
and which can stand up under high 
temperatures and humidities. The 
throttling pneumatic type of control 
is well adapted to these rooms. 


Control Responsive To 
Dry Bulb & Dewpoint 


“Control must be responsive to 
dry bulb and dewpoint. The dry 
bulb control, with its bulb in the air 
inlet to the unit, operates a damper 
in the air discharge duct and also 
operates the steam valve on the 
heating coil. The damper in this 
duct is a double damper with one 
blade being actuated by hand so as 
to set the minimum air motion. 

“The automatic damper must be 
so designed and connected with the 
damper motor that at the control 
point of 60° F., the damper floats 
in a neutral shut position. The con- 
trol must also be so designed that, 
as the dry-bulb temperature of the 
room tends to increase, this auto- 
matic damper gradually opens, allow- 
ing a larger volume of air to 
circulate through the room, and con- 
sequently causing the air unit to 
absorb more heat from the room. 

“The control regulates the condi- 
tioning equipment exactly as the load 
requires: when cold beef is brought 
in, the steam coil is on and the air 
volume is maximum; when the re- 
frigeration load is at a minimum, air 
volume is at a minimum; when the 
refrigeration load is at a maximum, 
air volume is maximum. 

“The dewpoint control bulb is 
located in the lower section of the 
spray, in the air unit. It operates 
either the ammonia valves or a 
modulating type brine valve to main- 
tain a constant spray temperature, 
which in turn regulates the dewpoint 
within the room. 

“Beef is introduced directly from 
this room into the chill room at 
35° F. and 85% relative humidity. 
In this room there is a complete 
turnover of beef every 24 hours. 
Thus it is not necessary to figure the 
equipment on chilling and holding 
beef at the same time. In fact this 
room is installed to eliminate just 
such a problem. 


Load Factors In the 
Beef Chilling Cooler 


“Beef can successfully be chilled 
from 60° to a bone temperature of 
40° F. in from 14 to 20 hours, 
depending on the weight of each 
individual carcass. Selection of the 
proper refrigeration equipment for 
the room must be based on two 
factors, one the load while the beef 
is being chilled, and the other the 
load while the beef is being held. 

“The load consists of the sensible 
heat loss, the heat generated by the 
lamps, and by the fan which circu- 
lates the air. It is unnecessary to 
consider illumination or human load, 
and infiltration is negligible. During 
the chilling period, the additional 
load on the room is the chilling of 
the beef. It is usually assumed that 
the beef will be chilled in 20 hours. 
Specific heat is figured at 0.8. 

“To maintain proper temperature 
and humidity without too great an 


air circulation a 2.5° F. difference 
between leaving air and room tem- 
perature is satisfactory, for hold- 
ing conditions. During the chilling 
period, experience has shown that a 
9° F. difference between leaving air 
and entering air will give a satis- 
factory operation. 

‘In operating this chill room, it 
has been found that by resetting the 
control point twice during a 24-hour 
operation, it is possible to get the 
best results. When the beef is 
initially loaded into the room, the 
dry-bulb control is set a few degrees 
below the desired point of 35° F., so 
that should the dry-bulb temperature 
of the room be brought down rather 
rapidly, it will go to this lower point 
and consequently assist in the rapid 
chilling of the beef. 

“The spray temperature controller 
is also set to a lower point, in order 
that the 9° F. difference between the 
room air and delivered air may be 
maintained when using the same 
maximum quantity of air as _ is 
required during the holding period. 

“From the theoretical calculations, 
it would appear at first that this 
maximum quantity of air was not 
required, but it must be realized 
(1) that the load calculated due to 
the chilling of the beef has been an 
average load, (2) that initially the 
tonnage requirements are very much 
greater than the average, and (3) 
further that the load gradually 
tapers down. 


Modulating Control 7 
For the Chill Room 


“In the chill room, capacity of the 
unit is regulated by controlling the 
volume of air circulated. As in the 
process room, a maximum air circu- 
lation is established and at any 
lower loads the air volume is 
reduced by the control. Also, the 
temperature of the spray is main- 
tained constant for each of the 
conditions, that is for chilling and 
holding after chilling is complete. 

“Again, a modulating pneumatic 
type of control is used, with the dry 
bulb located at the air inlet to the 
unit controlling a volume damper in 
the discharge of the air unit. Con- 
trol point is set at 30° F. at the 
beginning of the chilling period and 
reset to 35° F. when the beef has 
reached a 40° F. bone temperature. 

“Dewpoint controller is submerged 
in the brine pan at the bottom of 
the unit and maintains a constant 
temperature on the sprays. This 
control is set 9° F. below the dry- 
bulb control at the beginning of the 
chilling period. Then, when the beef 
has reached a bone temperature of 
40° F. it is reset to 31° F. 

“The holding cooler presents no 
special problem other than those 
generally encountered in a packing 
house sales cooler, except that to 
the normal heat load on the room, 
there is added the load created by 
the Sterilamp. 

“Conditions to be maintained are 
35° F. temperature and 85% relative 
humidity. We find that spray type 
unit lends itself better for control 
and regulation than any other system 
available. 

“To maintain a high relative 

(Concluded on Page 19, Column 1) 
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BUNDY TUBING co., DETROIT 


inned lube Products 


‘Since 1907 for COOLING, 
HEATING and 
oP CONBTIONEG 


; 
Medial — ool 


—Over 125,000—\ 


MASTERBUILT Ledees In Use 
Investigate the 
HyDroLoc Individual Locker 
the popular locker sold only thru 
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tors. Write for particulars. 
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Cia Needed In Use of Brine Sprays 
In a Beef ‘Holding’ Cooler 


(Concluded from Page 18, Column 5) 
humidity, a high spray temperature 
is desirable, and with it a tempera- 
ture difference of about 2.5° F. from 
leaving air to room air. Total spray 
quantity in the unit should be suffi- 
cient to deliver air at the greatest 
per cent saturation possible. 

“It is desirable to use a certain 
amount of pipe coil, either direct 
expansion or brine circulation type, 
which will handle a large portion of 
the sensible heat load. This will 
allow the air unit to be used as a 
control on the room, and the actual 
load on the air unit will be the 
difference between the total calcu- 
lated load and the load handled by 
the coils. 

“Size of the spray unit should be 
fixed so that the maximum volume 
of air handled by the unit will give 
a 3-minute air turnover. Occasionally 
the sensible heat load may be so low 
that this will be sufficient to main- 
tain proper conditions within the 
room, but usually not. 

“Tt is then necessary to determine 
what part of the load can be 
handled by the unit, and to provide 


coils for the remainder of the load. 
The pipe coils on the walls or ceiling 
should be used with as high a refrig- 
erant temperature as possible. 

“It has been found that by using 
a fin type coil and a refrigerant tem- 
perature of 22° F. or higher, the 
balance between the coil surface 
capacity and the spray unit capacity 
works out very well for properly 
storing the beef without troubles 
from shrink and surface drying. 

“An important item in the opera- 
tion of such rooms is the concentra- 
tion of the brine spray in the spray 
units. Inasmuch as a sodium brine 
has a hygroscopic effect, its strength 
should be maintained as low as 
possible and still prevent ice forming 
on the coils within the unit. 


“Brine from the central system in 
a brine circulating plant should never 
be used as a direct spray in the 
spray type units because it is gen- 
erally held at a temperature far 
lower than desired, and also has a 
greater strength than is satisfactory. 

“Control in a holding cooler should 
be based on maintaining the correct 
dry-bulb temperature of 35° F. by 


CLASSIFIED ADVERTISING 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITION WANTED 


EXPERIENCED EXPORT manager wants 
position in export department of respon- 
sible manufacturer. Just returned to 
U. S. from six years abroad as_ sales 
representative in South and Central 
America. Speak and write English, 
Spanish, and Portuguese. Age 36, 10 
years in refrigeration—household, com- 
mercial, parts, etc. Married. Residence 
Long Island, N. Y., but willing to move 
anywhere in U. S. Box No. 1196. 


POSITIONS AVAILABLE 


SALES MANAGER Commercial refrigera- 
tion wanted by Carrier distributor in 
excellent territory. Salary and override 
on gross sales. Give full details of 
experience in first letter which will be 
kept strictly confidential. Box No. 1197. 


LARGE DETROIT DISTRIBUTOR has a 
permanent connection open for an ex- 
perienced commercial refrigeration sales- 
man representing a well known manufac- 
turer with the oldest name in commercial 
refrigeration. Attractive remuneration. 
Give full particulars and _ experience 
confidentially in first letter. Box No. 1198, 
Air Conditioning & Refrigeration News. 


INSPECTOR wanted for bus air condi- 
tioning line. Must have experience in 
this work. Immediate employment. Call 
H. V. Havermale, General Motors Truck 
Co., Pontiac, Mich. for appointment. 


SALESMEN WANTED 


COMMERCIAL REFRIGERATOR and 
display case salesman of proven ability. 
Able to close sales personally, and 
capable of organizing and managing sales 
force. Several desirable openings in 
various sections of the country. Must be 
able to furnish bond. Salary or drawing 
account to qualified applicants. Write 
Box 1195, Air Conditioning & Refrigera- 
tion News, listing experience and quali- 
fications, 


BUSINESS OPPORTUNITIES 


REFRIGERATION SERVICING business 
for sale including tools, parts, supplies, 
refrigerators, car. 142-04 Holly Ave., 
Flushing, Long Island, New York. 


FRANCHISES AVAILABLE 


THE COUNTER FREEZER business is a 
big business—over $2,000,000 sales in 1939 
to druggists alone. And druggists are 
not the best prospects. Market includes 
confectioners, restaurants, hotels, grocers, 
bakers, roadside stands, schools, hospitals, 
and thousands of other prospects you call 
On every day. Dozens of prospects in 
your city or town. Leading manufacturer 
with complete, nationally advertised line 
wants distributors for Indiana, Illinois, 
Missouri, Oklahoma, Kansas, Iowa, North 
and South Dakota, Colorado, Oregon, 
South Carolina, Alabama, Mississippi, 
West Virginia, New York State, and other 
valuable territories. Peak season starts 
Soon, so write at once. Box No. 1193, Air 
Conditioning & Refrigeration News. 


DIRECT FACTORY CONNECTION—Make 
al’ the profit yourself by selling refrig- 
erator display cases, walk-in coolers, 
compressors, to meat markets, grocers. 


‘Financing arrangements for time sales. 


bhi for full information, or see 
HRLICH REFRIGERATOR MFG. CO., 
St. Joseph, Mo. 

EQUIPMENT FOR SALE 


FREEZ-O—A perfect Meter Miser gas 


opie. mo VAN eS ae: 


7. —— - 


replacement, without changes in unit 
construction or oil change—cuts running 
time. In 2 lb. cylinders $2 per pound; 
10 lbs., $1.75; 25 Ibs., $1.50. STANDARD 
REFRIGERATION CO., 1148 Dohrman St., 
McKees Rocks, Pa. 


TAG DUAL pen pressure recorders—head 
pressure zero to 150 pounds—suction pres- 
sure 30 inches to 30 pounds—telechron 
self-starting clock—110 volts, 60 cycles— 
original selling price $77.00. Used by 
prominent refrigerator manufacturer. Have 
been thoroughly reconditioned. A bargain 
at $20.00 eachh WARREN W. FARR, 1412 
Marlowe Avenue, Lakewood, Ohio. 


% H.P. Frigidaire Model G units, running 
condition ‘‘as is’’—$8.50 each. Majestic & 
Grunow fans, rebuilt, $1.35 each. Assorted 
pumps, ‘as is,” $1.50 each, 50¢ each extra 
for crating. 4% H.P. 1929 & 1930 Kelvin- 
ator high side, “as is,” $6.50 each. 
Assorted “‘as is’ boxes—$10.00 each. Write 
ASSOCIATED REFRIGERATOR PLANT, 
3028 W. Hunting Park Avenue, Phila., Pa. 


FRIGIDAIRE % H.P. Air cooled com- 
pressors for Freon or Methyl or % H.P. 
SOz twin cylinder 1%4,-inch bore x 24-inch 
stroke with shut-off valves 10 or 143%¢- 
inch flywheels. Guaranteed like new in 
every respect. $20. GLOBE REFRIGERA- 
TOR CO., 1214 N. Water St., Milwaukee, 
Wis. 


ALL MODELS and sizes Grunow refrig- 
erators, complete in every detail, $10.50 
each, F.O.B. Philadelphia. For further 
details write ASSOCIATED REFRIGER- 
ATOR PLANT, INC., 3028 W. Hunting 
Park Avenue, Phila., Pa. 


REPAIR SERVICE 


G. E. DR1—DR2—$30.00; Domestic West- 
inghouse $27.50; one year unconditional 
guarantee. Place order for any model 
G. E. or Westinghouse sealed unit. Ship- 
ment will be made from stock same day. 
Return old unit later. Our production 
line turns out completely rebuilt sealed 
units mechanically comparable to manu- 
facturer’s with replacement service in- 
ferior to none at prices that enable you 
to realize profit on resale. Send for 
Complete replacement schedule. REX 
REFRIGERATION SERVICE, INC., 2226 
S. State, Chicago, IIl. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


DOMESTIC TYPE thermostatic controls 
reconditioned like new. Precision work 
by experts. Years of satisfied customers, 
among largest in the country. All work 
guaranteed. Try us and be convinced. 
The largest thermostatic repair service 
in the country. It’s your guarantee. 
Prices on request. UNITED REPAIR 
CO., INC., 342 W. 70th St., New York City. 


GENERAL ELECTRIC DR1-DR2 Monitor 
Top units exchanged $27.50 F.O.B. our 
factory.. Send your defective unit. On 
receipt we make immediate shipment of 
completely rebuilt, refinished unit with 
one year guarantee. Like new in every 
respect. Westinghouse and other her- 
metically sealed units, prices on request. 
GENERAL REFRIGERATION MAINTE- 
NANCE, 220-22 West Huron St., Chicago, 
Til. 


PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 
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means of regulating the volume of 
air circulated in the room and 
simultaneously holding a high rela- 
tive humidity. Two control instru- 
ments should be used; one for the 
dry-bulb control and one the dewpoint 
control. ' 

“Dry-bulb control should actuate 
an automatic damper in the dis- 
charge duct of the unit which will 
increase and decrease the air quan- 
tity handled by the unit between the 
maximum of a 3-minute air change 
and a minimum of a 15-minute air 
change. If, with the minimum air 
change in the room, there is still too 
great a refrigeration capacity, the 
dry-bulb instrument should then oper- 
ate on control valves on the coils 
gradually cutting down the refrig- 
erant flow to all the coils in the 
room. 

“For direct expansion coils, the 
control should operate in sequence on 
several ammonia valves which will 
shut off one section of the coil at a 
time. For brine circulation it should 
throttle a gradual operating brine 
valve on the coils. The dewpoint 
controller is the same as described 
for the chill room. 

“In all of the rooms, air distribu- 
tion is equally important as con- 
trolled air turnover. Attention should 
be given to the ductwork. It has 
been found that where the return air 
travels 40 feet or more, it is advis- 
able to install return air ducts, in 
addition to the supply ducts, to pre- 
vent the gradual increasing of 
velocity. 

“A satisfactory supply duct design 
is one which uses round ducts 
perforated along their entire top side 
so that the air is discharged against 
the ceiling of the room and mush- 
rooms downward. If these ducts are 
selected for comparatively slow air 
speeds when handling the maximum 
quantity of air, the distribution will 
approximate a condition where the 
duct acts more as a plenum chamber. 

“This tends to assist in maintain- 
ing a uniform air distribution when 
the controllers throttle the air dis- 
charge to perhaps one-quarter of the 
total air volume handled under 
maximum conditions. 

“Designing ducts of this type for 
a velocity of 1,200 f.p.m. through 
the duct and 1,500 to 1,800 f.p.m. 
out of the holes, gives a satisfactory 
operating condition. Each duct will 
handle from 10 to 15 feet of room 
width throughout the entire room, 
with no high velocity spots in any 
section. If the construction will not 
allow the round duct, it will be nec- 
essary to go to a rectangular duct 
design. Here the outlets may also 
well be continuous perforations along 
the entire sides, with air velocities 
as for the round duct. 

“For returning the air to the unit 
when return air ducts are required, 
it is suggested that the duct be run 
close to the ceiling with stub ducts 
within 2 or 3 feet of the floor. Inlet 
velocities to these stub ducts should 
be no greater than 450 f.p.m. 


U.S. Government Reports 
Increased Orders For 
Air Conditioning 


WASHINGTON, D. C.—Orders for 
air conditioning equipment booked by 
267 U. S. manufacturers during 
November amounted to $4,595,186, 
to bring to $49,294,390 the volume 
for the first 11 months of 1939, 
according to statistics compiled by 
the U. S. Bureau of the Census. 

Seasonal equipment led in volume 
for the month, winter air con- 
ditioning equipment sales totaling 
$1,192,803, and warm air furnace 
equipment orders amounting to 


$2,058,086. Year-around equipment, 
however, showed an increase in 
volume,over October figures, totaling 
$228,955 for human comfort and 
$64,919 for industrial use. 

Central station systems for sum- 
mer cooling reported orders totaling 
$91,960 during the month in the 
human comfort classification, and 
but $2,414 for industrial use. Self- 
contained summer air conditioning 
units had a volume for the month of 
$122,183, of which $59,512 was in the 
1 to 5 hp. classification. 

Bookings by 125 manufacturers on 
whom comparable figures for past 
years are available totaled $2,495,794 
during November, as compared with 
$819,415 in the same month of 1938. 
For the first 11 months of 1939, 
these firms reported orders for 
air conditioning equipment amount- 
ing to $30,514,885, as compared with 
$18,592,392 in the corresponding 
period of 1938. 


Anemostat Names Agent 


VANCOUVER, B. C.—General 
Equipment, Ltd. has been appointed 
selling agent for the Anemostat high 
velocity air diffuser made by Anemo- 
stat Corp. of America, New York 
City. 


«Use CHICAGO SEALS 


for seal replacements 


20 North Wacker Dr., Chicago 


ACME INDUSTRIES, ine 


JACKSON | — MIcHIGAA 
a 
(NTER CHANGERS 


For Information on Motors 
FOR ALL TYPES OF 
Air Conditioning and 
Refrigeration Equipment 
WRITE TO 


WAba93B-1 4 


WaanerElectric Corporation 


6441 PLYMOUTH AVE : ST LOUIS. MO 


REMBE KE 


EIN COILS 


PIPE COILS 


asRREMPE 


ON Sacramento Blvd, Chicago 


MILLS 


COMPRESSORS 


Mills Novelty Company 4100 Fullerton Avenue « Chicago, Illinois 


for Commercial Use 


WRITE FOR 
CATALOG 


HENRY VALVE CO. “sicico™ iio 


STOCKED a Y 
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/SPRESSURE SEALED- 


DEHYDRATOR 


Flanged shell construction simplifies re- 
filling. Vacuum dried and pressure sealed. 
Distortion-Proof flange, dispersion tube 
and dehydrant compression spring. Choice 
of 4 dehydrants. 


Complete size range. 


1001-19 N. SPAULDING AVE 


LEADING J/@O8QBGBGBERS 


eh, Fs 


invite comparison. 


Canadian distributor: 


Here are four essentials in the selection of a compressor or high 


side: QUALITY — SERVICE — PERFORMANCE — PRICE. We 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Refrigeration Supplies Co., 


Ltd., London, Ontario 


“BEER COOLER 


ELECTRIC Dry Type REFRIGERATION 
Yes improved 
distribution equipment with superior 
cabinet insulation. 

Distributors are requested to write for 
our illustrated circulars and catalog. 


_ MUZZARELLI'S — 


RECT DRAW 


refrigeration and cold 


service and cost. 


| WILSON SYSTEMS OF 
MILK-COOLING 


YOU CAN SELL Witson because Witson offers an 
exclusive Lire-TEstEpD Cooler for every type of milk- 
cooling requirement. ... The VERtI-Com cooler with the 
Rapip-CooLer AGirator uses the only efficient ice-bank 
method for extremely fast cooling of two 
milkings daily. The trouble-free agitator has 
one moving part, ball-bearing mounted. ... ALL 
Witson CasBINETs have a margin of reserve 
that means Lone Lire with a Minimum of 
Get THE Facts about the 
Witson SysTEMS, THE COOLERS THAT SELL. 
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Listing at $189, this %-hp. window- 
type air conditioner is the pride of 
the 1940 Philco-York line. It has 
5,750 B.t.u. capacity, with glass wool 
filter. Fan is powered by a separate 
motor, so that the unit may be used 
as a window ventilator in _ cool 


weather. Louvers in the front grilles 
are adjustable. Distributors who at- 
tended the Philco convention in Palm 
Beach will recognize the models in 
the above picture as being popular 
waitresses from the Biltmore dining 
room. 


Lawsuit on Injury 
From ‘Freon’ Fumes 
Dismissed By Court 


(Concluded from Page 1, Column 4) 

A Carrier %-hp. air conditioning 
unit had been installed in the yault 
by the Quinn. Engineering Co. It 
contained 3 pounds of ‘“Freon-12.” 
It was alleged that the fire was 
started by a stalled motor in the air 
conditioning unit. 

The plaintiffs in the case sought to 
show that it was negligence on the 
parts of the installer, the manufac- 
turer of the air conditioning equip- 
ment, and the supplier of ‘‘Freon-12” 
that caused them to be overcome. 


The court’s opinion, setting forth 
its reasons for dismissing the case, 
touch on_ several very important 
points with respect to the contentions 
of the lawyers for the plaintiffs, and 
may also establish precedents for 
similar cases. Said the court: 

“First, the proof fails to make out 
a prima facie case of negligence 
against any defendant. There has 
been no proof to show that any 
defendant failed to exercise the care 
of a reasonably prudent person in 
the handling of ‘Freon’ before or 
after its placement in the air condi- 
tioning unit. The mere happening of 
an accident is not enough to put the 
defendants, or any of them, to their 
proof. The jury may not be per- 
mitted to speculate on the causes 
of the accident. 

“Second, there is insufficient proof 
to show that the alleged injuries 
were caused by ‘Freon’ gas poison- 
ing. It is just as reasonable and 
probable that they were caused by 
ordinary smoke or gases from burn- 
ing insulite and felt padding. 

“Third, the refrigerant ‘Freon’ has 
been shown by the plaintiff’s evidence 
to be in common use and to be 
dangerous only upon contact with an 
open flame or an extremely hot sur- 
face, at which time it decomposes 
into gases having a distinctive odor. 
I believe that the proof places it in 
the same category as gasoline. It isa 
possible but not a probable source 
of danger. Therefore, I hold that it 
should not be classified as inherently 
dangerous. 

“Fourth, as I have held the refrig- 
erant ‘Freon’ to be not inherently 
dangerous, no defendant but De Leo 
could be held for negligently causing 
injury to the plaintiffs, even if the 
firemen were classified as invitees. 

“Fifth, even if the refrigerant were 
inherently dangerous, the Kinetic 
Chemicals, Inc. should not have been 
joined here as a defendant, for when 
that company made delivery to the 
Carrier Engineering Co., delivery was 
made in. metal containers, and when 
the refrigerant was taken from those 
containers by the Carrier Engineer- 
ing Co., who were aware of its prop- 
erties, any responsibility of the 
Kinetic company ended there. 

It is only in the event that the 


inherently dangerous object is de- 
livered for immediate use in its 
existing state that the liability of the 
vendor may arise. The law on that 
point has been clearly expressed in 
the case of G. C. P. Fire Relief 
Association vs. Sonneborn Bros., 263 
N. Y., 463 at page 468. 

“Sixth, I hold that the plaintiffs 
assumed the risks involved in fight- 
ing this fire. The authorities sub- 
mitted by the plaintiffs are not in 
point. In the first place, I do not 
believe the ordinances cited were 
meant to apply to the installation of 
this unit. Furthermore, no causal 
relation has been shown between the 
alleged violation of the ordinance and 
the injuries to the plantiffs, as in 
the Maloney case.” 


Federal Judge Orders 
Employe Reinstated To 
G & G Co. Payroll 


(Concluded from Page 1, Column 3) 
Law, was made last week by the 
wage and hour division upon receipt 
of notice from Chicago that Federal 
Judge Charles E. Woodward, in U. S. 
District Court there, had signed an 
injunction restraining the G. & G. 
Genuine Majestic Refrigerator & 
Radio Parts Co., 5801 W. Dickens 
Ave., Chicago, from further viola- 
tions of the Fair Labor Standards 
Act, and directing the company to 
rehire John Gary, a former employe 
discharged because he supplied wage 
and hour inspectors with information 
concerning his employer’s failure to 
comply with the act. 


The injunction also directed the 
payment of $854.35 to 29 employes 
in restitution of unpaid overtime due 
them under the Act. 

The complaint filed by the wage 
and hour division charged failure to 
pay time and half for overtime 
worked by employes; failure to keep 
proper records; and the discharge of 
an employe for filing a complaint 
with the wage and hour division. 


Such action against an employe is 
prohibited by section 15 (a) (3) of 
the act, which states it shall be 
unlawful for any person “to dis- 
charge or in any other manner dis- 
criminate against any employe be- 
cause such employe has filed any 
complaint or instituted or caused to 
be instituted any proceeding under or 
related to this act, or has testified or 
is about to testify in any such 
proceeding, or has served or is about 
to serve on an industry committee.” 


Although there have been other 
cases in which the wage and hour 
division has brought about the re- 
employment of employes discharged 
because they furnished information 
or filed complaints about violations 
of the wage and hour law, the order 
just entered in the Chicago case 
marks the first time that the courts 
have ordered employers to rehire an 
employe discharged because of activ- 
ity in connection with enforcement 
of the Fair Labor Standards Act. 
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Servel To Introduce 
Line Feb. 16-17 


(Concluded from Page 1, Column 5) 

be given by Harry Newcomb, general 
manager of the division; “Spreading 
Propaganda” will be explained by 
W. J. Aulsebrook, assistant sales 
manager; and Mr. Terhune will close 
the session with a discussion of 
“Variables in Selling.” 

At the afternoon session, District 
Manager Harry F. Bell will tell about 
“The Man Who Wasn’t There’; Mr. 
Aulsebrook will compare “Bidding 
vs. Selling’; Mr. Olin will discuss 
“Selling the Whole Order’; Field 
Engineer A. M. Schmitz will get 
down to “The Bed-Rock of Profits’; 
and Mr. Terhune will get the “1940 
profits parade,” theme of the con- 
ference, under way with “Roll Out 
the Profits.” 

Speakers at the dinner in the main 
ballroom that evening will include 
Louis Ruthenburg, Servel president; 
General Manager Harry Newcomb; 
distributor representatives; William 
Fogel, speaking for allied manufac- 
turers; and Mr. Terhune, who will be 
toastmaster. A ‘Monte Carlo” party 
will wind up the first day’s activities 
on a social and financial note. 

A discussion of “Instantaneous 
Liquid Cooling” by Mr. Olin will 
open the Saturday session. ‘“Dis- 
tributor Profits in Frosted Food 
Equipment” will be outlined by 
Charles Q. Sherman, president of 
Charles Q. Sherman Corp.; and 
“Service Specialties” will be detailed 
by Mr. Reed. A question and answer 
period on products and program will 
close the conference. 


Consolidated Edison 
Plans Spring Drive 


(Concluded from Page 1, Column 2) 
dent dealers on a small commission 
basis. 

Adequate dealer representation, it 
was understood, was to be a pre- 
requisite for participation in Con- 
solidated Edison’s 1940 drive. 

Details of the campaign will be 
announced to dealer representatives 
at a meeting Feb. 14, and to 
cooperating dealers at a gathering on 
the following day. 

Distributors announced by the 
utility as having agreed to the 
requirements of the campaign are: 

Crosley Distributing Corp. (Cros- 
ley); Consolidated Edison Co. (Elec- 
trolux); General Motors Sales Corp. 
(Frigidaire); Rex Cole, Inc. (General 
Electric); R. H. McMann, Inc. 
(Gibson); General Electric Supply 
Corp. (Hotpoint); Nash-Kelvinator 
Corp. (Kelvinator-Leonard); Warren- 
Norge Co. (Norge); Philco Distribu- 
tors, Inc. (Philco); Royal Eastern 
Electrical Supply Co. (Stewart- 
Warner); and Times Appliance Co. 
(Westinghouse). 


Northwest Servicemen 
To Attend Schools 


MINNEAPOLIS—A series of serv- 
ice schools for ice cream manufactur- 
ers’ service men, which also are open 
to independent service men who do 
work on ice cream equipment for 
these manufacturers, will be spon- 
sored by Kelvinator in this territory 
between Feb. 5 and 19. 

Tom McMillan, Kelvinator factory 
service engineer, will be in charge of 
the meetings, which are being ar- 
ranged by R. N. Palm, district 
manager of Kelvinator’s national 
direct sales division. 

Idea of the schools is to increase 
service men’s knowledge of ice cream 
equipment, and to pass on to them 
short cuts worked out by other 
service men in actual experience in 
the field, to save time and repeat 
calls. Basic information on ice cream 
cabinets generally also will be 
covered. 

Schedule of service schools ar- 
ranged for the Minneapolis territory 
is as follows: 

Feb. 5, Cataract hotel, Sioux Falls, 
S. D.; Feb. 7 and 8, 2727 Nicollet 
Ave., Minneapolis; Feb. 9, Holland 
hotel, Duluth, Minn.; Feb. 12, Gard- 
ner hotel, Fargo, N. D.; Feb. 14, 
Lewis & Clark hotel, Mandan, N. D.; 
Feb. 16, Leland Parker hotel, Minot, 
N. D.; and Feb. 19, Rainbow hotel, 
Great Falls, Mont. Schools will open 
each morning at 9 a.m., and will 
close about 5 p.m. 


Luthe Gets Headquarters 


OMAHA, Neb.—Luthe Hardware 
Co. of Des Moines, Iowa, distributor 
of Stewart-Warner refrigerators in 
this area, has secured warehouse and 
office facilities at the Bekins Van & 


Store Co. plant, with Fred W. Burk- 
man in charge. Opening of the 
Omaha branch was celebrated with a 
display of the 1940 refrigerator line 
for Nebraska and western Iowa 
dealers at the Fontenelle hotel. W. 
R. Cantrell was in charge. 


costs. 


Refrigeration— 
Parr Compressors 
Installed by— 
W. R. Maddox 
Oakland, California 
A-P Valves Used— 
Models 205, 210, and 215 
Purchased throuqh— 


California Refrigerator Co. 
San Francisco, California 


VALVES... 


ON MILK COOLING 


EQUIPMENT .. 


A-P Valves get well-deserved praise from the 
Dairy Industry, for here accurately controlled 
cooling temperatures are of paramount impor- 
tance to milk quality and plant profit. On Dairy 
Milk Cooling Apparatus and Refrigeration and 
Air Conditioning Equipment. A-P Valve De- 
pendability, Accuracy, and Supersensitivity save 
money every day in reduced service troubles, 
less fluctuation in temperatures—even low power 


Ask the Service Engineer who inspects and 
services the job. He'll know WHY A-P 


Valves should be used on every installation. 


He'll tell you what to look for in 
Refrigerant Valves — features found 
exclusively in A-P Thermostatic Ex- 
pansion Valves and Solenoids—ad- 
vantages that mean a more profitable 
installation for User and Service Man! 


Refrigeration Parts Jobbers Who 
Recognize Quality Stock A-P Valves 


es 


Automatic Products Co., 
912 E Grd St., 
Los Angeles, Calif. 


Gentlemen: 


at any time. 


glad to have you do so. 


Thermostatic 


\e TT 


» 


We are indeed pleased with the installation of 
the A-P Valves on our milk cooling apparatus and take 
pleasure in recommending them to any interested parties 


Heretofore our experience has been with ammonia 
jobs in this type of work, but as this is one of the 
first experiences with direct expansion, we take great 
pleasure in recommending them on future installations. 


Should you see fit to use our prints in your 
National and International advertising, we would be very 
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) Model 205-C 


Expansion Valve 


AUTOMATIC PRODUCTS COMDA 


2450 NORTH 
MILWAUKEE 
Export Department—100 Varick St., New York City- 


GLENWOOD CREAMERY, 
Oakland, Calif. 
Oct. 5, 1939 


Very truly yours, 


Manager 


New Modern Home of Glenwood 
Creamery, Oakland, California 


Milk Cooling Unit at Glenwood 
Creamery—A-P Controlled ¥ 
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